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General, Automotive, Classified Strong, 


as April Linage Maintains Gains 


Editor & Publisher Index Steady, Despite Fact That Early Easter Is Reflected 
in Failure of Retail Advertising to Join Seasonal Advance 
By ROBERT S. MANN 


TEWSPAPER advertising _ linage 
N in April continued to make en- 
couraging progress, one discovers by 
analyzing the actual measurements re- 
ported by Media Records, Inc., ior the 
52 cities commonly used as an index. 

Comparisons with the linage of 1933 
give a distorted impression. Total lin- 
age in April was 18.1 per cent ahead 
of that in April, 1933, which appar- 
ently shows a sharp falling off from 
the 35.7 per cent gain which March 
made over March, 1933. But everyone 
recognizes that the high March per- 
centage was due largely to the drastic 
slump in March, 1933, when the banks 
were closed. These percentages thus 
give us little that is definite as an in- 
dication of the current trend. 

But the Epiror & PuBLISHER Linage 
Index, which is constructed expressly 
“to minimize the weight of any such 
abnormal influence as the bank holi- 
day, shows that April maintained in 
full the gains that had been made. The 
index stood at 86.9 in March, and at 
87.0 in April. In other words, the rise 
of four million lines from March to 
April this year closely approximated 
the usual seasonal rise. (The rise from 
March to April last year was close to 
15,000,000 lines, if that fact is needed 
to emphasize the low levels from which 
the 1933 rise began.) 

But this tiny rise in the Linage In- 
dex does not tell the full story. While 
the bank holiday influence was mini- 
mizeq in these calculations, it was not 
altogether eliminated; so the indica- 
tions are that the trend of newspaper 
advertising rose continuously through 
March and April instead of rising so 
sharply in March and then barely 
changing in April. 

Still another point important enough 
to mention without quibbling is that 
of Easter advertising. The varying 
date of Easter may make a difference 
of several million lines in the retail 
classification. April this year was en- 
tirely outside the Easter selling season, 
while in the four years used for com- 
parative purposes in the Linage Index 
there was an average of a week and a 
half of Easter selling in April. 

The effect of this may be read in 
the figures given by classifications on 
page 4. While general, automotive, 
pand classified advertising together ad- 
vanced four million lines from March 
to April this: year, retail—the biggest 
classification of all—stood practically 
unchanged. 

Under these circumstances it is obvi- 
ous that the underlying trend in news- 
paper advertising must have been fairly 
strongly upward, or the temporary in- 
fluences would have caused an actual 
‘recession in the Linage Index. 

General advertising made an especial- 
ly strong showing in April, jumping 
nearly ten points in the Linage Index 
and standing 32 per cent ahead of 
general advertising in April, 1933. 
This was the result of a gain of 806,- 

lines from March to April, this 
year, at a season when general adver- 
tising usually has gone downward twice 
that far. 


For the first four months of the year 








averaged together, general advertising 
has been 20.1 per cent ahead of 1933. 

Automotive advertising likewise 
pushed forward energetically. Its 8,- 
179,804 lines in April amounted to 
more than had been published in any 
month since the summer of 1931, and 
were 4.3 per cent higher than the April 
average for the years 1930-33. Thus 
the automotive classification became the 
first one to rise above 100 in the Lin- 
age Index. The April standing in the 
Linage Index was nearly 15 points 
higher than that of March. 

In actual linage automotive accounted 
for more than half of the four million 
lines gained by total advertising from 
March to April this year. The sea- 
sonal trend in automotive has been up- 
ward at this time of year, but not as 
strongly upward as this year. 

The strength of the automotive rise 
this year is shown by the fact that the 
four months of January to April, inclu- 
sive, averaged 63.2 per cent ahead of 
the 1933 levels. 

Classified advertising was the only 
other division to advance in the Linage 
Index. It gained 3.3 points. Classified 
linage has made slow going in over- 
hauling the preceding year’s figures, but 
in March and April, for the first time, 
achieved two consecutive months ahead 
those twelve months earlier. The aver- 
age for the first four months of the 
year was 3.1 per cent ahead of the cor- 
responding period of 1933. 

When we turn to retail and depart- 
ment store advertising the story is quite 
different. These showed substantial 
drops in the Linage Index, and much 


larger drops in the comparisons with 
1933. The obvious explanation, of 
course, is that the Easter selling season 
ended with March, although other fac- 
tors lowering retail sales may have had 
influence. 

At any rate, the two divisions show 
large gains over 1933 for the first four 
months of the year—retail an increase 
of 18.8 per cent, and department stores 
an increase of 19 per cent. If we aver- 
age March and April—a plan frequent- 
ly followed to eliminate the Easter in- 
fluence—we get figures which show good 
gains over the January and February 
levels. Here of course, the influence 
of the bank holiday is the vague factor. 
Here are the figures for what they are 
worth: Retail advertising, March and 
April taken together, 124.2 per cent of 
the same months of 1933; Linage Index 
standing, 90.2. Department store lin- 
age, March and April taken together, 
123.0 per cent of 1933; Linage Index 
standing 96.6. 

Financial advertising as usual limped 
along in the rear. Strange to say, how- 
ever, financial reversed the course of 
various other divisions by declining in 
the Linage Index while rising in com- 
parison with 1933. In the Linage In- 
dex, it now stands lower than either 
March or February. 

Magazine advertising, which was com- 
paratively little affected by the 1933 
bank holiday, shows a steady rise for the 
first four months of this year. For April 
the magazine linage, as measured by 
Printers’ Ink, was 43% ahead of April, 
1933, and 9.7% ahead of April 1932. 

Standard Statistics Company, Inc., 








EDITOR & PUBLISHER LINAGE INDEX 








a) 


month in 
Cd) 


ry 


ve 5. 


FOC 


average 


_ E&P. Linace Inoex 
100% equals 
four years ‘mm 


( 


ee LINAGE INDEX 
See Scale at Left 


130 


20 


(yuoyy 404 sour fo wo H/) 
SAILID YS 4 ADVNIT WALDY 


80 


70 


ACTUAL LINAGE 
See Scale at Right 


The solid line on this chart shows the Eprror & PUBLISHER Linage Index 

for total newspaper advertising, in percentage of the monthly averages for the 

four years immediately preceding. This is designed to eliminate seasonal swings 

and to show the trend in relation to the linage carried in recent years. The 

broken line shows actual linage carried in each month in the newspapers of 
52 leading cities, as measured by Media Records, Inc. 


New York, said this week in a summary 
of advertising, printing and publishing 
trends : 

“Indications are that the average level 
of publishers’ revenues from national 
advertising during the second and third 
quarters of 1934 will run fully 25 per 
cent above those of twelve months 
earlier. Even wider relative increases 
will be recorded in the magazine divi- 
sion. 

“Until recently, the pace of recovery 
in the magazine field had been slow, re- 
flecting the usual lag behind develop- 
ments in the general industrial situa- 
tion. The natural period of backward- 
ness, however, now has definitely elapsed, 
as is evidenced by the recent abrupt ex- 
pansion of advertising pages in issues 
of leading periodicals. Moreover, it is 
known that in certain typical situations 
signed contracts for magazine space ap- 
pearing over the next several months 
show gains ranging from 50 per cent to 
100 per cent over last year’s corres- 
ponding issues. Sizable increases in 
circulation of many publications also 
are being registered, presaging an even- 
tual stepping up in the magazine adver- 
tising rate structure, although this is un- 
likely to develop before 1935. 

“It should not be assumed, however, 
that an abrupt recovery of publishers’ 
profit margins will be witnessed over 
the near term, even in the magazine 
division. Gross advertising revenues 
are just beginning to equal levels of 
two years ago, which on a long term 
comparative basis were low. Further- 
more, most of the operating economies 
effected in the last two years are being 
offset by the rising cost of supplies and 
of wages under the NRA. 

“Available reports of magazine pub- 

lishers’ earnings for the initial three 
months of 1934 consistently show only 
moderate increases relative to a year 
earlier, despite the sharp betterment in 
gross, and only modest total profits in 
absolute terms, although seasonally the 
first quarter is usually the best of the 
year. 
" “Thus, despite the prospects that the 
trend of net results will continue to be 
favorable through the year, marked re- 
covery of the ground lost during the 
depression is not expected to be realized 
in 1934. In fact, some of the less favor- 
ably situated concerns may fail to re- 
establish a profitable basis for the year 
as a whole.” 

A monthly survey of business condi- 
tions by the market research department 
of Brooke, Smith & French, Inc., 
Detroit advertising agency, showed that 
during April, business nationally reached 
a new peak for the recovery movements, 
it was announced this week. Metro- 
politan markets, especially New York 
rm Chicago, helped lift the national 
level. 

The national business index on the 
Brooke, Smith & French chart rose to 
within 27 per cent of the “normal” line 
at the end of April, two per cent higher 
than in March, and, the market experts 
pointed out, there were indications that 
the pace will be continued throughout 
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as a whole,” said the Brooke, Smith & 
French report, “59 (including practically 
every large market in the country) reg- 
istered gains over March, 69 receded 
and 19 remained at the same level.” 

The most pronounced business im- 
provement during the month, it was 
said, was made in the following mar- 
kets: Austin, Tex.; Bakersfield, Cal.; 
Boise, Idaho; Casper, Wyo.; Chicago; 
Dallas, Tex.; Dubuque, Iowa; Green- 
ville, S. C.; Jackson, Miss.; Joplin, 
Mo.; Kalamazoo, Mich.; Mobile, Ala.; 
Nashville, Tenn.; New York City; 
Oshkosh, Wis.; Poughkeepsie, N. Y.; 
Sacramento, Cal.; St. Joseph, Mo.; 
Syracuse, N. Y.; Tampa, Fla.; and 
Topeka, Kan. 

Areas where business conditions are 
closest to normal at present were re- 
ported as follows: Augusta, Ga.; Austin, 
Tex.; Bangor, Me.; Boise, Idaho; 
Charleston, W. Va.; Charlotte, N. C.; 
Cheyenne, Wyo.; Des Moines, Iowa; 
Greenville, S. C.; Harrisburg, Pa.; 
Lincoln, Neb.; Louisville, Ky.; Lynch- 
burg, Va.; Manchester, N. H.: Port- 
land, Ore.; Poughkeepsie, N. Y.; 
Raleigh, N. C.; Richmond, Va.; Sacra- 
mento, Calif.; Shreveport, La.; Terre 
Haute, Ind.; and Waco, Tex. 

_Media Records linage figures for in- 
dividual newspapers will be found on 
pages 39 to 41. 


CHARGES RADIO LIBEL 


Californian Bases Suit on Both Broad- 
cast and Showing of Script 
(By telegraph to Epiror & PuBLIsHER) 

Los ANGELES, May 17—Charging 
that a recent commercial broadcast over 
KHJ, Los Angeles, cost him his job, 
the society of friends, and caused severe 
nervous shock, Edward Condona, Jr., a 
former Long Beach policeman, has filed 
suit for $200,000, charging libel and 
slander against the Don Lee Broadcast- 
ing System, the Rio Grande Oil Com- 
pany, and others. According to the 
complaint, the Rio Grande “Calling All 
Cars” program on March 28 included 
the following statements : “That he was 
convicted of setting fire to a large 
garage in Los Angeles,” “that he was 
insane and sent to the State Hospital 
at Norwalk,” “that he is a fugitive 
from justice and is a dangerous man 
to be at large in the community,” “he 
was a pyromaniac.” The word “he” 
referred in each case to the plaintiff, 
the suit alleges, although he was not 
mentioned by name. 

Condona charges copies of the script 
were shown to newspaper reporters and 
also filed with the Federal Radio Com- 
mission in Washington and in offices 
of the Don Lee System, where many 
persons have seen them. 





WGN ASKED TO EXPLAIN 
(Special to Eptror & PustisHER) 

Curcaco, May 15—The Federal 
Radio Commission has notified WGN, 
Chicago Tribune broadcasting station, 
that “profane language” was broadcast 
over its facilities between 9 and 10 
p. m. on May 1. This was the night 
and hour when Congressman James M. 
Beck of Philadelphia spoke on “Con- 
stitutional Aspects of the National 
Recovery Administration.” The letter, 
signed by Herbert L. Pettey, secre- 
tary of the commission, calls on WGN 
to submit affidavits. Replying, W. E. 
Macfarlane, business manager of the 
Tribune and WGN, said to his knowl- 
edge no profanity had been broadcast, 
no listener had complained, and that 
he was “more than anxious” that the 
charge be investigated. 


DAILY WINS LIBEL SUIT 
A district court jury at Parsons, 
Kan., returned a verdict in favor of 
the Parsons Sun on May 10 in a libel 
suit brought against the newspaper by 
Harold Godwin, 25, concerning a story 
about Godwin’s arrest Feb. 7, 1932. 


COL. WADE HARRIS ILL 
Col. Wade H. Harris, editor of the 
Charlotte (N. C.) Observer, has been 
confined for several days suffering from 
a serious illness. He is 76 years of 
age. 
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NEWSPAPER LINAGE 


(Compiled from Media Records measurements in 52 cities) 


E. & P. 

1934 1933 Pet.of Linage 

Total Linage Linage 1933 Index* 
Advertising: ee 107,490,670 91,053,494 118.1 7.0 
OS re 103,648,150 76,363,808 135.7 86.9 
February ..... 80,787,702 72,538,858 111.4 78 .6 
January ...... $2,454,643 77,956,895 105.8 77.0 
Total, first four r 
months ..... 374,381,165 317,913,055 117.8 82.7 
Display Only: April ......... 89,682,523 74,053,207 121.1 88.4 
OS eae 87,071,472 61,553,635 141.4 89.0 
Classified : a rr 17,808,147 17,000,287 104.8 80 A 
OS Pre 16.576,678 14,810,173 111.9 “y Be | 
Retail: ere 59,512,222 52,568,972 113.2 87.3 
ME ayes n eas 59,498,299 43,230,485 137.6 93.3 
Dept. Store: ee 25,545,642 22,499,494 113 ) 95.0 
OS 24,838,607 18,459,934 134.5 98.3 
G al: aa 20,182,859 15,289,000 132.0 91.6 
= ak EE eee 19,383,930 13,868,882 139.8 81.8 
Aut ties: Apel ......-+. 8,179,804 4,684,526 174.6 104.3 
— ok doles hale 6,179,128 2,503,474 246.9 89.4 
i ial: OS 1,807,638 1,510,709 119.7 53.3 
mene ob pies 2,010,115 1,950,794 103.1 58.8 


os 100 on Linage Index equals average linage for corresponding month 
in four years immediately preceding (1930-33). 


MAGAZINE LINAGE 
(Compiled from Printers’ Ink measurements of several score maga- 
zines. Predates here treated as of month in which they appear.) 











Pet. of Pet. of 
1934 Same Month Same Month 
Linage 1933 1932 
BEE sicieewssoscensn tens 2,770,186 143.0 109.7 
MN 250s Goch sekenseease® 2,682,572 138.7 105.9 
ET cca ch anksseee so 5> 2,198,030 119.5 92.6 
NE ei adinkscinate 1,866,796 113.7 87.5 
BROUGHTON QUITS INLAND lution was unanimously adopted and 


Publisher Resigns Over Free Press 
Resolution—Attacks McCormick 
(By telegraph to Evtror & PuBLIsHER) 
Curcaco, May 17—Charles E. Brough- 
ton, editor of Sheboygan (Wis.) Press, 
wired his resignation to Secretary John 
L. Meyer of the Inland Press Asso- 
ciation Thursday because of the free 
press resolution introduced by Col. R. 
R. McCormick, Chicago Tribune pub- 
lisher, and unanimously adopted by the 
association on Tuesday. Mr. Brough- 

ton’s wire stated: 

“You will immediately withdraw the 
naine of the Sheboygan Press from 
membership in the Inland Daily Press 
Association. We have been a member 
of the Inland Press for a great many 
years and cherish the long association 
with members but we cannot subscribe 
or continue to identify ourselves with 
an association that places the stamp of 
approval upon the attitude and utter- 
ances of Col. R. R. McCormick. When 
an appeal was made for loyal Ameri- 
cans to support the peace time efforts 
aimed at recovery, he entered upon a 
campaign of abuse and vindictiveness 
unknown in American journalism. Our 
country comes first in a great crisis like 
this.” 

Secretary Meyer replied to Mr. 
Broughton’s wire, pointing out the reso- 


that it is the custom for the directors 
to consider resignations. 


PROTESTING WIRE CODE 


Seven Newspaper Organizations Plan 
to State Objections 

(By telegraph to Epttror & PuBLISHER) 

WASHINGTON, May 17—Several rep- 
resentatives of the newspaper publish- 
ing trade are listed to appear in oppo- 
sition to provisions in the proposed 
telegraph industry code at the public 
hearing on that compact which is sche- 
duled to be concluded Saturday eve- 
ning. 

In spite of General Hugh S. John- 
son’s assurance that nothing is planned 
that will disturb existing service to the 
press, which assurance was repeated at 
the public hearing by the presiding 
officer, Deputy Administrator Peebles. 
The following appearances have been 
entered : 

American Newspaper Publishers’ As- 
sociation, Elisha Hanson; Associated 
Press, Kent Cooper; International News 
Service, Joseph V. Connolly; Univer- 
sal Service, George T. Hargreaves and 
Manheim Rosenzweig; Hearst News- 
papers, H. M. Bitner; General News 
Bureau, Inc., Thomas E. McEntegart; 
Financial Press Companies of Amer- 
ica, Kenneth C. Hogate. 
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COMMUNICATIONS BILL 
PASSES SENATE 


Proposal to Require 25% of Time for 
Labor, Religion and Education 
Killed—Further Study Pro- 
posed by Fess 





By Grtorce H. MANNING 
(Washington Correspondent, 
Epitor & PuBLISHER) 

Wasuincton, D. C., May 17— 
Rejecting the Wagner-Hatfield Amend- 
ment which would cancel all broad- 
casting licenses within 90 days and 
turn one-fourth of the radio fa- 
cilities over to religious, educational and 
similar agencies, the Senate this week 
passed the Communications Bill. 

_The measure providing a five-man, 
bi-partisan commission with power to 
regulate telephone, telegraph, radio and 
cable communications now goes to the 
House for concurrence. There it faces 
another fight on the reallocation plan 
since the Connery-Rudd Amendment is 
of the same purport as the defeated 
Wagner-Hatfield proposal. 

It became obvious in the early stages 
of Senate debate that the provision in 
the amendment which would make it 
possible for the intended cultural broad- 
casts to take on commercial aspects 
which might ultimately overshadow 
other programs, would count heavily 
against its success. 

While the fight for dedication of 25 
per cent. of all facilities was waged 
on the ground that the ether waves 
have reached a point characterized by 
Senator Fess as “pollution of the air 
for commercial purposes until it is ac- 
tually nauseating,” yet it was pointed 
out that the amendment would not ne- 
cessarily change the situation. The last 
sentence of the proposal was cited fre- 
quently in support of this claim, read- 
ing: “In the distribution of radio fa- 
cilities to the associations referred to 
in this section, the commission shall re- 
serve for and allocate to such stations 
such radio broadcasting facilities as 
will reasonably make possible the op- 
eration of such stations on a self-sus- 
taining basis, and to that end the li- 
censee may sell such part of the allotted 
time as will make the station self- 
supporting.” 

Senator Clarence Dill, chairman of 
the committee in charge of the bill, re- 
ferring to this sentence, said: “Thus it 
is proposed by this amendment to grant 
25 per cent. of the radio facilities. to 
those who call themselves educational, 
religious, non-profit stations, but who in 
reality are planning to enter the com- 
mercial field and sell a tremendous 
amount of their time.” 

The provision of the bill which pro- 
vides that the commission shall make a 
study of the subject for later report to 
Congress found favor with Senator 
Simeon D. Fess of Ohio, who de- 
clared: “I am disgusted, as I know a 
great portion of our people are dis- 
gusted, with the pollution of the air for 
mere commercial purposes. How to cor- 
rect the situation is a problem. I should 
prefer to leave it to the study of a 
select group, which ought to be able. 
to tell us the possibilities of correcting 
the situation, rather than to write it 
into the law at the present time, and 
yet I have an open mind on the sub- 
ject”. 

Senator Dill suggested as a thought 
for future consideration in the handling 
of broadcasting licenses a provision in 
each permit specifying that a certain 
portion of all broadcasting timc must 
be devoted to religious, educational pro- 
grams and the like. 

The Wagner-Hatfield Amendment 
was defeated 42 to 23, and the bill 
passed without record vote. Aside from 
creating the new commission the bill 
does little more than codify existing 
radio laws and consolidate the regula- 
tion of other agencies of communica- 
tions under one head. 





RKANSAS MEET JUNE 8-9 
The annual session of the Arkansas 
Press Association will be held at Clarks- 
ville, Ark. June 8 and 9 
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- RADIO NEWS AGENCIES MAKE BIG CLAIMS 


Independent Organizations Say They Have Made Great Progress in Struggle Against Restrictions 
on News Broadcasting—Short Wave Utilized for Transmission of Report 
By JOHN W. PERRY 








DEFIANT struggle to open up the 

air waves for unrestricted broad- 
casting of news is more in evidence to- 
day than it has been since the problem 
of news broadcasting first came up. 

The struggle is being made principal- 
ly by independent news-gathering organi- 
zations, who see a vast new field for 
enterprise in news broadcasting. These 
are being abetted materially by broad- 
casters who are dissatisfied with the 
allotted budget of news some of them 
get now from the Press-Radio Bureau, 
created by a compromise among news- 
papers, press associations and the Na- 
tional and Columbia chain radio sta- 
tions. 

A survey conducted by Eprtor & Pus- 
LISHER this week indicates that in ad- 
dition to the Press-Radio Bureau, two 
major organizations are thriving at this 
date in the dissemination of news to 
broadcasters and, with a basis in fact, 
are foreseeing a bright future. 

They are: (1) Transradio Press Ser- 
vice, with headquarters at 342 Madison 
avenue, New York, and (2) Radio 
News Service of America, with head- 
quarters at 369 Lexington Avenue, New 
York. 

James W. Barrett, editor of the Press- 
Radio Bureau, said this week that his 
bureau, in conjunction with the coopera- 
tive bureau at San Francisco, is serving 
160 radio stations, or approximately 
one-fourth of all the stations in the 
country. This indicates a_ healthy 
growth since the Bureau started March 
1, when 125 stations used the service. 

Herbert Moore, the aggressive presi- 
dent of the Transradio organization, told 
Epitor & PUBLISHER his agency was 
giving complete world news coverage to 
23 radio stations, “and all of them big 
ones.” 

Ivan Johnson, the 
Radio News Service, which uses short 
wave broadcasts, says he has 100 clients, 
some of which, he admitted, were sub- 
scribing on an experimental basis. 

With the establishment of the Press- 
Radio Bureau two and a half months 
ago, there was a terrific scramble to 
capitalize on the dissatisfaction of broad- 
casters that the radio agreement engen- 
dered. The “hot spots” were the New 
England territory, the Pacific Coast, and 

the Northwest. The main objection to 
the compromise plan was that the two 
five-minute news broadcasts, one in the 
morning and the other in the evening, 
were stale by the time they reached 
listeners, timed’ as they are to occur 
after the distribution of papers has been 
effected. The Bureau met this com- 
plaint with a liberal policy on bulletins, 
but this was not enough to meet the 
demands of the objectors. 

The most vigorous objectors were 
Guy Earl, of Station KNX, Los An- 
geles; Carl Haverlin, station KFI, Los 
.Angeles; John C. Shepherd ILI, Yankee 
Network, Boston; and Stanley Hub- 
bart, station KSTP, St. Paul. They got 
together and decided to collect and dis- 
tribute their own news, pro-rating the 
expense. They established an organiza- 
tion for this purpose, but immediately 
encountered difficulties largely due to 
their inexperience in news-gathering and 
distribution. It was found that the west- 
ern part of the country sent too much 
news east and that the east sent too 
much west, and that there was a great 
indeterminate expense in the collection 
and dissemination of news that was not 
wanted. 

For several weeks they struggled 
along on this dissatisfactory basis, and 
then they split. The Yankee Network 
bolted and established its own news or- 
ganization—the Continental Radio News 
Service, with headquarters in Washing- 
ton. The KFI group was the next to 
break away, and later participated in 
the establishment of the American 
Radio News Service. 


visionary head of 








KSTP, St. Paul, also established its 
own independent service, the Radio 
News Association. Eventually Trans- 
radio came into being through the 
wrecking of some of these groups. This 
organization, which says that it has 
complete world news coverage, seems to 








Ivan Johnson 


be the most aggressive competitor of 
the established news broadcasting sys- 
tem. < 

At the present time, according to 
Herbert Moore, Transradio president, 
teletype printers are furnishing news 
to the following points: Boston, which 
feeds to the Yankee Network, consist- 
ing of ten stations; Detroit, which 
feeds to the Michigan Radio Network, 
seven stations; Chicago, another redis- 
tribution point; and Los Angeles, still 
another redistribution point. Another 
teletype brings the news from Washing- 
ton. 

Mr. Moore was quite annoyed be- 
cause Epitor & PuBLISHER printed a 
story last week saying that his organ- 
ization was getting foreign news from 
L’Agence Havas, the French news 
agency. It is true, he said, that he has 
subscribed to the Havas service, but 
the implication in the story is, he said, 
that Transradio depended on Havas 
tor coverage of events outside the 
United States. Quite the contrary is 
true, he said. Transradio, Mr. Moore 
pointed out, has its own correspondents 
in London, Paris, Berlin, Moscow, 
Shanghai, Tokio, Buenos Aires, Ha- 
vana and Mexico City, and in addition 
has subscribed to “the full services of 
one of the finest British press agencies.” 
The name of the latter could not be 
learned, although Mr. Moore said it 
was not Reuter’s. 

However, Mr. Moore said, only from 
one-fifth to one-fourth of the total re- 
port is devoted to foreign news, and it 
is the domestic coverage on which the 
greatest emphasis is laid. The service. 
Mr. Moore said, has active bureaus in 
Los Angeles, Boston, Washington, New 
York, Chicago, Detroit. In addition 
Transradio has 540 string correspon- 
dents throughout the length and breadth 
of this country, Eptror & PusLisHER 
was told. Breaking this down, Mr. 
Moore revealed that the New York 
bureau consisted of 12 men, reporters, 
writers and operators; in Chicago four 
men under the supervision of Ray 
Black, vice-president, collect the news; 
in Detroit, he said, a “big news associa- 
tion” covers Michigan for the organ- 
ization, and in Los Angeles, News- 
Dispatches, Inc., a subsidiary of station 
KNX covers the coast and western 
states. Coverage of Washington, the 
news center of the nation, is accom- 
plished with the aid of one full-time 


man, and two part-time men and the 
services of “several news agencies,” 
none of which was named specifically. 

In addition to this coverage, Mr. 
Moore said, the stations themselves fur- 
nish a good source of news, covering 
local events. 





Herbert Moore 


The news file from New York, Mr. 
Moore said, is between “1,500 and 25,000 
words a day at present.”” The maximum 
should be around 40,000 by June, he 
added. 

The Transradio organization as now 
constituted is headed by Mr. Moore, 
president; Dixon Stewart, vice presi- 
dent and Ray Black, vice-president. All 
are alumni of the United Press. Mr. 
Moore left the U. P. when the Columbia 
News Service was established, and was 
its night, and later its day, editor. The 
organization, Mr. Moore says, knows 


news backwards and forwards. It not 
only knows news, he says, but it 
knows news that is “airworthy.” There 


is a great difference between news for 
newspapers and news for radio, Mr. 
Moore says. 

Mr. Moore sees the establishment of 
the Press-Radio Bureau as a “conspir- 
acy” to restrict news broadcasting. 
“But radio is fighting back,” he said, 
“and it is winning, not in any attempt 
to compete with the newspapers, but 
for the right of free utterance.” News- 
papers were driven to the “conspiracy” 
regarding news broadcasting, Mr. 
Moore said, because they were “punch 
drunk from having lost so much ad- 
vertising to radio stations.” 

Mr. Moore was very sympathetic 
concerning the plight of the press in 
the matter. “Perhaps,” he said, “it 
was asking too much for the newspa- 
pers to allow the press associations to 
serve the same news to radio stations 
and networks in what might seem to 
many to be competition with local news- 
papers.” 

“The solution to the whole prob- 
lem, in Mr. Moore’s candid opinion, is 
that the whole business of supplying 
news to radio stations be turned over 
to an independent world-wide news- 
gathering organization which could 
give a service to broadcasters on a par 
with that given by the big press asso- 
ciations to the press. 

“Such an organization,’ Mr. Moore 
said, “has already been created.” By a 
peculiar coincidence it happens to be the 
organization, Transradio Press Service, 
that Mr. Moore heads. 

In the furtherance of his program, 
Mr. Moore went a step further. He is- 
sued an invitation to the. press, “to do 
radio a belated favor: hy, adandoning 
the press-radio program in, the. intéresi 
of fair play and constitutional freedom.” 


“Let radio exist in peace and get its 
own news,” he asked. 

From the forceful Mr. Moore Epitor 
& PusLIsHER went to the cooler pre- 
cincts of the Radio News Service ot 
America, where Ivan Johnson presides. 
Mr. Johnson is not so aggressive as Mr. 
Moore. But he thinks that the tele- 
graphic charges for disseminating news 
to radio stations are much too high for 
practical purposes, and he ieels that 
short-wave radio is the way out. | 

Mr. Johnson recently went to W ash- 
ington and obtained a revision ot the 
Federal Trade Commission's rules to 
permit distribution of news by short- 
wave to radio stations. Previously the 
rule had been that only the press might 
receive news over short-wave radio, 

At the present time, Mr, Johnson 
says, he is sending out over short waves 
(Press Wireless tacilities ) three broad- 
casts a day. He showed Epitor & PuB- 
LISHER several telegrams reporting on 
the reception of the Morse signal in 
various parts of the country, the tenor 
of which was commendatory. He said, 
however, that there were certain places 
where reception of the signal could not 
be depended upon, although he felt that 
improvements in the system _would 
eventually clear up this obstruction. — 

Mr. Johnson’s ambition is to equip 
his subscribing stations with automatic 
radio teletypes, but before this can be 
done he must obtain more watt power. 
The machines cost about $1,200 each and 
depreciate in three or four years, he said. 

Mr. Johnson said his service obtains 
foreign coverage of news from Havas 
and from several correspondents in Eu- 
rope, in addition to “station coverage 
at Various points on the Continent. News 
of the United States is obtained, ac- 
cording to Mr. Johnson, from corre- 
spondents, in New York, Los Angeles, 
San Francisco, Seattle, Washington, 
Birmingham, Miami, Chicago, St. Paul 
and Newark and in other sections. One 
hundred points are being covered by 
the service in the United States, he said. 
Much of the news is received over long 
distance telephone and by telegraph. 

Although the bulk of the news is sent 
out in short waves, a number of sta- 
tions receive the report by land wire, 
Mr. Johnson said. Mr. Johnson did not 
care to make public the list of stations 
he is serving—"for competitive reasons. 

Since he started experimenting with 
short wave broadcasting several years 
ago on the Pacific Coast he has spent 
approximately $50,000 on his organiza- 
tion, he said. He declined to give the 
names of his backers. 

The radio news proposition is only 
one of the points in Mr. Johnson’s pro- 
gram. He aims eventually to service 
small newspapers with a complete press 
report, at a cost below that they now 
pay the established press associations 
for “pony” service. In fact, he was 
starting on this plan when the truce on 
radio news broadcasting was made, and 
thus opened what Mr. Johnson felt to 
be an opportunity for expansion. The 
service is now paying its own way, he 
said. 

In the face of the claimed progress 
of the “outlaw” radio news services, 
the Press-Radio Bureau seems to be 
holding more than its own. It started 
operations March 1 with about 125 sub- 
scribing stations. In a few weeks a 
cooperating bureau in Los Angeles was 
set up, which is now serving about 40 


stations. The two bureaus have a cli- 
entele of about 160 stations. 

The bureau continues to send _ its 
news to stations by wire. It has in- 


vestigated the possibilities of short-wave 
transmission, and has found this system 
impracticable, EpiTor & PUBLISHER was 
told. 

The struggle between the newspapers 
and cthe-radio is more,.bitter, in New 
England than in any other section of 

(Continued on page 46) 
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TOLEDO GUILD UNITS START PARLEYS 


Depart From Original Plan to Deal With Publishers as Group—20 Percent Raise, 5-Day, 40-Hour 
Week, Vacations, and Discharge Bonus on Varying Programs—No Decisions Yet 


(By telegraph to Ep1ror & PuBLisHER) 
pk. EDO, O., May 16—The Toledo 

Newspaper Guild held its first ses- 
sion of negotiations with the publishers 
of the three Toledo dailies Monday 
afternoon and the results were satisfac- 
tory for two groups of members, but 
disappointing to the third. 

When the Guild was organized and 
became affiliated with the American 
Newspaper Guild in February it was 
the intention that the Guild’s executive 
board—made up of the three officers of 
each of the three units—would do all 
negotiating with the publishers. 

Then a controversy arose over what 
the Guild’s objectives were to be. Two 
objectives—the first asking a 20 per cent 
increase in salary for all members, the 
second asking adherence to the 40-hour 
week except tor employes designated by 
the publisher as indispensable—were 
ees in a special Guild meeting March 


Members of the Morning Times unit 
thought this program inadequate and 
accordingly adopted a seven-point pro- 
gram of their own, which they sought 
to have adopted by the other two units. 
The Blade unit objected—especially to 
the Times’ objectives which sought a 
five-day, 40-hour week and a vacation 
schedule ranging up to one month for 
men in service 10 years or more. 

After nearly six weeks of discussion, 
during which several board meetings and 
a half dozen unit meetings were held in 
an attempt to compromise the differ- 
ences, it was voted by the executive 
board last week that each unit should 
negotiate separately with its own pub- 
lishers. 

The publishers already had set the 
first meeting date—May 14—and when 
the board notified them of the change 
in method of approach they gave no 
indication that it was not agreeable to 
them. 

So on Monday the three groups went 
to their three meetings. For the Blade 
unit, R. P. Overmyer, chairman; W. 
E. Hall, recorder, and Ken Hamel, fin- 
ance officer, met with S. C. Speer, busi- 
ness manager, Grove Patterson, editor, 
and C.R. Corbin, managing editor ; for 
the News-Bee unit, Carl P. Adamshick, 
chairman, and president of the Guild: 
Ernest Jones, recorder, and Charles T. 
Lucey, finance officer, met with C. K. 
Matson, News-Bee editor; and for the 
Times, Paul Schrader, chairman, and 
Cliff Heineman, finance officer, met with 
R. C. Patterson, business manager ; 
John D. Dun, associate editor; Don 
Willey, assistant business manager, and 
Harold Hartley, managing editor. 

The Blade unit officers submitted the 
following four objectives, the first two 
being those approved at the Guild meet- 
ing and the second two having been 
added by the unit: 

1. A 20 per cent salary increase for 
all members based on the present salary 
scale. 

2. Pledge of adherence to the 40-hour 
week for all members except those des- 
ignated by the publisher as indispensable 
to the best interests of the new spaper. 

3. Assurance that in case of discharge, 
except for cause which cannot receive 
Guild support, the following bonus sys- 
tem shall apply: for less than one year’s 
service on the paper, one week; more 
than one year but less than two years, 
two weeks; less than three years, four 
weeks; three to five years, six weeks: 
five to 10 years, three months; 10 years 
or more, six months. (This scale al- 
ready has been offered by Paul Block, 
publisher of the Blade, to guild mem- 
bers on the Newark Star-Eagle, of which 
he also is publisher, and accepted by 
them). 

4. Pledge that in event of inability of 
Guilé and management to agree on 
issues raised in collective bargamming 


after a reasonable period of negotiation, 
such unreconciled views shall be sub- 











mitted to arbitration in the usual man- 
ner. 

Without going into any of the objec- 
tives, Mr. Speer, Blade business man- 
ager and spokesman for Mr. Block, first 
raised the issue of the Toledo Guild’s 
affiliation with the American Newspaper 
Guild. He wanted to know about the 
national organization’s policies and 
questioned the feasibility or possibility 
of the Blade recognizing the Guild until 
he knew more definitely what the Na- 
tional Guild’s program was going to be. 

Mr. Overmyer explained that the Na- 
tional Guild was operating under a pro- 
visional constitution which would be su- 
perseded by a new one at the new con- 
vention and that its policies had not yet 
been definitely outlined in regard to 
operation of the local guilds. 

Mr. Speer then suggested that it 
might be better to hold negotiations in 
abeyance until after the convention, de- 
claring that the National Guild might 
take some action binding its local guilds 
which would make recognition by the 
Blade impossible. Tle cited as an ex- 
ample that the National Guild might 
adopt a policy for the closed shop, a 





principle to which, the Blade 
could not agree. 

Mr. Speer then pointed out that the 
Toledo Guild had decided to negotiate 
separately with the various publishers. 
This, he maintained, was unfair, be- 
cause it would require the publisher to 
recognize the Guild, by dealing with one 
of its units, while in fact he was not 
dealing with the whole guild. He said 
the Blade unit would have to choose 
between negotiating as a whole guild— 
that is, the entire executive board with 
all the publishers, as had been originally 
intended—or negotiating as a group of 
Blade employes, without reference to 
the guild at all. 

Grove Patterson concurred with Mr. 
Speer in this view and asserted that it 
made no difference to the management 
which way the employes decided, but 
that they must choose one of those two 
methods of approach. 

Mr. Overmyer, Mr. Hall and Mr. 
Hamel then left the conference, which 
had run 15 minutes over the hour al- 
lotted them, and the scale committee 
of the Mailers’ Union came in and took 
their places to resume their own nego- 


he said, 








St. Paul Delegates Chosen 
(Special to Epiror & PuBLisHER) 

Rocuester, N. Y., May 14—The 
Newspaper Guild of Rochester, at a 
meeting at Powers Hotel yesterday, 
voted unanimously to be represented at 
the national guild convention in St. Paul, 
Minn., June 5 to 9. Edward P. Doyle 
of the Democrat and Chronicle and 
David Kessler of the Rochester Journal, 
were elected delegates. Instruction to 
delegates included a proposal that local 
guilds be left free to make their own 
agreements with publishers. 


SAN FRANCISCO GUILD 
OPPOSES A. F. L. LINK 


Resolution Passed at Sunday Meeting 
Disapproving Affiliation—Select- 
ing Delegate to St. Paul 
Meeting 





(By telegraph to Evitor & PusLisHEerR) 

San Francisco, May 15—The San 
Francisco Newspaper Guild met yester- 
day at the Press Club with Vice-Presi- 
dent W. B. Gratton of the Oakland 
Post-Enquirer presiding during the ab- 
sence of President Arthur Caylor, who 
is away on vacation. A resolution was 
passed unanimously disapproving affili- 
ation of the Guild with the American 
Federation of Labor. Louis Burgess 
gave an explanation of the complaint 
he has filed with the NRA Regional 
Labor Board against the San Francisco 
Examiner, charging he was discharged 
for guild activities. 

The following were nominated for 
delegate to the American Newspaper 
Guild convention to be held June 5 at 
St. Paul: Milton Sontheimer of San 
Francisco News, Don Stevens, Exam- 
iner, Louis Burgess, formerly with the 
Examiner, Dean S. Jennings of the Call- 
Bulletin, and William Leiser of the 
Examiner. Ballots are being sent by 
mail so all members may have an oppor- 
tunity to vote for a delegate. Also on 
the mail ballot members are asked to 
vote on two propositions so the con- 
vention delegate may have proper in- 
structions from the complete member- 
ship. They are: Do guild members 
favor affiliation with the American Fed- 
eration of Labor? and Shall local guilds 
have local autonomy for collective bar- 
gaining, or shall national guild officers 
be empowered to handle such negoti- 
ations ? 

Local guild chapters are in process of 
formation at the, San Francisco Chron- 
icle and Oakland Tribune, which are 
“expected” to be crganized in about two 
weeks, 


2 CLEVELAND DAILIES 
RESTORE PAY CUTS 


Plain Dealer And Press Managements 
Take Action After Staffs Had 
Presented Petitions 
Collectively 


(By telegraph to Evitor & PuBLiIsHER) 

CLEVELAND, May 16—The executive 
committee of the Cleveland Plain 
Dealer Editorial Employes’ Associa- 
tion informed workers today that the 
management will restore one-half the 
pay cuts made in May, 1932. The cuts 
ranged from 10 per cent upward. 
Negotiations looking to the complete 
restoration of the 1932 cut were 
opened by the executive committee 
with Paul Bellamy, editor, and John 
S. McCarrens, vice-president and 
general manager, April 6. The com- 
mittee, in a bulletin posted in the city 
room, said: 

“The committee is of the opinion 
that the favorable action taken by the 
management was at least hastened by 
the representations the committee made 
in behalf of the editorial employes.” 

The restoration is effective May 23. 

The bank holiday cut of March, 
1933, was restored to editorial workers 
several months ago. Chief executives, 
however, were not then included. 

A ten per cent pay cut imposed on 
editorial workers of the Cleveland 
Press, Sept. 24, 1932, was restored on 
May 15. 

The action came in less than a week 
after Roy W. Howard, chairman of the 
board of the Scripps-Howard Newspa- 
pers, and other executives of the same, 
met in conference with the workers in 
Cleveland. At the conference the finan- 
cial situation of the Press workers was 
outlined to Mr. Howard and his associ- 
ates. Mr. Howard then assured the 
employes a restoration of pay cuts would 
be made within a few weeks. 

There still remains a cut of 10 per 
cent. 

Guild chapter members of the Press 
say the restoration announced today is 
“the first fruit of collective bargaining 
by the Cleveland Newspaper Guild.” 





GUILD PLANS BENEFIT 


Philadelphia-Camden Members Will 


Present Show May 24 
(Special to Eptror & PusiisHer) 
PHILADELPHIA, May 16—The biggest 
social affair planned by local newspaper- 
dom will get underway at the Penn A. 
(Continued on page 47) 


tiations, which have been going on for 
nearly a month. 

Officers of the News-Bee unit met 
with Mr. Matson, their editor, Monday 
afternoon and again Tuesday night. 
They submitted the following program: 

1. 20 per cent salary increase. 

2. Five-day, 40-hour week. 

3. Written notice of discharge as 
follows: If employed more than six 
months and less than one year, two 
weeks’ notice; if discharged during the 
third year, four weeks’ notice, fourth 
year, six weeks; fifth year, eight weeks ; 
sixth year, nine weeks ; seventh year, 10 
weeks; eighth year, 11 weeks; ninth 
year, 12 weeks, and after nine years 
of service, three months’ notice. 

4. Vacation plan to continue as at 
present. (Two weeks with pay, re- 
sumed this year.) 

5. A written contract. 

6. Recognition of the Guild appren- 
ticeship rules. (See Epitor & Pus- 
LISHER for March 31, 1934.) 

7. No member of the guild to be 
laid off, discharged, disciplined or other- 
wise punished or discriminated against 
by the publisher because of activity in 
the guild. 

Mr. Matson received the program 
and said he would study it and let the 
unit know what he could do. He said 
he was sorry that the guild could not 
negotiate as a guild with all the pub- 
lishers, as he felt it would be an inter- 
esting experiment in collective bargain- 
ing, but he offered no objection to deal- 
ing with the News-Bee men as a unit. 
Mr. Matson said he was empowered to 
decide all the objectives sought except 
the salary increase. 

Mr. Adamshick told him any agree- 
ments reached would be submitted only 
to the News-Bee unit for ratification but 
said he did not believe their negotia- 
tions should be kept secret from mem- 
bers of the other units of the guild. 
To this Mr. Matson agreed. 

Mr. Schrader and Mr. Heineman of 
the Times unit had a brief session with 
the Times executives at which they 
offered the following program: 

1. 20 per cent salary increase. 

2. Five-day, 40-hour week. 

3. Dismissal bonus system. 
same as sought by the Blade.) 

4. Arbitration. (The same as the 
Blade objective.) 

R. C. Patterson received their pro- 
gram and told them he would discuss 
it with Mr. Dun, Mr. Wiley and Mr. 
Hartley and see what they could do and 
what they could not do. He said he 
would meet again with the unit repre- 
sentatives late this week. 

Up until Wednesday night no action 
had been taken by the Blade unit on 
deciding which of the alternatives laid 
down by Mr. Speer they would adopt. 
Mr. Overmyer said he planned to call 
a unit meeting for late in the week. 

At an executive board meeting Wed- 
nesday afternoon all three groups of 
officers reported on the response they 
had received from their publishers but 
no progress was made toward getting 
back together and attempting to deal 
as a guild. 

The board elected Mr. Overmyer as 
the Guild’s delegate to the St. Paul 
national convention. Mr. Schrader in- 
structed him to cast the Times unit’s 
vote in convention against affiliation 
with the American Federation of Labor 
or any of its subordinate groups. Mr. 
Schrader and Mr. Adamshick instructed 
Mr. Overmyer to cast both Times and 
News-Bee unit’s vote in favor of the 
five-day, 40-hour week. 


(The 





BACON CLASSIFIED MANAGER 


James H. Bacon, formerly of the 
Los Angeles Times and Los Angeles 
Examiner classified departments, has 
joined the Los Angeles Illustrated Daily 
News as classified manager. 
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INLAND REQUESTS TUGWELL BILL DELAY 


Enactment at This Session Decried in Resolution——Press Freedom Vigilance Urged and Wire Code 
Seen as Peril—Editorial Page Regaining Old-Time Vigor, Prof. Ellard Declares 


(By telegraph to Epiror & PuBLIsHER) 

HICAGO, May 16—Resolutions, pro- 
C testing a reported attempt to jam 
through the Tugwell Bill at the present 
session of congress and possible jeo- 
pardizing of press rates under the pro- 
posed telegraph industry code, together 
with a resolution calling for continued 
vigilance in protecting freedom of the 








By GEORGE A. 


members on Tuesday, there was evi- 
denced a sincere desire on the part of 
publishers to live up to provisions of 
the Newspaper Code. In view of exist- 
ing conditions, publishers were advised, 
however, to negotiate labor contracts 
based on hourly rather than weekly 


BRANDENBURG 


ditions as the result of the emergency, 
and whether monopolistic or not, I 
would rather have something to say 
about an increase in price which I would 
be charged for print paper in the future 
than to refuse to negotiate, and have 
any price the other side desired to place 

















Inland publishers of middle west greet fellow Inlander from Idaho at Chicago 
meeting. Left to right: W. O. Paisley, Marion (Ill.) Republican; Col. Wm. 


Southern, Jr.. Independence (Mo.) Examiner; 


E. F. McDermott, Idaho Falls 


Post-Register; and John Huston, Ottumwa (Ia.) Courier. 


press, were unanimously adopted by the 
Inland Daily Press Association in a 
spirited two-day meeting at the Stevens 
hotel here this week. 

Combined with these resolutions was 
a crowded program of discussion and 
reports on a multitude of timely subjects 
relating to better newspaper publishing 
practices, all of which took place be- 
fore the largest attendance at a spring 
convention in the history of the In- 
land. 

Action against the Tugwell Bill, which 
was reported to be out of committee 
at the request of Senator Royal S. 
Copeland, sponsor of the revised regu- 
latory measure for food, drug and cos- 
metic advertising, came at the closing 
session today. Upon word from L. B. 
Palmer, general manager of the A. N. 
P. A., President Verne E. Joy, Cen- 
tralia (Ill.) Sentinel, appointed A. O. 
Lindsay, Quincy (Ill.) Herald-Whig, 
chairman of a special committee to 
draft a resolution of protest. Assisting 
Mr. Lindsay were Linwood I. Noyes, 
Ironwood (Mich.) Globe, and Lee P. 
Loomis, Mason City (la.) Globe- 
Gazette. They drafted the following 
resolution which was adopted and wired 
to Senator Copeland: 


“Resolved, That the Inland Daily 
Press Association with a membership of 
246 of the leading daily newspapers of 
the Middle West, urgently requests that 
senate file 2800 be returned to com- 
mittee for further consideration of 
amendments proposed by the industries 
affected, concerning (1) the definition 
of advertising, (2) the definition of false 
advertising, and (3) proposing the ap- 
pointment by the president of an ad- 
ministration board of review to which 
an advertiser may appeal from any de- 
cision that he has violated the act. 

“On these points the I. D. P. A. very 
earnestly supports the amendments en- 
dorsed by the A. N. P. A.” 

Woven in between various shop talks 
on different phases of the newspaper 
business as it exists today, were three 
inspiring addresses, one on the rebirth 
of the editorial page, another on the 
need of a more “flexible intelligence” 
to comprehend significant social and 


wages rates. No opposition was voiced 
against the Newspaper Guild move- 
ment. 

The newsprint situation was force- 
fully brought to the attention of In- 
landers by E. P. Adler, Davenport (Ia.) 
Times, in his report as chairman of the 
Inland paper committee. The situation 
in the paper industry is still “up in the 
air” at present, according to Mr. Adler, 
who reported there is nothing definite in 
sight as to future moves. He disagreed 
with the action taken by the A. N. P. A. 
convention, in rejecting the proposed 
joint price-fixing board. 

“Personally, I am not altogether sold 
on the attitude taken by the publishers 
at the New York meetings,” said Mr. 
Adler. 

“I believe there are two sides to 
this question. There is a_ possibility 
that NRA officials may decide to grant 
the manufacturers an increase in price 
in accepting their code, which we will 
have to accept without having had any- 
thing to say whatever as to what this 
increase in price should be, how soon 
it should be applied, and how much of 
a spread it should cover. It seems to 
me that we are up against certain con- 


ta he ted. 








bers present spoke both for and against 
the clubbing plan and other special in- 
ducements. 

Mr. Meyer and John Huston, Ot- 
tumwa (Ia.) Courier, told of the recent 
circulation agreement entered into by 
Iowa dailies. Mr. Huston declared pub- 
lishers have in the past “gone crazy” in 
trying to build circulation, selling pa- 
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Another group of Inlanders at spring meeting in Chicago. Left to right: C. F. 

Coffman, Fond du Lac (Wis.) Commonwealth Reporter, president of Wisconsin 

Daily League; R. S. Kingsley, Kenosha (Wis.) News, H. R. Misener, Michigan 

City (Ind.) News, and A. O. Lindsay, Quincy (Ill.) Herald-Whig, chairman of 
the Inland board of directors. 


on. their 
throat.” 

Mr. Adler contended the price of 
newsprint has been a virtual monop- 
oly for the past 25 years and only since 
the depression has there been any price- 
cutting. He advised against the Inland 
taking any action that might reflect an 
antagonistic attitude toward the NRA 
and predicted there would probably be 
an increase in newsprint prices by fall 
or not later than January, 1935. He 
concluded with the statement : 

“I should like to see this increase a 
gradual one instead of a single stiff 
one.” 

No action was taken by the Inland 
regarding the newsprint situation. 

Today’s session opened with a circu- 
lation round table discussion led by 
A. E. Meyer, Clinton (la.) Herald. He 
read a paper prepared by Vance Je- 
rome, Greensboro (N. C.) News-Rec- 
ord, on “Self-Competition with Maga- 
zines.” It was Mr. Jerome’s contention 
that by participating in clubbing offers 
with magazines, newspapers were build- 
ing circulation for magazines which 
was being used against dailies in com- 
peting for national advertising. Mem- 


products, forced down my 
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pers at prices too low to be profitable. 
He showed how the Iowa agreement 
was designed to eliminate this condition 
and aid publishers to build sound circu- 
lation on a profitable basis. — 

Walter S. Chambers, New Castle 
(Ind.) Cowurier-Times, explained his 
paper’s monthly mail collection plan of 
having a woman collector visit house- 
wives in rural communities once a 
month and collect for the paper. He 
said this plan had resulted in regaining 
practically all of their old country sub- 
scribers and had cut down on arrear- 
ages considerably. 

Col. William Southern, Jr., Indepen- 
dence (Mo.) Examiner, chairman of the 
Editorial-News Committee, in introduc- 
ing Prof. Roscoe B. Ellard of the Uni- 
versity of Missouri school of journal- 
ism, declared that the interpretative 
editorials and the editorial which sug- 
gests and leads public opinion is regain- 
ing today the old-time importance and 
vigor which marked the newspapers in 
times of great emergencies ir the na- 
tion.” 

Prof. Ellard presented an inspiring 
address on the “re-birth of the edi- 
torial page,” based on a survey of 65 
leading newspapers. His talk was in 
substance the same as reported in 
Epiror & PUBLISHER in an earlier issue 
this year. 

In concluding, Mr. Ellard suggested 
editorials be less abstract and translate 
situations into reader concern; that 
editorials be given substance in facts, 
figures and concrete pictures, rather 
than general statements; that editors 
make their editorials rich with allu- 
sions and dress up the editorial page 
and make it more attractive to the 
reader. 

Hoyt F. Boylan, Richmond (Ind.) 
Palladium-Item, presided over the ad- 
vertising round table at which Mr. 
Loomis, Mason City Globe-Gaszette, 
told of his paper’s attitude in trying to 
serve the national advertiser with every 
reasonable form of cooperation, such 
as window displays, broadsides, posters 
on trucks, and numerous other special 
efforts. He emphasized the importance 
of going out after national advertising 
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economic changes now taking place in 

American life, and the third on “rugged 

individualism” in journalism. 
At the executive session of 


Dr. Glenn Frank (standing), president of University of Wisconsin, addressing 

Inland members at Chicago this week. Seated, left to right: E. N. Antrim, 

Chicago Tribune; Linwood I. Noyes, Ironwood (Mich.) Globe, vice-president; 
and Verne E. Joy, Centralia (Ill.) Sentinel, president. 


through local dealers and distributors 
and concluded with the following re- 
mark: 

(Continued on page 44) 
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U. S. WILL SCRUTINIZE 
RADIO ADVERTISING 


Federal Trade 


Commission Orders 
Broadcasters to Submit Written 
Copy—wWill Proceed Same as 
With Publications 


By Georce H. MANNING 
(Washington Correspondent, 
Epitor & PUBLISHER) 

Wasuincton, D. C., May 16—Deter- 
mined to guard against false or mis- 
leading advertising by means of radio, 
the Federal Trade Commission has 
instructed all broadcasting companies to 
furnish weekly copies of commercial 
continuities, beginning July 1. 

“This”, says the commission in a 
letter to all stations, “is in response to 
a general demand that the same rules 
for advertising be observed in radio 
broadcasts as those enforced by the 
Commission with respect to periodical 
advertising.” 

Whenever statements occur in com- 
merical announcements which appear to 
be false and misleading, or otherwise 
to constitute an unfair method of com- 
petition in commerce, the commission 
will send notices to both the advertiser 
and the radio station, with a view to 
effecting a stipulation under which both 
will agree to cease and desist from the 
misleading practice. Execution of such 
a stipulation would end the case. 

However, should compliance not be 
effected in this manner, the case would 
proceed through a public hearing with 
argument before the commission and 
decision. 

The letter sent to the broadcasting 
companies follows: 

“Gentlemen: This commission has di- 
rected that hereafter mor2 attention 
shall be given to the subject of com- 
mercial representations by radio broad- 
cast. This is in response to a general 
demand that the same rules for adver- 
tising be observed in radio broadcasts 
as those enforced by the commission 
with respect to periodical advertising. 

“It is anticipated that the radio in- 
dustry will display the same cooperative 
spirit as the publishing industry has, 
to the end that unfair, false and mis- 
leading advertising shall be eliminated 
from interstate commerce. 

“Commencing July 1, 1934, and 
until further notice, you are respectfully 
requested to procure copies of all com- 
mercial continuities (other than net- 
work programs and electrical transcrip- 
tions) issued through your facilities, 
and forward these, with dates of broad- 
casts and addresses of advertisers, to 


the Special Board of Investigation, 
Federal Trade Commission, W ashing- 
ton, D. C. 


“For convenience these may be mailed 
once a week, to be filed and reviewed 
by the board. 

“Government franks are enclosed for 
your use in transmitting such copies. 
Additional franks will be supplied as 
needed. 

“Your cooperation will be appreciated 
by the commission. 

“Your sincerely, 

“FEDERAL Trade ComMMISSION 
“Otts B. Jounson, 
“Secretary.” 


FORT STAYS IN CHICAGO 

William H. Fort, Chicago Daily 
News New York correspondent who 
accompanied Samuel Insull to Chicago 
last week, is to remain on the local 
news staff as a general assignment re- 
porter, it was announced this week. 
The Daily News is discontinuing its 
New York news bureau. Mr. Fort 
formerly covered the federal building 
before going to New York. 


WALKER HEADS CITY NEWS 

Stanley Walker, city editor of the 
New York Herald Tribune, was elected 
president of the New York City News 
Assn. May 16, at its annual meeting in 
New York City. Frank J. Hause, of 








the New York Daily News, was named 
vice-president, and William G. Hender- 
son and Howard E. Sands were re- 
elected general manager and secretary, 
respectively. 
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Army Head Seeks $1,750,000 Damages 
Alleging “Merry-Go-Round” Libels 


AMAGES totaling $1,750,000 are 

claimed in a suit alleging libel on 
seven counts filed in the District of 
Columbia Supreme Court May 16, by 
Gen. Douglas MacArthur, Chief of 
Staff of the U. S. Army, against the 
Washington Times Corporation and 
Drew Pearson and Robert S. Allen, co- 
authors of “The Daily Washington 
Merry-Go-Round,” a syndicated column 
of comment on Capital affairs appear- 
ing in the Washington Herald and other 
newspapers. 

Gen, MacArthur charges that he was 
libeled on seven occasions by articles 
appearing in the column. For each oc- 
casion, he asks damages of $250,000. 

The first article, the complaint states, 
charged Gen. MacArthur with attempt- 
ing to succeed himself as chief of staff, 
although army custom is that the post 
shall be held for one term. 

“MacArthur, however, feels that he 
should be an exception to this rule,” the 
complaint quotes the column as stating. 
“And he has been pulling every con- 
ceivable wire to this end. Wire-pulling 
is one of the general’s greatest arts.” 

Gen. MacArthur states that this was 
meant to convey the impression that he 
was guilty of conduct unbecoming an of- 
ficer, contrary to army regulations, and 
the rules and ethics of his profession. 
The same article, according to the suit, 
asserted that while Gen. MacArthur 
was serv ing in the Philippines, he 
“chafed because he wasn’t being pro- 
moted fast enough,” and that his wife, 
now Mrs. Lionell Atwill, 


stepfather, E. T. Stotesbury, Philadel- 
phia capitalist. The article is quoted as 
asserting that Stotesbury later “ham- 
mered on the desk” of the late John W. 
Weeks, then Secretary of War, and that 
MacArthur got his promotion. 

The general declared that this held 
him up to ridicule and contempt among 
officers and men of the army and of the 
general public. 

Another count is that the column ac- 
cused Gen. MacArthur of proposing to 
friends in Congress a new law requir- 
ing a 19-gun salute for former chiefs of 
staff, so that he would be entitled to 
this courtesy after retiring from his 
present post. 

Another libelous statement, the suit 
alleges, referred to Gen. MacArthur's 
eviction of the bonus army in 1932. 

The fourth count is that Gen. Mac- 
Arthur was accused of heading a move- 
ment to cause the removal of Harry 
Woodring, former Governor of Kansas, 
as Assistant Secretary of War. Gen. 
MacArthur states that this was meant 
to give the impression that he was guilty 
of mutinous and disloyal conduct. 

In the fifth count, it is alleged that 
another comment held Gen. MacArthur 
up as being dictatorial and guilty of in- 
subordination, and the sixth count cov- 
ers another allegedly libelous reference 
to the bonus army eviction. 

The last count in the suit charges 
that another columm had portrayed Gen. 
MacArthur as being disrespectful to- 
ward his superior, Assistant Secretary 


cabled her Woodring. 








OPENS DETROIT OFFICE 
The George B. Davis Company, New 
York, newspaper representative, has an- 
nounced the opening of an office in De- 
troit, at 2-113 General Motors Building. 
with Roy Buell in charge. 


GEORGIA PRESS JOINS 
TO KEEP A SECRET 


Withholds News of Home-Town Wel- 
come, So Caroline Miller, 
Pulitzer Prize Winner, 


May Be Surprised 


(Special to Epttor & PusBiisHER) 

Macon, Ga., May 14—Georgia papers 
entered into a conspiracy last week to 
suppress néws—the news of the cele- 
bration planned at Baxley, Ga., to wel- 
come Mrs. Caroline Miller home with 
her $1,000 Pulitzer prize check for 
“Lamb in His Bosom.” 

This every-day housewife from the 
tiny South Georgia town was “the story 
of the week” in Georgia, while she was 
being entertained by her publisher in 
New York and presented with the $1,000 
check. 

She left New York on Friday and 
arrived in Atlanta Saturday morning, 
where she was met by J. S. Pope, city 
editor of the Atlanta Journal and his 





wife. Word was put on the A.P. wire 
advising editors, especially in Macon, 
not to mention in Sunday morning’s 


paper that a celebration was being 
planned for her—also asking editors to 
instruct reporters sent to interview Mrs. 
Miller, not to mention the celebration. 

Randolph Fort, Macon Telegraph re- 
porter, and Blythe McKay, Macon News 
society editor, on special assignment, 
caught her train at Macon and rode the 
150 miles to Baxley with her. 

Sworn to secrecy, the two writers 
never mentioned the celebration. When 
the train arrived at Baxley, the town’s 
2,122 people were waiting at the station; 
a large banner hung across the street 
welcoming Caroline Miller. 

An ox-cart, such as she wrote about 
in her pioneer story, waited to carry 
her and her husband and three small 
children home. A second ox-cart car- 
ried Mrs. Marvin Barron dressed as 
Cean, of the novel, and Joseph Prit- 
chard as Lonzo, followed the Millers. 

“It’s the greatest day we've had since 
the Armistice was signed,” remarked 
one native as he watched the parade. 





PRESS SERVICES MUST 


HAVE SEPARATE CODE 


Administrator Buckley Says If Docu- 
ment Is Submitted It Cannot Be 
a Division of the News- 
paper Code 


(Special to Eptror & PusiisHer) 

Wasuincton, D. C., May 15—Ilf 
press associations are to have a code 
of fair competition under NRA it will 
not be a division of the Newspaper 
Publishers’ Code, Deputy Adminis- 
trator George Buckley has reported to 
General Hugh S. Johnson. 

“They,” said Mr. Buckley, referring 
to the press associations, “have been 
trying to creep under the newspaper 
code, but when the newspaper people 
found they had no way to administer it, 
they told them to try a code of their 
own.” 

As a result, the deputy reported, a 
separate code will be submitted, but he 
could not predict just when it will be 
done. 





ARRESTED FOR LIBEL 


Two Medford, Ore., Citizens Held for 


Charges Against Courts 
(By telegraph to Evitor & Pus.isHer) 

Meprorp, Ore., May 17—The election 
campaign of Mrs. Electa Fehl, former 
editor of the Pacific Record Herald here, 
has caused arrest of two persons for 
criminal libel. 

Mrs. Mary Murray and E. L. Fitch 
are under arrest for allegedly circulating 
pamphlets containing vicious charges 
against the courts and law enforcement 
agencies in the campaign to nominate 
Mrs. Fehl to a judgeship. Most of the 
material contained in the pamphlets is 
said to have been written by Former 
County Judge Earl H. Fehl, now serv- 
ing a prison term for ballot theft during 
a political controversy here last year. 
Mrs. Fehl is seeking the Judgeship on 
the Republican ticket. 

Fehl is the former publisher of the 
Pacific Record Herald. Fehl and his 
political group were vigorously opposed 
in an editorial campaign in the Medford 
Mail Tribune last year which recently 
won the 1933 Pulitzer award for most 
disinterested and meritorious public ser- 
vice, 





FREE SPEECH ISSUE IN 
RADIO LIBEL CASE 


Wisconsin Dairy Leader Sued State 
Official and Milwaukee Journal 
Station—Latter Awarded 
Jury Verdict 


(By telegraph to Epttor & PuBiisHEerR) 

MitwavukKEE, Wis. May 16—The 
Milwaukee Journal and Joseph D. Beck, 
Commissioner of the Wisconsin De- 
partment of Agriculture, won a $100,000 
libel suit brought by Walter Singler, 
president of the Wisconsin Co-operative 
Milk Pool and picturesque figure in 
state milk producers strike last May, 
when a circuit court jury at La Crosse, 
Wis., late Tuesday returned a special 
verdict holding that Beck’s radio speech 
over the Journal’s radio station WTMJ 
last May 15 was a fair comment on the 
acts of Singler. 

The trial started in La Crosse May 
7 on a change of venue from Vernon 
County Circuit Court. Singler charged 
that Beck’s speech was inspired by dis- 
like, malice and hatred and that the 
attitude of the Journal was unfriendly. 
Beck denied that he had called Singler 
a racketeer and gangster but had likened 
his methods to those of the gangster. 

Testimony showed that the policy of 
WTM]J is to permit public officials to 
use the Journal radio station without 
charge to discuss publie questions and 
that Beck’s speech was in that classifi- 
cation. In his closing argument, at- 
torney J. Gilbert Hardgrove, for the 
Journal, asserted that the right to free 
speech was the issue to be decided. He 
termed the statements on the radio fair 
criticism and said that Singler as a 
quasi public figure, was a proper sub- 
ject of comment. Hardgrove also pointed 
out that the Journal had differed with 
Singler on farm and dairy questions, 
but that it had a right to do so, and 
charged that the suit was brought to 
force the Journal’s silence. The jury 
answered all nine questions in a special 
verdict in favor of the defendants and 
decided Beck’s speech was fair comment 
on the acts of Singler and that Singler 
was not libeled thereby. 

Under the law the jury was required 
to fix as a guide to the court the com- 
pensatory damages it would have 
awarded Singler had he been libeled, 
and such damages the jurors fixed at 
$10,000. 


TWO CODE GROUPS APPROVED 
Johnson O. K.’s Printing Ink and 


Newsprint Nominations 
(Special to Ep1tor & PusLisHER) 

Wasuincton, D. C., May 15—Gen- 
eral Hugh S. Johnson has approved na- 
tional code authority nominations made 
by the printing ink industry and the 
newsprint industry. 

Those who will serve on the printing 
ink code authority are: H. H. Flint, 
Howard Flint Ink Company, Detroit, 
Mich.; A. K. Schoepf, General Printing 
Ink Corporation, New York; A. W. 
Chauncey, International Printing Ink 
Corp., New York; Walter Huger, New 
York; A. J. Math, New York; Martin 
Driscoll, Chicago; Charles F. Schwarm, 





Cincinnati; Albert C. Sutphin, Cleve- 
land; Frank W. Cray, New York; 
Harry H. Behrens, San Francisco; 
Robert F. McCutcheon, Philadelphia; 


and Adolph B. Hill, Jr., St. Louis. 

The newsprint code authority is con- 
stituted as follows: Edgar Rickard, 
Pejepscot Paper Company, New York; 
A. L. Hobson, St. Croix Paper Com- 
pany, Boston; C. K. Blandin, St. Paul; 
A. R. Graustein, International Paper 
Company, New York; R. H. M. Rob- 
inson, Minneapolis; William A. Whit- 
comb, Great Northern Paper Company, 





Boston; and I. Zellerbach, San Fran- 
cisco. 
JOHNSON IS HOST 
Robert L. Johnson, of the magazines 


Time and Fortune, was host to a hun- 
dred publishers and advertising men at 
a luncheon May 14 at the Yale Club, 
New York, in honor of David Law- 
rence. Bayard Colgate, Ken Dvke and 
Don Francisco 
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N. E. A. SET-UP REVISED TO FIT CODE 


Five Geographical Divisions Created With Equal Representation For Dealing With Commercial 
Shop Problems—Buckley Says Code Is ““A New Bill of Rights” 


(By telegraph to Evttor & Pustisuer) 

T. LOUIS, Mo., May 17—The forty- 

ninth annual convention of the Na- 
tional Editorial Association at its ses- 
sion here this morning adopted a re- 
vision of its constitution and by-laws, 
so that they might conform in all par- 
ticulars to the provisions of the national 
industrial recovery act and the graphic 
arts code. 

Equitable representation is provided 
on its board of directors for strictly 
commercial printing establishments for 
purposes of code authority representa- 
tion only. Thirteen elective directors 
are provided and five geographical di- 
visions are designated. 

The report of the revision commit- 
tee of which R. C. Stitser of Nevada 
was chairman was adopted unanimously. 

The convention was opened with in- 
vocation by the Rev. John W. Macivor, 
Pastor of the Second Presbyterian 
Church. An address of welcome by Lon 
Sanders, president of the St. Louis con- 
vention bureau, and a response by R. 
H. Pritchard of Weston, W. Va. 

President Walter D. Allen of Brook- 
line, Mass., devoted most of his annual 
address to a history of the development 
of the Graphic Arts Code and the part 
played in its completion by the N.E.A. 
and its officers. 

“The two important factors to be sett- 
led in order to smooth out the working 
of the code were the division of juris- 
diction over commercial printing and 
also over daily newspapers doing com- 
mercial printing,” said Mr. Allen, “the 
former was arrived at through weeks 
of study and conferences and the alloca- 
tion of establishments as defined in 
schedule A of the code was the result. 
These definitions have been clearly 
interpreted by the two Code Authorities 
concerned and memoranda of such inter- 
pretations have been signed by both 
Authorities and approved by the NRA. 
Yet despite this, we are now faced with 
a request to reconsider the terms of al- 
location and we have agreed to listen 
to the desires of the United Typothetae 
of America, as they will be presented 
before the jurisdictional committee on 
May 23.” 

Harry B. Rutledge, executive secre- 
tary of the N.E.A. stated, that while 
much of the work in his offices had been 
in connection with the development of 
the code, attention had been given to 
other services. He cited the enlarge- 
ment of the scope of the contests and 
the strengthtening of engraving connec- 
tions. 

“One of the principal reasons that the 
small-town press has not received a 
greater portion of the national adver- 
tisers’ dollar in the past has been that 
competition exists in securing the na- 
tional advertisers’ appropriation,” Mr. 
Rutledge said in discussing the work 
of the bureau of accredited newspapers. 

“This competition will continue to 
exist, and there is but one way to meet 
it—that way is to go out into the adver- 
tising field and sell on a competitive 
basis through better salesmanship and a 
more constructive selling program of 
the product which we have to offer 
against our competitor.” 

He urged that publishers put behind 
the movement “the necessary man power, 
selling force and financial backing.” 

Appreciation of services rendered to 
the N.E.A. by the Publishers’ Auxiliary 
through Wright A. Patterson and Elmo 
Scott Watson, by Eprror & PuBLIsHER 
through George Brandenburg; and the 
Inland Printer through J. L. Frazier 
“and for the co-operation which they 
have extended in giving their columns 
of news and editorial space to the activ- 
ities and services in which the N.E.A. 
has been engaged,” was voiced by Mr. 
Rutledge. 

J. Frank Grimes, Chicago, president 
of the Independent Grocers Alliance of 








America, told the convention that “our 
difficulties can be traced to the develop- 
ment of price consciousness among con- 
sumers. 

_ This beating down of prices was due 
in part he said to newspaper experts, 
who had insisted that prices should be 
cheap in order that an advertisement 
must “pull,” he said. He added that buy- 
ing power had been destroyed by the 
beating down of prices. 

Mr. Grimes said that the I.G.A. used 

advertising in 800 newspapers in 1933, 
and did not intend to give up newspaper 
advertising for dodgers, of which 2,300,- 
000 weekly were being distributed. 
_ Wednesday’s session was opened with 
invocation by Rev. Robert S. Johnson, 
S. J., president of St. Louis University, 
and then came a discussion of the code. 
The principal speaker was George 
Buckley of Washington, Deputy Ad- 
munistrator. 

Mr. Buckley denied the charge that 
the NRA was trying to “get a wedge 
into industry.” “The NIRA has handed 
industry, management and labor a new 
Bill of Rights,” he continued. 

“You have the right to a code of fair 
competition when the anti-trust laws 
have failed to function. You have the 
right to plan business by joint action 
and through exchange of information, 
which was formerly forbidden. You 
have the right to restrain competition 
when the lack of restraint means busi- 
ness disaster. Your labor has a right 
to bargain on an even basis with em- 
ployers and to be free from ruinous com- 
petition as to wages. I think I could 
run a business in the black with these 
four liberties.” 

Answering the criticism that the 
NRA is impeding recovery, Mr. Buck- 
ley said: “Here is what the act 
was intended to stop and what the 
administration is blocking to the limit: 

“The right of industrial giants to 


wreck each other, the right of industry 
to stunt children mentally and physi- 
cally, by condemning them to eight, 
ten and twelve hours a day of man’s 
work in their childhood, which is not 
true in your industry; the right of the 
master of industry to say that working 
men are mere chattels; the right of 
a handful of our rugged individuals 
to keep 10,000,000 of them permanently 
ragged.” 

Ernest A. Gross, general counsel of 
the co-ordinating committee of the 
code, declared that many of the in- 
structions issued by the regional code 
authorities overlook the important 
fact that “no code will work, no co- 
operation can be obtained unless the 
arts of education, persuasion and in- 
struction are used instead of threats, 
coercion and intimidation.” He de- 
clared that some of the releases and 
bulletins he had seen threaten dire pun- 
ishment, fines, jail sentences, etc., con- 
stituting a bombardment of artillery, 
which can have no effect other than 
to create resentment and hostility. 

E. W. Palmer, of Kingsport, Tenn., 
chairman of the co-ordinating commit- 
tee of the ‘code, told of the complex 
problem of combining more than 45 


codes into one, as was done in the 
Graphic Arts Industry. “Out of a 
chaotic mass of selfish interests and 


diffusion of thought, selfishness was 
almost entirely eliminated and we 
reached the point of realizing that our 
code must be established on a basis of 
equality to all in the industry.” 

Discussing fair trade practices under 
the code, C. A. Baumgart, national 
code administration manager, said that 
the circulation liar was liable under 
Section 27-B of the code. The making 
of inaccurate statements about com- 
petitors also was banned, he said. 

The giving of rebates was also pro- 








SAFETY ADVERTISING FUND IS PROPOSED 








A PROGRAM of street and highway 
safety which would make use of 
paid advertising space in newspapers 
under the auspices of state motor vehicle 
departments was advocated at the semi- 
annual meeting of the Eastern Confer- 
ence of Motor Vehicle Administrators, 
held in New York this week, by G. D. 
Newton, supervisor of the news bureau, 
Travelers Insurance Company, Hart- 
ford, Conn, 

The funds for such an advertising 
campaign would be obtained by giving 
to motor vehicle departments one cent 
out of each dollar of registration and 
license fees and gasoline taxes collected 
from motorists throughout the country. 

These fees and taxes paid by motor- 
ists, it was pointed out, have amounted 
to almost $4,000,000,000 during the five- 
year period ending 1932, and an appro- 
priation for safety advertising based on 
one per cent of this amount would have 
given to motor vehicle departments al- 
most $40,000,000 for automobile acci- 
dent educational activities. 

Such an appropriation for the use of 
motor vehicle departments would have 
provided during the five-year period 
ending with 1932 around $600,000 in 
Connecticut, more than $3,000,000 in 
New York State, approximately the 
same amount for Pennsylvania, nearly 
$200,000 in Rhode Island, $1,000,000 in 
Massachusetts, $500,000 in Maryland, 
more than $300,000 in Maine, almost 
$1,400,000 in New Jersey, and more than 
$800,000 in Virginia. These states men- 
tioned by the speaker are among the 
members of the Eastern Conference of 
Motor Vehicle Administrators. 

Mr. Newton asserted that the funds 
that would be made available by his 
plan would make possible full-page ad- 
vertisements in all daily newspapers 


every other week, or half-pages in all 
daily newspapers each week. The 
speaker said he had no wish to exclude 
numerous other publications, including 
the weekly papers, and other means of 
reaching the public which normally are 
used to convey messages to the entire 
population. 

It was specifically recommended to 
the Conference that the proposal of pro- 
viding funds for street and highway 
safety educational work be submitted 
to legislative committees, and that pub- 
lic support be created in favor of such 
action, 

With early reports from the coun- 
try at large indicating an average 
increase of from 20 to 25 per cent in 
deaths from automobile accidents this 
year, the speaker explained that an in- 
dicated loss of life of 35,000 to 36,000 
this year would be the high mark in 
automobile accident deaths. 

If the proposed funds for safety edu- 
cation were available, he said, the rec- 
ord of fatalities indicated for this year 
would be considerably less than present 
forecasts. 

A second recommendation submitted 
to the Conference pertained to the prep- 
aration of street and highway safety 
courses in high schools. The death rate 
from automobile accidents in the high 
school age has increased 165 per cent 
during a ten year period whereas the 
death rate for all ages combined has 
increased only 96 per cent. 

Street anid highway safety educational 
activities, however, will fail to produce 
results, it was declared, unless at the 
same time there exists more adequate 
enforcement of motor vehicle laws and 
regulations. Statistics were quoted by 
Mr. Newton from numerous cities 
showing widespread laxity. 


hibited under the fair practice code, 
and he urged that newspaper pub- 
lishers “stick to their rate cards.” He 
said that the making of different rates 
for national and local advertising was 
not forbidden, but a newspaper cannot 
have two different rates for two cus- 
tomers in the same class. 

He opined that the giving of prem- 
iums was fair in circulation promotion 
if there is no discrimination between 
customers of a class. The offering of 
a discount to an advertiser to abandon 
a contract with another paper was cited 
as an example of interference with a 
contract as well as the giving of re- 
bates in violation of the code. 

Mr. Baumgart said that advertising 
contracts are being made in the South- 
east and in certain sections of the West 
Coast with payment based on a per- 
centage of sales, usually two per cent. 
He did not say whether this was a 
violation of the code. 

The second day’s session was closed 
with a clinic on the code, conducted 
by Vice-President K. F. Baldridge, 
Past President L. M. Nichols, Mr. 
Gross and Mr. Baumgart. Most of 
the questions had to do with commercial 
printing problems. 

Suitable resolutions were adopted to 
the memory of these members who died 
during the last year: Frank Glessler, 
Wilbur S. Spencer, Adrian Moreau, 
Charles A. Berry, Benjamin S. Herber, 
Garry A. Willard, Frank MacLennan, 
John-C. Brimbleconn, Charles Besson, 
James E. Bettis, George H. Miles, Fred 
Daughterty, Mathew T. Caine and 
George S. McGinley. 

Wednesday night the St. Louis news- 
paper publishers were hosts at a din- 
ner at Hotel Statler, where the con- 
vention sessions were held. The edi- 
tors were greeted by Frank D. McDon- 
ald, secretary of the local publishers. 
Martin J. Collins. president of the 
Graham Paper Co., was toastmaster, 
and addresses were made by Clayton 
T. Rand of Gulfport, Miss., and 
Charles M. Hay, city counselor, and 
E. H. Waymaa, associate city counselor, 
the latter representing Mayor Dick- 
mann. A clock was presented to Presi- 
dent Allen. Tuesday the editors were 
guests of Anheuser-Busch for luncheon. 

Thursday’s | morning session was 
opened with invocation by Rev. Irwin 
Ed. Gregg, Unity Society of Applied 
Christianity. : 

Clark McAdams, editor of the edi- 
torial page of the St. Lowis Post-Dis- 
patch made a plea for “free news, 
which he defined as “news undoctored 
by the bias of editor or publisher.” 

Larry Rossman, publisher of the 
Herald-Review, Grand Rapids, Wis., 
asked for fair play for the news print 
manufacturers of America and decried 
the practice of beating down prices. 

William L. Daley, Washington man- 
ager of the NEA, read the report of 
the legislative committee, which re- 
viewed its activities in connection with 
the reduction in second-class postage 
rates, the fight against the Tugwell 
Bill, Unemployment Insurance, the La- 
bor Disputes Bill and the Thirty-hour 
Bill. 

Attending the convention were 312 in- 
dividuals representing 184 newspapers 
in 42 states. 

New Orleans appeared to be the only 
city considered for the 1935 jubilee con- 
vention. The association was organized 
there where it also held its 25th meet- 
ing. An invitation extended by the 
New Orleans Publishers’ Association 
was supplemented by a statement from 
Isaac Chapman, secretary of the Lou- 
isiana Publishers’ Association. 

The program of the convention was 
so crowded that the work could not be 
completed by 1 o’clock today the time 
set for adjournment, and a night session 
was necessary. 
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SWATCHES USED IN 
ROTO ADVERTISING 


Material Pasted on Four Pages of 
Eight-Page Section for City 
of Paris Store, in 
San Francisco 


With the Post Office Department’s 
ban on “swatch” advertising delayed 
until July 1 the plan has been used re- 
cently in the San Francisco Chronicle 
and the Richmond (Va.) News-Leader, 
as well as for a third time in the St. 
Louis Post-Dispatch. 

In San Francisco four swatches 
were pasted on the front, back and two 
middle pages of an eight- -page tabloid 
rotogravure section May 7 advertising 
the City of Paris department store an- 
niversary sale. Swatches were con- 
fined to carrier deliveries. 

This first use of swatches by a news- 
paper on the Pacific Coast involved con- 
siderable preparation. First 440,000 
pieces of material had to be cut to size 
by the manufacturers and shipped to 
the store. The rotogravure sections 
were printed in advance, and 60 girls 
were employed for four days, attaching 
the swatches by hand. Finding a suit- 
able adhesive gave difficulty, as it had 
to be an adhesive that would hold the 
material firmly, dry quickly to prevent 
papers sticking together, not discolor 
the fabrics. Ultimately, it was found 
that a special Nurex compound with a 
rubber cement base would do the work 
satisfactorily. 

The amount of material used would 
have made 92 dresses, 152 curtain 
panels, and 115 men’s shirts, beside a 
quantity of piece goods. 

The rotogravure section was printed 
by the Pacific Gravure Corporation, a 
subsidiary of the San Francisco Chron- 
icle, and was planned by Ray Wright, 
sales manager of the City of Paris, 
in conjunction with Lewis E. Haas, 
business manager of the Chronicle. 

In Richmond, Va., a six-page adver- 
tisement of the Kaufman Company, 
May 11, carried five swatches on the 
back page of a six-page advertisement 
printed in black ink on green news- 
print. 





CONFERRING WITH ENGRAVERS 


Chicago Publishers and Union in Con- 
ference—Early Settlement Forecast 


Cuicaco, May 17—Scale committees 
representing the Chicago Newspaper 
Publishers’ Association and Chicago 
Photo-Engravers Union No. 5, met here 
yesterday at a special sapaiions in an 
effort to agree on terms for a new 
contract. 

After seven previous meetings at 
which no agreement was reached, the 
photo-engravers called in E. J. Volz, 
New York, president of International 
Photo-Engravers Union, to meet with 
committees. 

As a consequence, Harvey J. Kelly, 
chairman of the A. N. P. A. special 
standing committee, was also in attend- 
ance, representing the publishers. 

Another meeting of the two commit- 
tees is scheduled for tomorrow and an 
early agreement is hoped for, accord- 
ing to E. A. Sward, secretary of the 
local union. The engravers had pre- 
viously voted for a strike sanction. 





WORTH NAMED EDITOR 


Jean Worth, city editor of the Me- 
nominee (Mich.) Herald-Leader, has 
been appointed editor of the daily by 
P. C. Munroe, publisher. He succeeds 
the late Bradley W. Donnel, who died 
of a heart attack April 29, following an 
illness of five days. No successor to 
Mr. Worth has been named. 





SERIES BY LELAND STOWE 


The New York Herald Tribune began 
publication this week of a series of ar- 
ticles by Leland Stowe, Paris corres- 
_— on the reaction of provincial 

ance to current problems of economic 
and governmental security. 





Editor 


RICE SUCCEEDS CULVER 


Is Named Advertising Manager of 
Honolulu Advertiser 


V. M. Culver, advertising manager 
of the Honolulu Advertiser for the past 
two and one-half years, has resigned to 

















Rosert R. Rice V. 


M. CuLver 


become sales and advertising manager 
of the Hawaii Brewing Company of 
Honolulu. Robert R. Rice, for the past 
1l years artist and copy writer in the 
advertising service department, has been 
appointed advertising manager to suc- 
ceed Culver. 

Robert Rice is a graduate of the Chi- 
cago Art Institute, and has worked on 
the art staffs of the Milwaukee Printing 
Company and the Milwaukee Sentinel. 
During the 11 years as director of the 
advertising service department, Rice has 
created innumerable outstanding adver- 
tising campaigns. 

7. M. Culver first began his news- 
paper career in 1918 in Little Rock, 
Ark. Since that time he has served as 
correspondent for United Press, Uni- 
versal Service, International News, 
N.E.A., and has also worked as re- 
porter, feature writer and city editor on 
various newspapers in the South. He 
went to Honolulu to join the editorial 
staff of the Advertiser from the Com- 
mercial-Appeal, Memphis. 


LANSTON PROMOTES THREE 


T. F. Morgan Is First Vice-President 
—Meadth, Bancroft Advanced 


The Lanston Monotype Machine Com- 
pany this week announces that at a re- 
cent meeting of its board of directors, 
T. Frank Morgan was elected first vice- 
president, John J. Meadth was made 
vice-president and Wilfred Bancroft, 
general manager. 

Mr. Morgan has for a number of 
years been vice-president and his elec- 
tion to the first vice-presidency gives 
him additional executive authority. 

Mr. Meadth has for several years past 
been president of the Monotype Com- 
pany of Canada, Ltd., and while still re- 
taining that position, will hereafter spend 
considerably of his time in the U. S 

Mr. Bancroft has been serving the 
company for the past two years as its 
treasurer and in assuming the position 
of general manager follows in the foot- 
steps of his father, J. Sellers Bancroft, 
who assisted in the promotion of the 
Monotype during the early years of the 
company. 








REID YALE NEWS SPEAKER 
N. Y. Herald Tribune Editor Talks 


on Press Freedom 

A warning against possible inter- 
ference of government officials with 
the freedom of the press was given in 
New Haven, Conn., May 8, by Ogden 
Reid, editor of the New York Herald 
Tribune. 

Speaking at the 56th annual banquet 
ot the Yale Daily News, Mr. Reid said 
that if the press is suppressed there 
will be no check on an autocratic gov- 
ernment. Mr. Reid is a graduate of 
Yale College in the class of 1904, and 
graduated from the Yale School of 
Law in 1907. 

He praised the growth and quality 
of present-day collegiate journalism. 


OPENS DETROIT OFFICE 
The Geo. B. David Company, New 
York, has opened an office in Detroit at 
2-113 General Motors Building, with 
Roy Buell in charge. 
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EDITOR & PUBLISHER 
CALENDAR 

May 21—N. Y. State Society of 
Newspaper Editors, meeting, 
Rochester. 

May 21-23—S outhern News- 
paper Publishers’ Assn., annual 
meeting, Grove Park Inn., Ashe- 
ville, N. C. 

May 22-23—American Associa- 
tion of Advertising Agencies, an- 
nual convention, Mayflower Ho- 
tel, Washington, D. C. 

May 25—Insurance Advertising 
Conference, executive committee 
5 a Hotel New Yorker, New 

ork. 

May 26—Pacific Northwest Ad- 
vertising Executives’ Assn., meet- 
ing, Seattle. 

May 25-26—Florida State Press 
Assn., annual convention, Mari- 
anna. 

June 4-6—American Newspaper 
Publishers Assn., mechanical con- 
ference, Statler Hotel, St. Louis. 

June 4-6—Association of Na- 
tional Advertisers, meeting, Edge- 
water Beach Hotel, Chicago. 

June 5-8—American Newspaper 
Guild, convention, St. Paul, Minn. 











PRESS STOCK REPORTS 
ARE EVIDENCE 


New N. Y. Law Makes Newspaper 
Tables Admissible Without Fur- 
ther Testimony as to 


Their Sources 


Newspaper reports of stock and com- 
modity markets will be admissible in 
evidence in trials where market price 
or value is at issue, without additional 
testimony from newspaper representa- 
tives as to their source, etc., under a 
new statute just signed by Gov. Leh- 
man of New York. Ajiter Sept. 1, 
1934, it will no longer be necessary for 
newspapers to send representatives to 
court in answer to subpoenas to testify 
as to where the stock quotations were 
obtained, lugging heavy bound volumes 
to and from the courts to proye that the 
information had actually been published. 

The new law, known as Section 375a 
of the Civil Practice Act, reads as fol- 
lows: 

“Sec. 375-a. Stock Market reports as 
evidence. Whenever the market price 
or value of any article regularly sold 
or dealt in, in any regularly organized 
stock or commodity market, shall be in 
issue, reports published in newspapers 
or periodicals of general circulation pur- 
porting to be the reports of such mar- 
kets shall be admissible in evidence. The 
circumstances of the preparation of such 
a report may be shown to affect its 
weight, but they shall not affect its ad- 
missibility. 





N. Y. DAILIES MEET IN JUNE 

E. H. Clark of the Cortland (N. Y.) 
Standard, president of the New York 
Associated Dailies, has called the sum- 
mer meeting of the association, to be 
held in Cortland June 25 and 26. A 
golf tournament will be held the first 
day, in charge of E. D. Corson, Lock- 
port Union-Sun & Journal. The sec- 
ond day will see business sessions, a 
luncheon, and an informal banquet, all 
held at the Cortland Country Club. 
Questions for discussion will be ac- 
cepted until May 26 by the temporary 
secretary, William B. La Favour, 
Amsterdam Recorder. 





INFLATION CLAUSE ADOPTED 

New rate cards of the Chicago Amer- 
ican and the New York Journal, ef- 
fective May 1, include a condition that 
the publishers may revise the rate 
quoted upon 90 days written notice to 
holders of contracts. If a rate revision 
is made and not accepted by the adver- 
tiser, the latter may cancel his con- 
tract without penalty, it is stated. The 
Journal has withdrawn a “full-copy” 


discount of 5 per cent to general ad- 
vertisers which has been in effect since 
1, 1932 


Nov. 


PERCY BULLEN PLANS 
TO RETIRE IN JUNE 


Dean of British Correspondents in 
U. S. Has 50 Years as Journalist, 
40 With London Telegraph, 

30 in New York 


Percy S. Bullen, for the past 30 years 
United States correspondent of the Lon- 
don Daily Telegraph, pians to retire 
next month, when he celebrates three 
anniversaries—30 years’ residence in 
New York, 40 years with the Daily 
Telegraph, and 50 years of continuous 
newspaper work. 

Mr. Bullen began his career in Hast- 
ings, England, as a reporter for the 
local Times. He was editor of a county 
weekly, correspondent for London papers 
in Paris, Berlin, and Rome, and 40 years 
ago joined the parliamentary staff of the 
Telegraph. He was a special corres- 
pondent for that paper during the South 
African War and also served it in 
France during the World War. 

When he was on his way to the 
Russo-Japanese front in 1904, hostilities 
passed their climax, and he was ordered 
to remain in New York for further 
orders. With short interludes, he has 
made that his headquarters ever since. 
Since the death of Sir Maurice Low, 
Washington correspondent of the Lon- 
don Morning Post, Mr. Bullen has been 
the senior British correspondent in the 
United States. 





NEW BUSINESS SECTION 


Harvey Runner Directing Depart- 
ment on N. Y. Herald Tribune 


A new Business News Department 
has been formed by the New York Her- 
ald Tribune to prepare a three-column 
section of “News of the Day in the 
Realm of Business” which appears in 
the paper every day but Monday. Har- 
vey E. Runner, business news writer, 
has been appointed director of the new 
department. 

The new section is printed in the fin- 
ancial news pages every day under the 
three-column banner line quoted above. 
It is devoted to all business news not 
generally handled by the financial de- 
partment and specializes in textile, ap- 
parel, home furnishings and retail sales 
news. 





STERN SEEKS RADIO PERMIT 


Post Publisher Would Broadcast in 
N. Y. on 500-Watts, 810 Kilocycles 
(Special to Epttor & PusLisHER) 

WASHINGTON, C., May 14~J. 
David Stern, publisher of the New 
York Post and Philadelphia Record, 
has applied to the Federal Radio Com- 
mission for authority to establish a new 
radio station in New York to operate 
on the 810 kilocycle wave length daytime 
with power of 500 watts. It is planned 
to use the facilities of WNYC, accord- 
ing to the application. 





CELEBRATES 20 YEARS 


“Twenty Years of Progress” is re- 
corded in a 40-page edition of the 
Kinston (N. C.) Daily Free Press is- 
sued May 1. While events of the pe- 
riod in the life of the city and paper 
are described in word and picture, one 
of the most interesting features is a re- 
production of the issue carrying the 
news of Dewey’s victory at Manila. 
The Free Press, founded in 1886 as a 
weekly, became a daily in 1898 to give 
its readers Spanish-American war news. 
It has been owned since 1924 by H. 
Galt Braxton, its editor and publisher 
since 1914, 





GIBBON SPEAKS ON ADVERTISING 


John Murray Gibbon, advertising and 
publicity director of the Canadian 
Pacific System, was guest of honor and 
principal speaker at a national adver- 
tisers’ luncheon May 16 at the Advertis- 
ing Club of New York. William D. M. 
Simmons, Underwood Typewriter Com- 
pany, presided. Mr. Gibbon spoke on 
the influence of art, literature and music 
on modern advertising. 
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51 PAPERS ARE CITED IN N.E.A. CONTEST 


Two Minnesota Dailies, Ohio and Connecticut Weeklies, Win Prizes For General Excellence—St. 
Cloud (Minn.) Times Wins Three Firsts—Awards Made At St. Louis Convention 


PECIAL recognition was accorded to 
51 small daily and weekly newspa- 
pers of the United States this week, 
when winners in the National News- 
paper Contests, sponsored by the Na- 


GBNERAL EXCELLENCE CONTE “1 
DAILY DIVISION 
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Winners, Daily Division 
tional Editorial Association, were an- 
nounced May 17 at the N. E. A. con- 
vention in St. Louis. 

Publishers of winning newspapers, 
whose entries led a field of 208 entries 
from 30 states, received silver trophies 
and certificates from donors. First prize 
winners were announced as follows: 
General Excellence Contest, daily di- 
vision: Marshall (Minn.) Daily Mes- 
senger, W. C. Peterson, editor, class of 
papers under 3,500 circulation, and St. 
Cloud (Minn.) Daily Times, Fred 
Schilplin, president and publisher, class 
of papers over 3,500 circulation; tro- 
phies from James Wright Brown, pub- 
lisher, Eptror AND PUBLISHER. 

General Excellence Contest, weekly 
division: Archbold (O.) Buckeye, W. 
O. Taylor, editor and publisher, class 
. papers under 1,000 circulation, and 

New Canaan (Conn.) Advertiser, John 
E. Hersam, editor and publisher, class 
of papers over 1,000 circulation; tro- 
phies from Publishers’ Auxiliary, 
Elmo Scott Watson, editor, Chicago. 

Community Service Contest, daily di- 
vision, St. Cloud (Minn.) Daily Times; 
and weekly division, Alliance (Neb.) 
Times and Herald, Ben J. Sallows, ed- 
itor and publisher ; trophies from 
School of Journalism, University of 
Missouri, Columbia, Mo. 

Editorial Page Contest: IVashington 
(N. J.) Star, Frank A. Robertson, 
president and editor, trophy from Wal- 
ter D. Allen, Brookline (Mass.) Chron- 
icle, president of the N. E. A. 

Newspaper Production Contest, daily 
division: St. Cloud (Minn.) Daily 
Times, and weekly division, Archbold 
(O.) Buckeye; trophies from Ludlow 
Typograph Co., Chicago. 

Most Outstanding Edition Contest, 
daily division: Raton (N. M.) Range, 
Karl E. Kilby, publisher, and weekly 
division, Heron Lake (Minn.) News, 
Verne E. Joslin, editor and publisher ; 


trophies from Meyer Both Co., Chi- 
cago. 
Job Printing Exhibit Contest: Alli- 


ance (Neb.) Times and Herald, 
awarded electric clock by E. S. San- 
ford, Northern States Envelope Co., 
St. Paul, Minn. 

Specially designed certificates of 
merit were presented to the first, sec- 
ond and third prize winners in all 
classes and divisions of the N.E.A. con- 
tests by the Mergenthaler Linotype Co., 
Brooklyn, N. Y. 











Judges of the contests were: Prof. 
Kenneth E. Olson, department of jour- 
nalism, University of Minnesota, Min- 
neapolis, chairman; Prof. Charles L. 
Allen, school of journalism, University 
of Illinois, Urbana; T. O. Huckle, Ca- 
dillac (Mich.) News; George R. Av- 
erill, editor, Birmingham (Mich.) Ec- 
centric; and Eugene Alleman, manag- 
ing editor, LaGrange (Ill.) Citizen. 

Revealing extracts from the judges’ 
report on the first prize winners fol- 
low: 

GENERAL EXCELLENCE 

Marshall (Minn.) Daily Messenger. 
“Fine coverage of local and trade terri- 
tory news...very adequate wire report 

..Sport page one of best entered. 
live and interesting editorial page 
while new in the daily field has made 
a very excellent beginning.” 

St. Cloud (Minn.) Daily Times. 
“Did not miss a bet on its local news 

..has extensive coverage in its trade 
territory...sport news coverage oi all 
towns in its area...entirely adequate 
wire report, considering its competition 
from nearby large city dailies...live 
and interesting make-up throughout... 
best editorial page in the group... 
scored high for promotion of commu- 
nity interests...highest rating for choice 
and display of features.” 

Archbold (O.) Buckeye. “Unusually 
well edited and printed small town 
newspaper...from its clean presswork, 
emphasized by use of good ink, to its 
handling of news and advertising, con- 
sistently maintains high excellence... 
typographically a top-notcher.” 

New Canaan (Conn.) Advertiser. 
“This excellent newspaper in the New 
York metropolitan district maintains a 
consistent high standard in news cover- 
age, variety of features, and editorial 
service to community...headlines well 
displayed...departmentalized through- 
out...careful balance of news of inter- 
est to all members of the family. . .edi- 
torials 100 per cent local in applica- 
tion.” 

ComMunNItTY SERVICE 


St. Cloud (Minn.) Daily Times. 
“Outstanding performance in providing 
unemployment relief and make work 
through its ‘Farm Beautiful’ and other 
cooperative and industrial projects... 
the judges feel that there are probably 
few papers in the United States which 
have done a better job of helping their 
communities through a period of real 
crisis than this paper.’ 

Alliance (Neb.) Times and Herald. 


“The creed of this newspaper, which 
has become virtually a tradition: ‘No 


worthy proposal projected from any 
source shall lack the whole-hearted 
support of this newspaper’ was so 


thoroughly demonstrated in its 75-page 


exhibit and verified by 13 hearty en- 
dorsements from civic leaders that it 
was awarded first place.” 
EpiTorRIAL PAGE 
Washington (N. J.) Star. “For 
scope, suitability, and originality of 


editorial topics, this paper was one of 
the best presented to the judges, and 
also received the highest rating for edi- 
torial excellence and for community 
leadership. ..special commendation for 
many fine local editorial page features 

.editorial page one that few readers 
will want to pass by.’ 

NEWSPAPER PRODUCTION 

St. Cloud (Minn.) Daily Times. 
“First place was awarded...on its gen- 
eral make-up and appearance, its high 
quality in advertising production and 
typography, and its general excellence 
in printing and in press work.” 

Archbold (O.) Buckeye. “Progress- 
iveness in typography, advertising dis- 
play and press work...well printed and 
attractive to read.. advertisements show 
careful presentation...uses an artistic 


wrapper, an advertisement itself for 
this fine paper.” 
Most OuTSTANDING EDITION 
Raton (N. M.) Range. “Very fine 


special edition published in connection 
with its district Rotary convention... 
not only was the convention program 
and the work and history of Rotary 
covered from every possible news and 
feature angle, but the many interesting 
advertising tie-ups made this edition 
one of the best pieces of advertising 
promotion we have seen.’ 

Heron Lake (Minn.) News. “For 
a weekly newspaper in a town of 776 
and county of 15,000, this entry was a 
marvel...published a special edition in 
celebration of the town’s golden anni- 
versary and homecoming week. ..printed 
on gold color stock...The issue of 24 
pages, five columns of reading and ad- 
vertising matter to a page, was filled 
with special historical articles about 
Heron Lake and vicinity arid bright- 
ened greatly by use of 32 local pho- 
tographs of persons and places.” 

Fred Schilplin, publisher of the St. 
Cloud Times and past president of the 
Inland Daily Press Association, won 


three first awards, annexing the lion’s 
W. O. Taylor’s 


share of the honors. 
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Archbold Buckeye was second with two 
first prizes in the weekly division. Both 
St. Cloud Times and Archbold Buckeye 
took first honors in the General Excel- 
lence and Newspaper Production Con- 
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Winners, Weekly Division 


tests. Mr. Schilplin added a third blue 
ribbon by winning the Community Ser- 
vice Contest in the daily division. 

Women editors proved their ability 
and skill by placing their newspapers 
in the weekly division among the win- 
ners in various contests. 

The Wadsworth (O.) Banner-Press, 
of which Nellie A. Harter is editor, 
won second place in the Community 
Service Contest for weeklies. Among 
other endeavors climaxed by success, 
the Banner-Press successfully waged a 
campaign over a period of one year, to 
re-open the town’s largest bank 

Beatrice Cobb is editor and publisher 
of the Morganton (N. C.) News- 
Herald, winner of third place in the 
Most Outstanding Edition Contest for 
weeklies. The newspaper “boosted” its 
community by giving its readers a strik- 
ing rotogravure section. 

“News headlines and advertisements 
show artistic care and superb press- 
work,” the contest judges reported, in 
their review of the Scarsdale (N. Y.) 
Inquirer, owned and published by a 
women’s club. Ruth Nash Chalmers 
is editor and Ruth Gardner McClare is 
associate editor. The Inquirer achieved 
second place in the Newspaper Produc- 
tion Contest for weeklies, and honor- 
able mention in the General Excellence 
Contest for weeklies of over 1,000 cir- 
culation. 

Ruth M. Ducey is city editor of the 
Harvard (Ill.) Herald, Beatrice Mann 
is publisher of the Dickinson (N. D.) 
Press, and Mrs. M. Lipp is publisher of 
the Oak Grove (La.) West Carroll 
Gazette. Each of these newspapers won 
honorable mention in the Most Out- 
standing Edition Contest for weeklies, 
and the Harvard Herald won honorable 
mention in the General Excellence Con- 
test for weeklies of over 1,000 circula- 
tion, Following is the list of second 
and third place winners and honorable 
mentions in all of the N.E.A. contests: 
General Excellence Contest, Daily Division, 

under 3,500 circulation: 

2. The Norman Transcript, Norman, Okla. 

Fred E. Tarman, editor. 
3. The Illinoian-Star, Beardstown, Ill. L. 
. Schaeffer, editor. 


Honorable mention: Raton Range, 


Raton, 
N. M. Karl E. Kilby, publisher. 


General Excellence Contest, Daily Division, 
over 3,500 circulation: ; 
2. Adrian Daily Telegram, Adrian, Mich. 


Stuart H. Perry, editor and publisher. 
3. The Daily Examiner, Bellefontaine, O. 
H. K. and A. A. Hubbard, editors. 


(Continued on page 45) 
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S.N.P.A.TO DISCUSS SUNDAY EDITIONS 


Code Problems, Circulation Price Trends, Advertising and Labor Also Will Be Considered at 
Annual Convention Next Week—Annual Golf Tournament Tuesday Afternoon 


EJUVENATION of the Sunday 

newspaper holds a prominent place 
in topical discussions scheduled for the 
annual meeting of the Southern News- 
paper Publishers’ Association, at Grove 
Park Inn, Asheville, N. C., May 21-23. 
Twelve of the eighteen editorial affairs 
topics deal with the Sunday issue, cov- 
ering editorial problems raised by the 
great expansion in comic section ad- 
vertising, the possibility of developing 
revenue from departments now unex- 
ploited, possible changes in editorial 
formula, simultaneous promotion of 
daily and Sunday editions, and, con- 
trarily, the promotion of the Sunday 
issue as a totally different medium 
from the daily paper. 

Business affair discussions center 
around code problems, but other phases 
of administration are not neglected. In 
the circulation topics, A.B.C. affairs 
are prominent, but price trends and the 
possibility of subscription price regu- 
lation under the Daily Newspaper Code 
are also put forward for discussion. 
Advertising and labor discussions will 
be built around recent experiences of 
individual newspapers. 

The meeting will open Monday morn- 
ing, with President J. L. Mapes, Beau- 
mont (Tex.) Enterprise and Journal, 
in the chair. Organization affairs will 
have a preliminary discussion at a Sun- 
day evening meeting of officers and 
directors. Sessions will be held Mon- 
day morning and afternoon, Tuesday 
morning, and Wednesday morning, with 
the annual golf tournament for mem- 
bers and guests of the association at 
the Asheville Country Club, Tuesday 
afternoon. Officers will be elected 
Tuesday morning, and the new board 
of directors will organize Tuesday 
evening. The convention will adjourn 
Wednesday afternoon, following selec- 
tion of the 1935 meeting place. 

At the opening session, reports of 
1933-34 activities will be made by Presi- 
dent Mapes, Treasurer Walter C. John- 
son, Chattanooga (Tenn.) News, and 
Secretary-Manager Cranston Williams. 
Herbert Porter, publisher of the Atlanta 
Georyian-A meric. will report as 
chairman of ivertising committee, 
on the vi the association’s co- 

advertising campaign. Other 
imiitee reports which will be ren- 
dered are: 

Business Affairs Committee, by C. C. 
Carr, formerly of St. Petersburg (Fla.) 
Times. 


Editorial Affairs Committee, by J. 
N. Heiskell, Little Rock (Ark.) Ga- 
Sette. 


Labor Committee, by F. C. Withers, 
Columbia (S. C.) State. 

Postal and Legislative Committee, 
by J. G. Stahlman, Nashville (Tenn.) 
Banner. 

Lee School of Journalism Commit- 
tee, by Powell Glass, Lynchburg (Va.) 
News and Advance. 

Traffic Committee, by John A. Brice, 
Atlanta Journal. 

Leased Wire Charges Committee, by 
J. L. Horne, Jr., Rocky Mount (N. C.) 
Telegram, 

Discussions to be held during the 
meeting include: 

“Smaller Newspapers,” by Col. Harry 
M. Ayers, Anniston (Ala.) Star. 

“Classified Advertising,” by G. Nor- 
man Benjamin, Richmond (Va.) Times- 
Dispatch, representing the Association 
of Newspaper Classified Advertising 
Managers.” 

“Circulation,” by J. M. Marks, Ashe- 
ville (N. C.) Citizen and Times. 

“Editorial Functions,” by J. N. Heis- 
kell. 

“The Managing Editor, a Salesman,” 
by Ted Dealey, Dallas (Tex.) News 
and Journal. 

“Advertising,” by Captain 
Brown, Jr., Memphis (Tenn.) 
mercial Appeal. 


Enoch 
Com- 














An address will also be delivered by 


Major George L. Berry, of Pressmen's 
Home, Tenn. d ; 

Topics listed for discussion at all ses- 
sions are: 


EDITORIAL AFFAIRS 
1. How many newspapers added special edi- 
torial features in the last year? 
2, How many are running the same amount 
of news as they did prior to the depression?’ 


J. L. Mapes 


amount of news re- 
in an issue? 

increased the 
what has 


What is the minimum 
gardless of advertising 
3. How many have 
of Sunday comics and 

result? 

4. Are magazine sections profitable either 
from a circulation or advertising standpoint? 
5. Have newspapers gained or lost in reader 
interest? 

6. What special efforts are being made to 
create reader interest among school children? 
7. What sections of the Sunday newspapers 
are receiving preference from national adver- 


number 
been the 


tisers? The volume of comic section advertis- 
ing has risen from $275,000 in 1929 to 
$3,500,000 in 1933. How much farther will 


this expansion go, and what editorial problems 
are immediately created? 

8. What happens when full-page comics are 
reduced to halfpage size in the comic sec- 
tion: Do readers object? Drees the reading 
audience suffer? 

9. How does the reading of the Sunday 
rewspaper compare with the daily newspaper? 
Is there a greater unread circulation? 

10. How does the experience of national 
radio programs prove an unusual point for 
Sunday newspapers with national advertisers? 

11. Is position in the first news section as 
valuable to a department store or specialty 
shop as the society or woman’s section? 

12. It is claimed that approximately 35 
new advertisers have placed fairly extensive 
schedules in the Sunday newspapers during 
the last six months. Is this advertising 
merely being subtracted from daily newspaper 
schedules or is it coming out of radio and 
magazine appropriations? 

13. It has been stated that the editorial 
formula of the Sunday newspaper remained 
unchanged during the last 10 or 12 years. 
But certain newspapers have recently rede- 
signed their Sunday paper. Many sections of 
the paper have been completely redesigned 
and the editorial contents redistributed to 
provide greater reader interest in every sec- 
tion. What are the specific changes which 
have been tested and what effect has been 
noted in circulation and advertising? 

14. What have certain newspapers discov- 
ered regarding the promotion of daily and 
Sunday circulation, simultaneously, at no 
greater expense? 

15. Besides comics, rotogravure and maga- 
zine sections, what pages or sections in the 
Sunday paper have high reader interest and 
remain comparatively unexploited for adver- 
tising purposes? 

16. What editorial experiments of potential 
value to Sunday newspapers are now being 
projected? What changes are possible in the 
editorial formula of Sunday newspapers which 
will benefit circulation and advertising? 

17. Certain newspapers have introduced 
several picture pages in the Sunday newspaper 
on which advertising is scheduled. Other 
newspapers are developing hobbies page 


with a variety of avocations and fads which 
appeal to readers over the week-end. Many 
papers are experimenting with a Review of 
The Week feature which resembles the Time 
Magazine in treatment. Another newspaper is 
experimenting with the use of news pictures 
on each page of the classified section. What 
are the results of these experiments? 

18. A prominent national advertiser has re- 
marked that the Sunday newspaper varies as 
much from a daily newspaper in reading hab- 
its as does the magazine. Should the Sunday 
newspaper be sold as a different type of 
medium from the daily newspaper? In what 
respects is there such a wide difference? 

BUSINESS AFFAIRS 

1, What is experience of newspapers with 
Better Busines Bureaus in their cities? 

2. To what extent are newspapers using 
non-returnable paper cores, and what are the 
be: efits? 

3. What is experience of Florida publish- 
ers with documentary stamp tax which some 
agents have attempted to apply to adverising 
contracts ? 

4. Are publishers changing policy in accept- 
ing hotel duebills and paying 15 per cent 
cash commission to agency? 

5. Do daily newspapers want a permanent 
code beyond the expiration of the National 
Industrial Recovery Act in June, 1935? 

6. What do you want to ask about the Daily 
Newspaper Code? 

7. What possibility of use of one-man 
photo-engraving unit by small newspapers? 


CIRCULATION 
many have increased subscription 
price and how did it affect circulation? 
2. How many have increased wholesale 
prices to agents and news dealers? 

3. How many put on bargain offers, and 
for what length of time? How do the bar- 
gain prices compare with the regular sub- 
scription prices? 

4+. Will the Daily Newspaper Code be 


amended to embody fair practices with respect 
io subscription prices? 
V 


Is 


1. How 


5. Why does the A.B.C. not have more 
members from the agency and advertiser 
classes ? 


6. What is experience of publishers under 
present A.B.C. plan on outside investigations ? 

7. How can smaller A.B.C. newspapers 
within a metropolitan area protect themselves 
against larger newspapers which do not have 
to furnish breakdowns? 


ADVERTISING 

1. Is it profitable to run special advertising 
schemes, such as manufacturers’ pages, etc. ? 

2. How many get out annual special edi- 
tions? 

3. What is policy on accepting mail order 
insurance advertising? 

4. Should publishers give special position 
in order to carry a larger schedule offered by 
an advertiser? 

5. What are benefits in setting a definite 
monthly quota for each classification based 
upon the volume of advertising used in com- 
parable markets? 

6. Why follow up scrupulously every indi- 
vidual account or develop in the local field 
accounts of a smaller type? 


LABOR 

1. In view of installation of Teletypesetter 
by one Southern publisher more than a year 
ago, what are reasons these machines are not 
in general use more? 

2. Are publishers granting increases to or- 
ganized raechanical employes without similar 
increases in wages to all other employes? 

3. What is experience of publishers in re- 
cent arbitration proceedings? 

All living past presidents of the S. N. 

A. have been given special invita- 
tions to attend the convention. Only 
three out of 14 are not now in active 
newspaper work. The past presidents 
and the years they served follow: 

Curtis B. Johnson, Charlotte (N. C.) 
Observer, 1910-1911. 

V. Hanson, (Ala.) 
News, 1912-13. 

Alfred F. Sanford, retired, now liv- 
ing at Knoxville, Tenn., 1913- 14. 

T. Anderson, Macon (Ga.) Tele- 
araph, 1915-16. 
et Jones, residing at Asheville, 
N. C., and in some other line of busi- 
ness, 1916-17. 

J. H. Allison, Nashville (Tenn.) 
Tennessean, 1919-20, and now with the 
Wichita Falls (Tex.) Record-News. 

M. E. Foster, Houston (Tex.) Chron- 
icle, 1920-21, now editor of the Hous- 
ton Press, and honorary S. N. P. A. 
member. 


Bir mingham 


Charles I. Stewart, Lexington (Ky.) 
Herald, 1922-23, now in some other line 
of business and not connected with a 
newspaper. 

A. G. Newmyer, New Orleans (La.) 
Item-Tribune, 1923-24-25. 

Walter C. Johnson, 
(Tenn.) News, 1925-26. 

John A. Park, Raleigh (N. C.) Times, 
1926-27. 


Chattanooga 


J. S. Parks, Fort Smith (Ark.) 
Times-Record, 1929-30-31. 

Clark Howell, Jr., Atlanta (Ga.) 
Constitution, 1931-32. 


James G. Stahlman, Nashville (Tenn.) 
Banner, 1932-33. 

Donors of the golf prizes, which will 
be awarded Tuesday evening, are: 

Great Northern Paper Co., 
York. 

Intertype Corporation, Brooklyn, 
1 Y 


New 


Reynolds-Fitzgerald, Inc., New York. 
George H. Morrill Co., Division of 
General Printing Ink Corp., New York. 

The Branham Company, Chicago and 
New York. : 

H. Reeve Angel & Co., 

James W. Brown, Epiror 
LISHER, New York. 

The John Budd Co., New York. 

Mergenthaler Linotype Company, 
New York. 

Imperial Type Metal Company, 
Philadelphia. 

a Rothenburg & Jann, Inc., Chi- 


New York. 
& Pus- 


cago. 
NEA Service, Inc., Cleveland. 
Lanston Monotype Machine Com- 
pany, Philadelphia. 

L. Clifford Penry, Atlanta district 
manager, Ludlow Typograph Company, 
Chicago. 

Joel Chandler Kelly-Smith 
Co., Atlanta, / 

Standard Rate & Data Service, Chi- 
cago. 

Evelyn Harris, manager of publicity, 
Southern Bell Telephone & Telegraph 
Co., Inc., Atlanta. 

International Paper Sales Company, 
Atlanta. 


PRINTERS COMPLETE PROGRAM 


Farrar Will Address Illinois Compos- 
ing Room Executives 

Program details of the semi-annual 
conference of the Illinois Newspaper 
Composing Room Executives’ Associa- 
tion were announced this week by Eari 
E. Anderson, Rockford Consolidated 
Newspapers, Inc., secretary-treasurer, 
for the meeting to be held June 10 at 
the LeClaire Hotel, Moline, Ill. 

The convention will open Sunday morn- 
ing at 9.30 o'clock with a word of wel- 
come from the mayor of Moline and 
greetings from Harry A. Sward, Moline 
Daily Dispatch business manager; Mer- 
ritt W. Campbell, editor of the Dis- 
patch and Fred A. Klann, city editor. 

Russell B. Miller, Bloomington Pan- 
tagraph, president of the group, will 
preside. Gilbert P. Farrar, representa- 
tive of Intertype Corporation, New 
York City, will be the principal guest 
speaker on Sunday afternoon. Round- 
table discussion will follow Mr. Farrar’s 
talk. Election of officers and selection 
of the next convention city will be the 
two principal items of business. William 
Johnson, Moline Dispatch, is vice-presi- 
dent of the association in charge of con- 
vention program entertainment, The 
members have been invited to attend the 
Iowa Composing Room Executives’ As- 


Harris, 








sociation convention at Clinton, June 
11 and 12. 
WEIR VISITING EUROPE 


Harold Leslie Weir, chief editorial 
writer of the Vancouver Sun, has left 
on a six-week trip to England and to 
points on the continent.- He will return 
at the end of June. 
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impartial, 


independent 
survey of the New York Market 


“Telling the Truth .... 
Without Fear or Malice”. . 


The Pulitzer Award for 
supremacy as a foreign news 
correspondent was won by F. T. 
Birchall of The New York Times 
for distinguished service in 1933. 


This is the third time The 
New York Times has been 
honored since the Pulitzer prizes 
in Journalism were inaugurated 
in 1918. The first Pulitzer 
Award for “the most disinter- 
ested and meritorious public 
service rendered by an American 
newspaper,” came to The Times 
for its reports of news of the 
War. Again in 1930, through 
the excellence of his dispatches, 
Walter Duranty, correspondent 
for The New York Times in 
Russia, received the Pulitzer 


Award. 
a e 7 


To the committee that award- 
ed TF. T. Birchall the Pulitzer 
Prize for the most distinguished 
foreign correspondence of 1933, 


Mr. Birchall cabled: 


“T take it as acknowledgment 
of honest ef fort to tell the truth 
without fear or malice about 
happenings of interest and 
importance to the whole world. 
That effort I have made and 
I am grateful for this recog- 
nition thereof.” 
° © © 


That effort—so well displayed 
in Mr. Birchall’s prize-winning 
dispatches from Germany—is 
the effort all Times correspon- 
dents make every day. 





New York’s $5,500,000,000 market is the most 
attractive in the United States to advertisers. Where 
the wealth is, there the profits are, also. This mar- 
ket, because of its gigantic size, has always been a 
difficult one to chart for advertisers. 


Not all families are equal prospects for buying. 
The Polk Consumer Census of New York is an im- 
partial survey of the buying habits in New York 
City. Through more than 90,000 interviews it has 
developed that definite groups of families spend 
over $3,000,000,000 of the $5,500,000,000 spent an- 
nually tor rent, clothes, automobiles, pianos, me- 
chanical refrigerators and many other products and 
services. It shows with scientific accuracy through 
which newspaper channels the advertiser may best 
travel to reach each part of this great field. It is a 
precise instrument with which to measure not only 
the market but the efficiency of the newspapers. It 
proves that New York is easiest to approach when 
mapped out into separate newspaper groups. The 
Polk Census masses the families together by news- 
papers, measures the buying ability of the families 
by classes and thus enables advertisers to eliminate 
sales expenditures which build volume without 
profit. 


for detailed information address 


Che New York Cimes 


ADVERTISING 
DEPARTMENT 
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TALK OF FREE PRESS CURB 


‘SILLY, 


UNJUSTIFIED,’ ROOSEVELT DECLARES 





President In Message to Missouri Journalism Week Banquet Says 
Newspapers Freer Than They Have Ever Been—Says Only 
Small Minority of Publishers Have Fears 





(Special to Eptror & PusiisHEr) 


OLUMBIA, Mo. May 14—“The 


silly and wholly unjustified conver- 
sation on the part of a small minority 
who suggest that the freedom of the 
press has been either destroyed or as- 
sailed” was attacked in a telegram from 
D. Roosevelt re- 


President Franklin 


“On the basis of years of personal 
experiences with newspaper publishers 
and newspaper workers—and they have 
been many—I believe the publishers, 
with few exceptions, agree with me in 
all that I have said on the subject 
of freedom of the press and that they, 
in tke great majority, have the interests 





On the occasion of the 25th Annual Journalism Week at the University of Mis- 

souri, last week, Herbert W. Walker, vice-president and general manager of 

NEA Service, was presented the University of Missouri Journalism Medal of 

Honor by Dean Frank Lee Martin of the School of Journalism. Walker, a 

graduate from the University of Missouri School of Journalism in 1917, is pic- 
tured with Dean Martin (left). 


ceived here by Associate Dean Frank of their employes close to their hearts.” 


L. Martin of the School of Journalism 
of the University of Missouri and read 
to more than 600 persons attending a 
Journalism Week banquet late last 
week. 

Several hundred members of the Na- 
tional Editorial Association were in at- 
tendance. 

President Roosevelt’s message said: 

“Please voice to the Missouri news- 
papermen and delegates of the National 
Editorial Association, gathered for your 
Annual Journalism Week banquet, my 
sincere regret that because of duties in 
Washington I cannot be with you to- 
night. I understand that at your table 
tonight are assembled some of the fore- 
most representatives of the relatively 
small but extremely influential news- 
papers of the country. 

“To these representatives please ex- 
press my appreciation of their effective 
support of the National Recovery pro- 
gram. Recovery cannot be achieved en- 
tirely by proposals from Washington. 
There must be cooperation from all 
citizens, those in the cities, the smaller 
towns and the rural areas. American 
editors have performed a notable ser- 
vice by presenting the facts of the re- 
covery program to their readers and 
they have been of immense help to us 
in Washington in reflecting the condi- 
tions and views in their own communi- 
ties. 

“Neither the millions and millions 
of people constituting the reading pub- 
lic nor the hundreds of individuals rep- 
resenting the overwhelming majority of 
newspaper publishers can, in any way, 
be concerned with or wrought up over 
the silly and wholly unjustified con- 
versation on the part of a small mi- 
nority who suggest that the freedom 
of the press has been either destroyed 
or assailed. 

“Freedom of the press means free- 
dom of expression, both in news 
columns and editorial columns. Judg- 
ing by both these columns in papers 
in every part of the country, this free- 
dom is freer than it ever has been in 
our history. 

“There has been no attempt in Wash- 
ington to ‘gag’ newspapermen or stifle 
editorial comment. There will be no 
such attempt. 


Replacing Col. Robert R. McCormick, 
publisher of the Chicago Tribune, un- 
able to keep his scheduled engagement 
as the main speaker on the School of 
Journalism’s twenty-fifth annual ban- 
quet program, was Henry J. Haskell, 
editor of the Kansas City Star, wha 
gave his impressions of “Washington, 
A. D., 1934.” Walter D. Allen, Brook- 
line (Mass.) Chronicle, president of the 
National Editorial Association, also 
spoke briefly. 

N. E. A. Day was observed as a 
part of Journalism Week at sessions, 
held Friday, May 11, at which Mr. Al- 
len presided. Speakers included: Doyle 
L. Buckles, managing editor, Fairbury 
(Neb.) News and president of the Ne- 
braska Press Association; Howard W. 
Palmer, editor, Greenwich Conn.) 
Press; Ben G. Crouch, editor, Bethany 
(Mo.) Republican-Clipper; Ernest L. 
Henes, editor, Wellington (O.) Enter- 
prise; George W. Greene, editor, Wau- 
pun (Wis.) Leader-News; R. F. Higgs, 
editor, Stephenville (Tex.) Empire- 
Tribune and president of the Texas 
Press Association, and Mrs. Harriet M. 
Lachenmeyer, editor, Cushing (Okla.) 
Daily Citizen. 


279,214 


was the average net paid daily 
circulation of The Baltimore Sun 
(Morning and Evening issues) 
for the month of 


APRIL, 1934 


The average net paid circulation 
of THE SUNDAY SUN for 
the month of April, 1934, was 
189,021. 


Everything in Baltimore 
Revolves Around 


THE @@@@ SUN 


Morning Evening Sunday 





_Dr. Walter Williams, president of the 
University of Missouri and dean of the 
School ot Journalism, was honored by 
the National Editorial Association at 
a dinner held at Stephens College, 1o- 
cated here, on the evening preceding the 
N. E. A. Day program on the Mis- 
souri campus. Dr. Williams, ill at his 
home, addressed the N. E. A. dele- 
gates over a special radio hook-up from 
his library. 

“I look forward to further press im- 
provements in the next 40 years. The 
business of newspaper publishing will 
continue to be an honest business, ac- 
cepting neither fee nor subsidy from 
individuals or groups who seek special 
privilege for selfish advantage. The 
profession of journalism will continue 
to be conducted by better educated men 
and women, more skilled in the craft, 
holding fast to the ideals of journalism 
as a profession of public service. No 
field of human endeavor is more fas- 
cinating. It gives the highest satisfac- 
tion to the individual who puts his heart 
and life into it. None is more im- 
portant to human welfare. Humanity’s 
future depends in largest measure upon 
the dedication of the journalistic type- 
writers to world peace, world prosperity 
and world brotherhood. 

“May I repeat from my N. E. A. 
presidential address of 40 years ago, its 
closing paragraph: 

‘If the National Editorial Association 
shall make fearless the timid editor who 
trembles at telling the truth about party, 
friend or foe; if it shall strengthen the 
arm of him who strikes at iniquity in- 
trenched; if it teach better business 
methods to the shiftless or unlearned; 
if it elevate the standard of the doubt- 
ful and give new hope to the despair- 






ing; if it replace filth with purity, and 
sensationalism with sober truth; if it 
inculcate true ideas of the dignity of 
journalism and its responsibility; or if 
it add, in smallest measure, to the 
equipment of the editor, making him a 
better citizen and a better man, the 
existence of the association has been 
amply justified. Then shall we view 
with pride our connection with the or- 
ganization, and our part, however hum- 
ble, in its far-reaching work.” 

N. E. A. members left Columbia Sat- 
urday morning in a bus caravan for a 
three-day tour of the Lake of the 
Ozarks region of Missouri before turn- 
ing to St. Louis where a further pro- 
gram, devoted chiefly to business, was 
to be held. 


LOTTERY BILL PASSED 


Legalizes Printing Results of Church 
and Similar Drawings 
(Special to Eptror & PuBLisHER) 

Wasurincton, D. C., May 16—News- 
papers would be allowed to print the 
results of lotteries conducted by 
churches and similar organizations un- 
der a bill which passed the House this 
week and was sent to the Senate for 
concurrence. 

Publication of prize winners is now 
prevented by the federal statute which 
prohibits sending in the United States 
Mails any publication carrying such 
information. The bill, sponsored by 
Representative Wood (Democrat ), Geor- 
gia, would remove from this prohibi- 
tion lists of winners and the prizes in 
lotteries and drawings held by local 
churches, civic, charitable and fraternal 
organizations, or by local units of or- 
ganizations of this character. 








NEW CAR SALES 





HIGHEST SINCE 





[951 





in Rhode Island 


Higher by 73% than April of 
last year and 49% above the 
same month of 1932... This 








substantial increase in new car 
sales is indicative of the general 
improvement to be found in New 


England's Second Largest Market 
... Amarket reached effectively 
and at lowest cost thru— 


Providence Journal «Bulletin 





Los Angeles 





Dominaling New Englands Second Largest Market 


C. H. EDDY COMPANY, Boston, 
New York, Chicago. R. J. BIDWELL 
COMPANY, Seattle, San Francisco, 
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LIFE SPAWNS IN THE TENEMENTS 


Maybe it doesn’t matter a great deal what happens to a street urchin from an east side 


tenement. There’s a certain type of journalism that couldn’t justify a paragraph for Joe 


Barbieri. Perhaps one reason why New York’s Picture Newspaper has the largest newspaper 


circulation in America is because a small nobody can become a big story in The News. 


When two-thirds of all the families in a city of seven million prefer one paper, you 


can be sure the paper is pretty close to the people. If you don’t understand what we mean, 


read the story. 


It might have been written like this: 


Joseph Barbieri, six years old, 


fell beneath a truck while playing 
in front of his home at 237 East 
110th Street, and was instantly 
killed. The driver of the truck 
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was held for questioning. 


Or below, as it ran in The News of April 27: 


gam 





_ sentence imposed | brick pee Sho ; 





(Continued on page 6, col: 1) 


| (Continued ox page 7, col. 1) 





Life spawns -in the tenements of 
‘New York. Men and women love 
and children are born and play in 
| the city’s streets and grow up to 

be bishops and burglars, ladies of 
“the home or ladies of the evening. 
' They also die, 

, This is the story of:a man who 
_| shouted and all yow will see or 
; hear or know of:him will be a 
i reat bass voice, roaring, “Get outa 
there! Beat it! Scram!” 


Roar Sends Child to Death. 


Yet without that deep, roaring 
voice there would be no, story at 
all because little Joe Barbieri, 6, 
would still be squealing in protest 
whenever his mother washed his 
ears in the flat at 237 E. 110th St. 
and playing marbles and fighting 








nd running from the cops with the 
other kids in the neighborhood 
while he was growing up to be an 
alderman—or, maybe, a mayor. 

Yesterday afternoon, Joe was so 
full of life and hell that the neigh- 
bors were thinking of Sitting on 
him or putting him in jail or 
something. He pushed garbage 
cans into areaways, came between 
indignant amorous cats or stood 
still and cocked his head and yelled 
at the: sheer ecstacy of the sweet 
abundant life pouring through his 
sturdy young body. 

Runs in Front of Truck. 

He looked up the street and saw 

a lot of kids pushing at a car that 


was standing at the curb and 
pointing down the incline of the 


‘SCRAM!’ SENDS BOY TO HIS DEATH) 


street. Wouldn’t it look fine ro!l- 
ing? He ran up and in among 
the workers and crowded against 
the car, grunting and pushing with 
all his strength. And then the 
great voice rose in its roar. “Get 
outta there! Beat it! Scram!” 

It sent a chill of ecstatic terror 
through him. He scattered with 
the other kids and ran directly 
under a truck driven by Ravael 
Russo of 409 E. 118th St. The 
rear wheel passed over him, killing 
him instantly. 


no purpose. And Mrs. Barbieri 
broken-heartedly questioned God 
There is no answer except that 
life spawns in the tenements of 
New York and children are born 
—and die. 
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The police questioned Russo to |; 
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By RICHARD WEBSTER 


ETAILING i Great 

Kenneth Robert’s lead article in 
the May 12 issue of the Saturday 
Evening Post is entitled “England Turns 
the Corner,” and—though you'd not 
guess it from the first page or so—it 
is almost entirely devoted to retailing. 
Here are some of the high spots. The 
depression taught salesmanship and con- 
sideration for customers to many stores 
that had never known or needed to 
know either. “Cooked-foods” (or deli- 
catessen) departments have had a sud- 
den growth, even more sudden than 
in our department stores. Harrod’s, 
one of the great London stores, sets 
the end of September, 1933, as the defi- 
nite turn in the tide. Selfridge’s, even 
better known in America for its Ameri- 
can owner and American ideas, had 567,- 
000 more customers in 1933 than in 
1932. Coupons for free goods have a 
special appeal to the British gambling 
spirit; and their use has so much in- 
terfered with legitimate distribution of 
the items used as premiums that the 
coupon craze is dying down. 

Another threat to the small British 
retailer is the cooperatives, 1,171 soci- 
eties in all with 20 million pounds 
sterling net surplus for dividends to 
members. These co-ops pay no taxes 
in these days when everything else in 
Britain is taxed. Their executives are 
just beginning to get good salaries. 
Only recently the maximum was £700 
a year; but now it has been discovered 
that bigger pay assures better profits. 

The “Scotch drapers,” selling on in- 
stalment payments from door to door, 
reached a profit peak in 1933, Another 
big money maker in ’33 was the Lewis 
chain of department stores in the great 
industrial centers. Lyons, the great 
restaurant chain, reports rapid increases 
in business—200,000 more meals served 
in one single month. 

* * * 


EGAL Quiddities—In the New 

York State courts a case is up to 
decide the constitutionality of a meas- 
ure requiring department stores to tell 
if any departments are leased—and by 
whom. The elaborate merchandis- 
ing and promotion effort under govern- 
ment auspices (TVA) to sell electrical 
household appliances in the Muscle 
Shoals area may be enjoined. Ten elec- 
tric refrigerator dealers of Atlanta have 
secured a temporary injunction against 
the Tennessee Valley Authority as an 
attempted monopoly. . . . When postal 
cates were jumped from 2 cents to 3 
cents, we were told in a vague sort of 
way that it would be illegal for any 
concern to deliver mailable matter of 
another business house. Now the Post 
Office Department is said to contem- 
plate a court test of the practice of 
certain large corporations (notably the 
Great Atlantic & Pacific Tea Company 
in Pittsburg and Philadelphia) of send- 
ing by their own messenger and truck 
inter-office and departmental orders and 
instructions. 


Britain.— 


* * * 


AISCELLANEOUS Promotions.— 
Rogers Peet Company's 42d 
street store has a window display of 
shoe styles during the last century— 
notably the lasts of 1822, 1842, 1862, 
1882, 1902, 1906 and 1934. . . . Arnold 
Constable, after considerable success 
with a “dated shirt” guaranteed for a 
year’s wear, is advertising shirts in 
three different body sizes for each neck 
size. . Bloomingdale’s Little Money 
Summer Fashion Show demonstrates 
“how smartly dressed you can be for 
18.90. FIFTY Little Money Dress Styles 
at 10.95. Twenty-five Little Money 
Hat Styles at 395. TWENTY-FIVE 
Little Money Shoe styles at 4.00.” Not 
a single dollar mark in the whole 
one-column advt. A novel combination 
offer. . Hearns Dixie Cotton Car- 
nival, a week before the regulation date 
for Cotton Week, promoted cotton 
dresses for all uses, with all-colored 
shows, Harlem headliners, Mississippi 
——ae and vaudeville acts—all 
free. . . . In Rochester the Silver An- 





niversary Sale of B. Forman Co. was 
advertised with illustrations ee the 
atmosphere of 1909. A full page 
color advertisement in the Chicago 
Sunday Tribune for Mandel Brothers 
Subway offered 30,000 “Happy Home” 
frocks at $1 each. . Macy’s base- 
ment for Spring household equipment 
sales has 32 booths, each with a demon- 
strator of a labor-saving gadget. 
x * * 


OMPARATIVE Sales Figures.— 

For the year ending January 31, 
1934: Abercrombie & Fitch Company, 
New York, net income $123,424, com- 
pared with net loss $521,118 preceding 
fiscal year. . Loveman, Joseph & 
Loeb, Birmingham, net income $77,429, 
against net loss $199,826 preceding fis- 
cal year. 

For the quarter ending April 30, 
1934: Oppenheim, Collins & Co., Inc., 
sales $2,064,178—almost 20% more than 
in the first 1932 quarter ($1,722 241). 
‘ . Bellas Hess, Inc., 

481, an increase of 54% over last year. 
This March was the first month with 
sales over a million. For the month of 
April: Lane Bryant sales $1,248,500— 
about 13% better than April, ’33. March 
had been almost 58% over March, ’33; 
and the 4-month total for '34 was 
25. 7% above the same months in ’33. 
Soe Interstate Department Stores 
sales for April, 11.4% over April, 33 
($1,741,048 against $1,561,847), though 
the three months’ increase was 30.6%. 

. . Lerner Stores Corporation sales 
this April $2,225,702, an increase of 
14% over April, ’33, whereas the four 
months’ sales had shown an increase 
of 38.6% over last year’s first four 
months. . . . Montgomery Ward & 
Co. sales this April $20,872,132, almost 
exactly one-third more than April last 
year. March had shown an increase 
of 62.6%; and the quarter ending April 
30 was 47.3% above the first quarter 
of the fiscal year 1933. The gain in 
mail order sales was much greater than 
in the retail stores. For April mail 
order up 59.6% and store sales only 
21.7% over April. ’33. In March mail 
order had been up 94.7% and sales in 
stores 43.1%. Walgreen Com- 
pany’s April increase in sales over 
last year same month was 22%, and 
for the four months the increase was 
nearly 25%. J. J. Newberry Com- 
pany’s April gain was 6.1%; March in- 
crease had been 57%; for four months 
about 25%, from $8,686,829 last year 
first four months to $10,860,043 this 
se G. C. Murphy Company 
sales for April were 26.5% above last 
April. For March the gain had been 
almost 71%; and for four months 
40.6%. . . . S. H. Kress & Co. April 
sales were 20.6% above last April; and 
the gain for four months was one 
third. J. C. Penney Company sales 
this April ‘were the best any April, ex- 
cept in 1930, and were 6% above 1933; 
but for the first four months this year 
showed a gain of 33.7% over last year 
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(over 56 million against under 42 mil- 
lion). . Jewel Tea Company, Inc., 
sales held up well in the four-week 
period ending April 21, being 18.9% 
above the same period in 1933, while the 
sales for the first 16 weeks of this 
year were 19.1% above 1933 same 
period. The Great Atlantic & Pa- 
cific Tea ‘Company sales for the four 
weeks ending April 28 were $62,463,- 
980, being 2.3% over last year: March 
sales had been up 8.4%, and those of 
the first quarter 6.3% above last year 
first quarter. . Grand Union Co. 
sales for the five weeks ending May 5 
were $2,572,672, only a shade better 
than last year—actually 0.8% increase. 
March sales had been up 12%. For 
the first 18 weeks of the year the in- 
crease had been 5.9%. 

The New York Times summarizes 
the sales for March and April of 24 
leading chain and mail order concerns 
and shows that the combined total for 
this representative group was 10.9% 
less in April than in March, Only five 
of the 24 showed gains from March 
to April. But the grand total for this 
April was 16. 11% better than last April. 


The new Sears store in Chicago at 
63rd and Halsey will be equipped with 
escalators—like the Brooklyn, Hacken- 
sack and Union City stores opened in 
1931.... Montgomery Ward stores that 
are being renovated have a new name 
plate, light letters on a red background, 
“& Co.” omitted entire, Montgomery 
less important than Ward with the 4- 
letter name taking as much room left 
to right as the 10-letter one. 


BOYLE JOINS N. Y. AMERICAN 


J. Mora Boyle, who recently resigned 
as advertising manager of the New 
York Evening Post, has associated him- 
self with the New York American as 
advertising counselor. Mr. Boyle had 
previously been with the Hearst News- 
papers in New York for some six 
years, in the capacity of advertising 
manager. 








STATE LABOR GROUP 
ATTACKS DAILY 


Federation Votes to Conduct Active 
Campaign Against Philadelphia 
Bulletin for Its Non- 

Union Stand 





The Pennsylvania Federation of La- 
bor which this week finished a four- 
day convention in the Benjamin Frank- 
lin Hotel unanimously passed a resolu- 
tion to conduct an active campaign 
against the Philadelphia Evening Bul- 
letin to see that no member of the Fed- 
eration, and no friends of labor, take 
the Evening Bulletin until William 
Simpson, business manager, “agrees to 
be courteous and talk business with 
members of the Federation.” 

This action was taken following a 
visit to Mr. Simpson to confer on the 
Bulletin policy of employing non-union 
printers. 

Further than this it was agreed that 
money will be spent to campaign against 
the Bulletin, not only in Philadelphia 
but in the anthracite coal regions where 
the Bulletin has a large circulation. 





HEARST BIDS FOR PRICE CO. 


Montreal Financial Post Says 
$12,000,00 Offer Has Been Made 


(By telegraph to Evttor & PusBiisner) 

MontreaL, May 17—The Financial 
Post today says: “Royal Securities 
Corporation and the Hearst Corpora- 
tion have combined to make a last- 
minute bid of $12,000,000 for the River 
Bend property of Price Bros. & Co. 
Heading the investment banking house 
is I. W. Killam, who promoted and 
controls the Mersey Paper Company 
and is owner of the Toronto Mail and 
Empire. The associated company is 
headed by Wililam Randolph Hearst, 
and whose papers in the eastern United 
States buy nearly 300,000 tons of news- 
print annually.” 
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BEAUMONT, TEXAS 
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Cover the Largest Industrial 
District in all the Southwest 


Q iT L refining, oil 


shipping, ship building . 
. - rice milling . 
truck farming, general farming, etc. 
market covered by— 


BEAUMONT ENTERPRISE 
BEAUMONT JOURNAL 


COVERING 5th LARGEST MARKET IN TEXAS 
AND 3rd LARGEST MARKET IN LOUISIANA 


National Representatives: THE BRANHAM CO. 
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AT THE TOP? 


DURING THE FIRST FOUR MONTHS 


- 





OF 1934 


Che Miami firrald 


Enjoyed the Largest Increase of Advertising Volume of All Newspapers 
In the 14 Southern States 


1933 








TOWN PAPER LINES LINES INCREASE 
| MIAMI, FLA. (HERALD) 4,037,082 2,937,746 1,099,336 
- MEMPHIS, TENN. (Commercial Appeal) 3,196,284 2,183,636 1.012.648 
- NEW ORLEANS, LA. (Times-Picayune) 3,956,197 3,154,125 802.072 
we LOUISVILLE, KY. (Courier-Journal) 3,424,122 2,677,725 746.397 
= DALLAS, TEXAS (Times-Herald) 4,062,736 3,364,673 698.063 
BIRMINGHAM, ALA. (News) 2,450,140 1,927,618 522.522 
‘ LITTLE ROCK, ARK. = (Gazette) 2,161,797 1,642,168 519.629 
is CHARLESTON, W.VA. (Gazette) 2,290,764 1,779,764 511.000 
‘d ATLANTA, GA. (Journal) 2,809,464 2,377,802 431.662 
Oklahoma City, Okla. (Oklahoman) 2,263,585 1,866,327 397.258 
- RICHMOND, VA. (Times-Dispatch) 2,465,456 2,106,692 358.764 
CHARLOTTE, N. C. (Observer) 1,950,620 1,719,284 231.336 
GREENVILLE, S. C. (News) 1,288,928 1,074,761 214.167 
JACKSON, MISS. (Clarion Ledger) 1,408,575 1,201,147 207.428 


All Leaders In Their States 


Circulation of The Miami Herald Was the Largest April 
Cireulation In Its History 


The advertising revenue of The Miami Herald for the first four months of 1934 is up 38% over the corresponding peroid of last year. 


This Was Made Possible Because: 


1. Business IS better 3. Results bring more advertising 
2. Herald advertising brings results 4. “Everybody reads the Herald” 





A Good Newspaper Always Prospers When Its Trading Area Is Prosperous 
Metropolitan Miami Is a Prosperous Trading Area 


: Che Miami Herald 


FLORIDA’S MOST IMPORTANT NEWSPAPER 
} FRANK B. SHUTTS, Publisher 


MEMBER AUDIT BUREAU OF CIRCULATIONS 


Leader Thirteen Years In Advertising and Circulation In the Miami Territory 


National Representatives: 


J. P. McKINNEY & SON GEO. M. KOHN, Inc. 
New York, Chicago, San Francisco Allanta 





















































At night a horse sees better than a man—but 
in broad daylight his eye-sight is relatively 
poor. Color—even bright, vivid color—is dim 
to his limited vision. 


How much human beings would miss, without 
the brilliant and powerful appeal of color! 
How much the advertiser loses in sales appeal, 
without the use of color. 


Particularly in NEWSPAPER ADVERTISING does 
color present your product with immediate 
sales effect. For the great majority of news- 
paper advertisements are printed in black-and- 
white. The USE OF COLOR STANDS OUT, by con- 
trast, much more forcefully than in other media. 





HIGH-SPOT YOUR NEWSPAPER ADVERTISING 
WITH COLOR in primary city markets. Here, 
where your competition is strongest, color pays 
extra sales-dividends because of its EXTRA 
DISPLAY AND MEMORY-VALUE. 


In large-city papers, advertisers are turning to 
color and are using it increasingly. Whether 


Come o 
you use two colors, full color or color gravure, 


you can count on excellent reproduction from 
qualified papers. COLOR-WISE NEWSPAPER AD- 
VERTISERS include many of the country’s most 
prosperous companies, who evidently have 
proved to their satisfaction that color pays! 





ONE OF A SERIES OF ADVERTISEMENTS PREPARED IN COLLABORATION WITH THE FEDERAL 
ADVERTISING AGENCY, SPONSORED BY THE FOLLOWING NEWSPAPERS THAT OFFER YOU COLOR: 


BUFFALO COURIER & EXPRESS CLEVELAND PLAIN DEALER ERIE DISPATCH-HERALD 

CHICAGO TRIBUNE COLUMBUS DISPATCH INDIANAPOLIS STAR 

CINCINNATI ENQUIRER OMAHA WORLD-HERALD MINNEAPOLIS TRIBUNE 
PEORIA JOURNAL-TRANSCRIPT 
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WASTE PAPER CODE IS 
PROTESTED BY A.N.P.A. 


Hanson Declares Group Opposes 
Any Provision Which Would 
Prevent Direct Sales 
to Paper Mills 


(Special to Lpitor & PuBLIsHER) 

_ WasuHinctTon, D. C., May 15—Oppo- 
sition to a provision in the NRA code 
for the waste paper industry which, 
in his opinion, might have the effect 
of preventing tuture sales vy publishers 
direct to paper board mills, was regis- 
tered with the national recovery ad- 
ministration yesterday by Elisha Han- 
son, Washington attorney for the Amer- 
ican Newspaper Publishers’ Association, 

Ihe code proposes to declare it an 
untair trade practice to sell waste paper 
at g@ price below the current market 
price tor waste paper, plus the lowest 
reasonable conversion cost, the latter to 
be determined by the code authority. 
This provision would be effective only 
in times of price emergency. 

Mr. Hanson said at the public hear- 
ing that members of the Association 
which he represents consume about 90 
per cent of the 3,000,000 tons of news- 
print that are annually consumed in 
the United States in the production ot 
newspapers. A great portion of this 
comes back into the waste paper trade, 
either through subscribers who, save the 
papers after they are read and then 
sell them, or from the waste in print- 
ing operations, parts of rolls which are 
unused, etc., the attorney said. Contin- 
uing, he stated: 

“We do not want anything to hap- 
pen in this code which will prevent 
those of our membership who sell di- 
rect, from continuing to sell direct. 
the association has no objection to a 
provision in any code which provides 
that those subject to that code shall 
not sell below cost where they are 
selling a commodity and not a service. 
On the other hand, the association at 
its annual meeting in New York less 
than three weeks ago passed a resolu- 
tion in which it condemned price fixing 
in any code whatsoever. It opposes 
monopoly in any form, shape or man- 
ner. 

“As it is now phrased. that section 
would tend to prevent people dealing 
direct with the mills.” 

Mr. Hanson further charged that the 
entire plan is a scheme to control the 
purchase and the price of waste paper, 
and he reminded that a similar attempt 
several years ago was “knocked into a 
cocked hat” by the Federal Trade Com- 
mission. 

“We have no objection whatsoever 
to a code which provides that these 
gentlemen shall not sell below their 
cost to the mills, but we would nor 
want them to determine what our cost 
is to us or to enter into an arrangement 
with the mill which prevents the mill 
from dealing directly with those of our 
members with whom it has dealt di- 
rectly in the past,” he explained. 

Sale by one member of A. N. P. A. 
in waste paper last year amounted to 
half a million dollars, the hearing was 
told. 








TWO JOIN NEA STAFF 


Clyde F. Rex, who for the past sev- 
eral years has been with the Philadel- 
phia Public Ledger Syndicate, and who 
resigned from the Public Ledger or- 
ganization just prior to the recent 
merger in Philadelphia, is now with 
NEA Service in Cleveland. Rex 
did reportorial work 25 years ago in 
Toledo when the News and Bee were 
merged by the Scripps-McRae League. 
In 1911-12 he did general assignments 
for the Buffalo Enquirer and just prior 
to the World War was with Interna- 
tional News Service in St. Louis and 
later as state bureau manager in Wis- 
consin. He served in the Army Air 
Corps during and after the war. 
Charles Coll, former artist with the 
Public Ledger, whose magazine four- 
color cover pages were previously syn- 
dicated by the Ledger Syndicate, has 
also joined NEA. 


Editor 





INDUSTRIAL BOARD TO MEET 


Harvey J. Kelly, chairman of the 
Newspaper Industrial Board, announced 
this week that members of the board 
will meet at Asheville, N. C., May 24 
to consider such cases that have been 
filed for board action under the daily 
newspaper code. 


STAFFS WORKED HARD 
ON KIDNAP CASES 


Airplanes Pressed Into Serivce in 
Covering Search for June 
Robles—Scores Assigned to 
Gettle Story 


(Special to Eptror & PuBLISHER) 

Los ANGELES, May 15—Two kidnap- 
ing cases running simultaneously in the 
Southwest have produced the greatest 
concentration of newspaper and news- 
reel men in this arena in months. 

The two kidnap cases came to a dram- 
atic neck and neck climax late Mon- 
day afternoon when almost simultaneous- 
ly June Robles was found in her tiny 
desert prison and returned to her family 
and William Gettle was rescued and con- 
fessions obtained from three men. Fol- 
lowing instructions received in an anony- 
mous airmail letter Arizona officials, 
including the child’s grandfather, dis- 
covered June’s prison—a wooden and 
iron box about the size of an over- 
turned telephone booth—sunk in desert 
sands nine miles from Tucson. 

Gettle was found in a small house in 
the foothills beyond Glendale as a re- 
sult of police investigation of two bank 
robbery suspects. Dictaphones installed 
in their apartments provided the tip 
which revealed the millionaire’s prison. 
Cooperation of newspapers in withhold- 
ing news of certain developments which 
might have warned the kidnapers was 
credited by officials as playing an im- 
portant part in Gettle’s safe return. 
Every Los Angeles paper issued extras 
on the double solution last night and 
are carrying complete pictures on both 
stories today. 

Following the kidnaping of 6-year- 
old June Robles at Tucson, Ariz., on 
April 25, Los Angeles papers, news 
services and newsreel organizations dis- 
patched special men immediately to the 
desert country, where developments 
were expected. It was estimated that 
nearly a score of specials and part-time 
men were assigned to the story. Four 
airplanes were pressed into service to 
cover the long jumps, leads frequently 
taking reporters to spots 100 to 200 
miles distant from Tucson. 

Los Angeles Examiner sent A. M. 
Rochlan to the scene in W. R. Hearst's 
Stinson monoplane, piloted by Richard 
Mitchell. This plane was placed at the 
disposal of Department of Justice of- 
ficials, in addition to another plane the 
investigators were using. Later, Rus- 
sell J. Birdwell went out on the story, 
and remained in Tucson when Rochlan 
flew back to Los Angeles last week 
when the William F. Gettle story broke 
here. The Examiner also has a Fair- 
child plane at its disposal in Arizona. 

Carlton Williams, reporter, and Bill 
Snyder, photographer, covered the Ari- 
zona case for the Los Angeles Times. 
They used a Stinson plane. 

Wire service men on the scene in- 
cluded Julian Beaman, manager of the 
U. P. Phoenix bureau, and Guy Jack- 
son, U. P. Tucsoa correspondent ; Ralph 
O. Brown, A. P. chief at Phoenix, and 
Hanson and Richardson from the same 
office; Ed. Lebowitz, San Diego corre- 
spondent for I. N. S. Bob Burns, A. P. 
photographer, and Hugh Arnot, I. N. S. 
photographer, also were on the scene. 

Wide World had Bob Wallace sta- 
tioned at Tucson until last week, when 
he returned to work on the Gettle 
case. Acme News Pictures was repre- 
sented by Paul Strite. 

For the newsreels, Al Brick, camera, 
and Herb Tice, sound, represented Fox 
Movietone; Charles Lehman, Para- 
mount, and Jack McFarlan, Universal. 

The heat, which hovered around 100 
degrees, and the long waits between de- 
velopments, were described by Rochlan 
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and Wallace as features which added to 
the difficulties of the assignment. Most 
of the men were on duty 20 hours a 
day. Mexican. officials cooperated 
wholeheartedly in expediting the trans- 
portation of cameras across the border 
when the report was received that the 
baby had been found at Santa Cruz. 

Jack Wedock, Tucson Arizona Star, 
and Henry Squiers, Tucson Citizen, 
headed the local staffs working on the 
story. 

Breaking of the Gettle story brought 
Rochlan and Wallace back at once. 
The others remained in Arizona. Los 
Angeles papers threw every available 
man on the Gettle case. The Herald 
and Express shifted many men from 
regular beats in order to provide cover- 
age of from 15 to 20 spots where de- 
velopments might be expected, according 
to Arthur L. Marek, assistant city edi- 
tor. Other papers and press services 
took similar steps. 


CHANGES IN PULITZER 
PRIZE RULES MADE 


In the Future Juries Will Present 
Lists of Recommendations for 
Consideration of Advisory 


Board, Butler States 





Three changes in the rules govern- 
ing the selection of the annual Pulitzer 
prize awards were announced May 11 
by Dr. Nicholas Murray Butler, presi- 
dent of Columbia University. 

A parenthetical clause reading “pre- 
ferably dealing with American life” 
was inserted in the regulations regard- 
ing the novel and the drama prizes. 
Thus the two provisions were made 
to read: 

“For the best novel published during 
the year by an American author (pre- 
ferably dealing with Amrican life), 
one thousand dollars ($1,000). 

“For the original American play, per- 
formed in New York, which shall best 
represent the educational value and 
power of the stage (preferably dealing 
with American life), one thousand dol- 
lars ($1,000).” 

The third change relieves the juries 
which examine the work of prospective 
prize winners from making particular 
recommendations to the advisory board 
of the Columbia University School of 
Journalism, the body which is charged 
with making the awards under the will 
of the late Joseph Pulitzer. 

In the future the juries will only sub- 
mit a list of eligible persons to the 
advisory board. 

Dr. Butler revealed that these changes 
were voted at the meeting which selected 
the 1933 winners and will apply next 
year. 





CLARK CO. APPOINTED 


The Thomas F. Clark Company, Inc., 
New York, has been appointed to rep- 
resent the Plymouth (Mass.) Plymouth 
County News which entered the daily 
field early last month. 











PROVINCIAL ARGENTINA 


LA GACETA, morning daily of 
Tucuman, circulates throughout 
the provinces of Tucumén, Salta, 
Jujuy, Santiago del Estero and 
Catamarca and the national ter- 
ritories of Los Andes, El Chaco 
and Formosa. 

These regions make up the 
wealthiest market in Argentina, 
next to the City of Buenos Aires. 
LA GACETA, with the largest 
circulation of any daily outside 
the City of Buenos Aires, com- 
pletely covers this market each 
day and at least twenty-four hours 
before any Buenos Aires newspaper. 


LA GACETA 


Regional daily of Tucum4n, Argentina 





Represented exclusively abroad by: 
JOSHUA B. POWERS, INC. 
220 East 42nd Street, New York City 
Chicago London Paris Berlin 
Buenos Aires Rio de Janeiro Sao Paulo 


























Color Comics 


“Hairbreadth Harry,” by F. 0. Alexaa- 
der; “Nipper,” by Clare Dwiggins; 
“Somebody's Stenog,” by A. E. Hayward;- 
“Connie,” by Frank Godwin; “Vignettes 
of Life’ by J, Norman Lynd; “Foot- 
prints on the Sands of Time,” by Dwig; 
“High-Gear Homer,” by Alexander; “The 
Beck Seat Driver,’ by Hayward; “The 


Wet Blanket,” by Godwin. 


Comic Strips 
“Nipper,” by “Dwig”; “Jack Swift,” by 
Colson and Farrell; “In the Rough,” by 
Freeman; “Hairbreadth Harry,” by Alex- 
ander; “Somebody's Stenog,” by Hay- 
“Connie,” by Godwin; “Dizzy 


Dramas,” by Bowers. 


Comic Singles 


“Such Is Life,” by Munson; “Sonnysay- 
ings,” by Fanny Cory; “Dumib-Bells,” by 


ward; 
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TEN POINTS 


. Largest total circulation 
Largest city circulation 


Largest suburban circulation 
Lowest milline rate 
. Adequate coverage 


@9eeeee °® 
Au WN 


. Circulation 98.8% concentrated in 
profit-area 


7. Only evening paper in the field 
8. Largest daily total linage 
9. Largest daily retail linage 


10. Largest daily national linage 


ALL TEN FACTORS...AND MANY OTHERS...SUGGEST 
CONCENTRATION IN THE EL PASO HERALD-POST 














Media Records, first four months 1934 


El Paso Herald-Post 


A Scripps « Howard Newspaper 








NATIONAL ADVERTISING MEMBER OF THE UNITED 


DEPARTMENT Oo F PRESS...OF THE AUDIT 
SCRIPPS*HOWARD BUREAU OF CIRCULATIONS 
NEWSPAPERS and of 


230 PARK AVENUE, N. Y. C. MEDIA RECORDS, INC. 
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LOWER TRANS-PACIFIC 
PRESS RATES URGED 


Honolulu Eduer Says Says Cheap Com- 
munications Most Important Now 
—Praises Work of Navy Radio 
in Handling News 


Lower rates and _ additional fa- 
cilities for trans-Pacific press com- 
munications are more important now 

than at any pre- 
vious time. 

Such is the 
comment of Ri- 
ley H. Allen, ed- 


itor of the Hono- 
lulu Star-Bulle- 
tin,evening news- 
paper of the cap- 
ital city of the 
Territory of Ha- 
waii. 

Mr. Allen spent 





several days in 
New York last 
Rinrey H. ALLEN week, en route 


home from Wash- 
ington to the islands. He had pre- 
viously been in New York for the an- 
nual meeting of the Associated Press 
and American Newsparer Publishers’ 
Association, and on business. 

The Honolulu Star-Bulletin has long 
been an active advocate of more and 
cheaper press communications on the 
Pacitic and has taken every occasion 
. emphasize the growing importance 

“Pacific area news,” Mr. Riley said. 

“News both to and from the Orient 
is necessarily very severely limited by 
the high cost of wordage,” he said to 
Epitor & PuBLisHER. “The result is 
that the people on both sides of this 
great ocean cannot get a fair or full 
picture of each other. 

“Naturally with present transmission 
costs, only the ‘high spots’ can be cov- 
ered by correspondents and press asso- 
ciations. The picture thus conveyed by 
telegraph and translated into headlines 
over stories, often very brief, are often 
distorted pictures. 

“It is a truism to say that this is 
the era of the Pacific. Yet that is 
actually the case. Millions of Amer- 
icans are asking themselves what is 
going to come, for instance, out of 
what they are apt to call, on the Atlan- 
tic seaboard, the ‘Japanese menace.’ 
Millions of Japanese no doubt are won- 
dering equally if the militant talk of 
some of their leaders really portrays 
the attitude and intentions of the Amer- 
icans far overseas. 

“Much of the important news from 
Asia has come to Americans in round- 
about ways, routed via Europe. The 
situation in this regard is rapidly chang- 
ing with more and more news sent 
direct to American newspapers by 
American correspondents—trained, reli- 
able and intelligent men. 

“More than ten years ago, realizing 
the need for a greater volume of Trans- 
Pacific news, the United States govern- 
ment through Congress authorized the 
use of the naval radio for press com- 
munications. The private radio sys- 
tems had been tiken over by the gov- 
ernment during the World War and, 
of course, wartime press news was 
handled by the navy. The continuance 
of navy facilities for press messages 
on the Pacific has been an excellent 
thing—from the standpoint of navy 
operating efficiency as well as from the 
standpoint of newspapers, press associa- 
tions and newspaper readers. 

“The Press Congress of the World, 
meeting at Honolulu in 1921, and the 
Pacific Press Conference, immediately 
following, at the same place, did a great 
deal to broaden the communications 
field and facilities in the Pacific. 

“We have no quarrel with the com- 
mercial radio companies, which are 


efficient, courteous and enterprising, but | 





it has long been obvious that press rates | 


across the Pacific as well as those to 
and from Honolulu should be substan- 
tially lower than afforded by private 
companies if the volume of matter were 
ever to attain the desired end of really 
giving the peoples of the Pacific a 


Editor 


comprehensive, complete news service. 
“The entry of Press Wireless, Ltd., 
into the Pacific field has been of very 
great value. It is an organization spe- 
cifically and exclusively devoted to news 
communications. Its setup, its makeup 
and its spirit are of the best, and, tech- 
nically, it has proved fast, reliable and 


sufficiently elastic in its facilities to 
meet all the demands ever made on 
ag 


Hawaii is a full-fledged territory of 
the United States and a statehood bill 
for its admittance is now before Con- 
Mr. Riley reminded. 

Business in the territory, he said, is 
sound, and the “Hawaii market” is an 
excellent one. 


GETS SIX MONTHS FOR 
BEATING CAMERAMAN 

Los Angeles Race Driver Told Attack 
Was Unjustified—Associate Fined 


$100 With Alternative of 
50 Days 


y 
gress, 





Louis Tomei, auto race driver, was 
sentenced to six months in jail last week 
for an assault on John Bennus, Los 
Angeles Examiner photographer, made 
when the latter was attempting to 
make photographs of another driver’s 
funeral. : 

Sentence was passed two weeks after 
Tomei and E. A. Stapp, another driver, 
had entered pleas of guilty to charges 
of assaulting Bennus and James Lee, 
Examiner reporter. They originally 
had been charged with kidnaping but 
were allowed to plead to the lesser 
charge when they admitted their actions 
were wrong. 

Stapp received a $100 fine, with an 
alternative of 50 days in jail. 

“Technically this case involved kid- 
naping, although that charge was dis- 
missed when Tomei pleaded guilty to 
assault,” the court pointed out when 
passing sentence. “The evidence shows 
that Bennus, the victim of this assault, 
was kicked in the back and stomach 
and crippled so he still is unable to 
work. There is no justification for such 
an attack. Even it the newspapermen 
involved may have violated good breed- 
ing by intruding into the sacred pre- 
cincts of a funeral service, Bennus was 
merely an employe and such brutality 
against him cannot be condoned.” 

Judge Burnell denied a request to 
make Tomei’s sentence either a fine or 
suspended sentence in order to permit 
the driver to participate in the Indian- 
apolis races, saying the jail sentence 
“might save Tomei’s life from possible 
race accident.” 


TO RUN FOR GOVERNOR 


Announcement was made this week 
that Fred Schilplin, St. Cloud ( Minn.) 
Times publisher and past president of 
the Inland Daily Press Association, has 
filed his name for Democratic nomina- 
tion for governor of Minnesota. Mr. 
Schilplin has been active during the 
past year in directing unemployment 
relief measures in his community. 


advertise 


where there is business 


Sales up 100% 


Retail business is up 
100%. Twice as many 
cars sold 1st quarter as 
same period last year. 
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INJUNCTION IS ISSUED 
IN EVANSTON STRIKE 


Officers 
Union 


of Chicago Typographical 
“and Others” Ordered by 
Court to Cease Violence 
and Intimidation 


(Special to &p1TOR & PUBLISHER) 

Cuicaco, May 14—An_ injunction 
against officers of Chicago Typograph- 
ical Union No. 16 and “other unknown 
parties,” restraining them from all 
violence and intimidation, was granted 
the Evanston (Ill.) News-Index in the 
Superior Court ot Cook county here 
last Saturday as a result oi continued 
slugging and picketing in connection 
with an attempt to unionize the News- 
Index composing room under Chicago 
newspaper wage scales. 

The News-lndex was operating vir- 
tually under normal conditions today, 
Merle Slane, publisher, told Epitor & 
PusiisHER, following a week of vio- 
lence and property damage as a result 
of a walkout by 45 printers a week 
ago tonight. The walkout occurred 
when C. T. officials directed the 
former News-Index employes to strike 
because of alleged violations of the 
graphic arts code wage provisions. In 
tollowing the dictates of the C. T. U. 
former employes crippled composing 
room equipment and resorted to slug- 
ging of newly-employed printers. 

The injunction was issued against 
George H. Chiles, C. T. U. president, 
George H. Johnson, vice-president, and 
H. W. Mathewson, secretary, and other 
unknown parties. It restrains them and 
their associates, including former em- 
ployes of the News-Index, from all 
violence and intimidation, by threats or 
otherwise, to either employes or pros- 
pective employes. It also protects the 
News-Index property and prevents 
strikers from calling at the homes of 
new employes and intimidating them in 
anyway. 

Twelve News-Index employes were 
slugged last week, while pickets 


walked the streets — carrying signs 
stating “Evanston News-Index Vio- 
lators of the NRA” and “Evanston 


News-Index Unfair to Organized La- 
bor.” No further slugging was re- 
ported today following issuance of the 
injunction. Only two pickets were per- 
mitted in front of the News-Index 
plant. Meanwhile, former employes, 
under supervision of C. T. U., have 
established headquarters in a _ vacant 
store about a block from the News-In- 
dex building. 

The trouble began last week when 
C. T. U. attempted to unionize the 
composing room, which is open shop, 
demanding printers be paid the Chicago 
scale of $1.10 and $1.23 an hour in- 
stead of the graphic arts code scale of 
82 and 92 cents. Mr. Slane has been 
upheld by the national code authority 
for Division A-5 of the Graphic Arts 
Industries, which issued a statement 
last week stating proper increases in 
wages have been paid and that hours 
and other working conditions as pro- 
vided in the code have been and are 
being observed. Mr. Slane has also 
been assured by the code authority that 
Evanston is a separate locality and as 
such does not come under the metro- 





politan scale, as contended by union 
representatives. 
STORE USED 28 PAGES 
Famous-Barr Company, which is 


operated by the May Department Stores 
Company, used 28 pages of advertising 
in St. Louis’ three newspapers Friday, 
May 11, to advertise St. Louis Day 
Saturday, and Courtesy Day preceding. 
A ten-page section was used in each of 
two newspapers, and an eight-page sec- 
tion in the third. 


DAY COMING TO JU. S. 

Donald Day, Chicago Tribune Riga 
correspondent, will accompanying the 
Polish amateur boxers to America to 
oppose the Chicago Tribune Golden 
Gloves winners in the Tribune’s inter- 
national boxing tournament at Chicagu 
Stadium, May 23 





Welcome Back! 


After a lapse of three years 


THE BATTLE CREEK 
MICHIGAN MOON - JOURNAL 


returns its representation to us 





shows 15,107 Net Paid. 


With the largest circulation 
MOON-JOURNAL is the real newspaper for covering 
BATTLE CREEK. 


A. B. C. Statement, 6 months ending March 31, 1934: 
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The circulation from the record book for April, 1934, 


in its history, the 
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CHICAGO 
35 E. Wacker Drive 





We will be pleased to tell you the story. 


SCHEERER, INC. 


NEW YORK 
415 Lexington Ave. 
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Klerald Tribune COLORGRAVURE 
helps make Bermuda a “sell-out” 





ul 

= is practically a ‘sell-out’ till early May .. . 
you can feel confident that the colorgravure advertise- 
ments in the Herald Tribune played their part—a part 
as satisfying and noteworthy as any publisher could wish 
. . « The impression created by the special section of 


a 


January 14th was truly a sensation... 


The quotation is from the letter of February 21, 1934, 
of the Wales Advertising Company, about the Bermuda 
Trade Development Board's campaign in the New 


York Herald Tribune. 


What does the record of this Bermuda campaign mean 


to every merchant and manufacturer? Just this: A visit 





This colorgravure double 
spread brought such results 
that the Herald Tribune is now 
carrying 100% more Bermuda 
Trade Development Board 
advertisingvin colorgravure 
than any other newspaper. 


to Bermuda does not cost a fortune—but it does call for 
at least SOME surplus buying power—for ability to 
ACT upon advertisements of food, shelter, clothing and 
other basic items of comfortable living. Real buying 
power, however elusive it may be in some quarters, is 
found in exceptional volume in the Herald Tribune 
audience. That's why good results are the rule for Herald 


Tribune advertisers. 


NEW YORK 


Aerald Tribune 
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LANSTON MADE PROFIT 
ON 1933 OPERATIONS 


Turned Loss of $79,000 to Gain of 
$1,347.53—New Machinery to 
Be Produced—Future Bright, 
Says Best 


Profit of $1,347.53 for the fiscal year 
ending Feb. 28, 1934, against a loss of 
$79,009.23 in ‘the previous fiscal pe- 
riod, was reported to the stockholders 
of Lanston Monotype Machine Com- 
nany at the recent annual meeting at 

exandria, Va. All losses during the 

ar on account of bad debts and re- 

veries of machines have been written 

ff, President Harvey D. Best stated in 
his annual report. 

Dividends of $4 per share were paid 
for the year, maintaining a continuous 
dividend record since 1916. In 18 years 
the company has paid to its stockhold- 
ers dividends totaling $8,445,778, Mr. 
Best reported. 

Current assets, including securities at 
market value and inventories, are 
$4,375,699, against liabilities of $34,523, 
the balance sheet prepared by Treasurer 
Wilfred Bancroft revealed. Reserves 
for depreciation of plant, machinery and 
fixtures now total $2,109,261, against 
original cost of $2,710, 399. ‘Reserves 
have been set up for possible losses by 
subsidiary companies and reserve for 
ey amortization is stated at $1,411,- 





Plans and designs for offset and gra- 
vure plate making equipment were moved 
rapidly forward during the year, Mr. 
Best stated, under augmented engineer- 
ing and tool-making forces, with the 
prospect that much of the past year’s 
work will this year come into factory 
production and commercial distribution. 

Foreign and subsidiary companies are 
reported to be in good condition. 

“We look forward with confidence to 
the present year,” Mr. Best declared. 

“Our losses for the first half of 1933 
were overcome through increased vol- 
ume in the closing months, and this im- 
provement has continued through the 
opening months of the new year,” Mr. 
Best stated. 





JOHN CLINTON SELLERS 


Editorial Writer for Jacksonville 
Times-Union Dies at 73 


Funeral services for John Clinton 
Sellers for 15 years an editorial writer 
for the Jacksonville (Fla.) Times- 
Union, were held in Jacksonville, Mon- 
day, May 14 at high noon. His death 
occurred last Friday morning after sev- 
eral months of illness. He was 73 
years of age. 

In addition to serving the Times- 
Union as an editorial writer, he had 
been editor of the Florida Farm and 
Livestock Record, also published by the 
Florida Publishing Company. 

During the approximately 20 years he 
had been in Jacksonville, “Colonel” 
Sellers, as he was known in that city, 
had been a potent force in the intellec- 
tual life of the community. 

Mr. Sellers was a native of Philadel- 
phia, having received his early news- 
paper experience on the old Philadel- 
phia Press. He left the Press later to 
become editor of a Doylestown, Pa., 
paper. 

He went to Jacksonville and was first 
associated with the old Jacksonville 
(Fla.) Metropolis, now the Jacksonville 
Journal, and joined the staff of the 
Times-Union in 1919, 

Burial was in Oakland Cemetery. 
May 17. He is survived by his widow, 
a sister, Mrs. Charles Tull, German- 
town, Pa., a niece and two nephews. 





WEEKLY BECOMES DAILY 
The Lamb County Leader, Littlefield, 
Tex., a weekly for the past 42 years, 
started publication of a daily May 7. 
Morley B. Drake is owner, editor and 
publisher, and E. M. Drake is business 
manager. 





ADDRESSES WANTED 
Walter Hine 
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JARNAGIN HEADS GROUP 
Succeeds K. F. Baldridge as President 


of lowa Newspapers, Inc. 
(Special to Lprrox & PuBLISHER) 

Des Mornes, Ia, May 14—lowa 
Newspapers, Inc., an organization ot 90 
lowa weekly and smaller daily newspa- 
pers, is starting its seventh year June 1 
with important changes in the set-up 
for the tuture. 

The group was formed for the pur- 
pose of conducting, through central of- 
tices at Des Moines, an active campaign 
for national advertising. The lowa or- 
ganization has been the pioneer in this 
movement, although similar organiza- 
tions are being planned in other states. 
The idea provides for handling national 
accounts of its members through one 
distributing point, which will remain in 
the Koyal — building at Des Moines. 

Kenneth F. Baldridge, of the Bloom- 
field Democrat, who has been president 
since the organization was formed, has 
resigned because of his responsibilities 
with the N.E.A. 

W. C. Jarnagin of the Storm Lake 
Pilot-Tribune has been advanced from 
vice- a to succeed Mr. Bald- 
ridge. M. L. Curtis of the Ano-xville 
Journal “succeeds Mr. Jarnagin as vice- 
president. 

G. L. Caswell has resigned as manag- 
ing director to become code administra- 
tor for the Graphic Arts in lowa. He 
continues as managing director for the 
lowa Press Association. 

Charles H. Clarke, who has been ad- 
vertising manager from the beginning, 
takes full charge of the central office 
with the assistance of Miss Blanche 
Mleynek, who has been office manager. 
Mr. Clarke fo; the past two years has 
devoted his time exclusively to cooking 
schools conducted among the papers 
belonging to the organization. His 
work will again include the entire field 
of national advertising in addition to the 
cooking schools, which will be con- 
tinued. 

Don L. Berry of the Indianola Rec- 
ord-Tribune remains as secretary and 
treasurer. Directors, in addition to 
Messrs. Jarnagin, Curtis and Berry, are 
Ed. M. Smith of the Winterset Madi- 
sonian, O. J. Benjamin of the Navada 
Journal, H. L. Griffith of the Elkader 
Register, and Fred W. Hill of the Ham- 
burg Reporter. 





FREDERICK M. PATTERSON 


Major Frederick MacLaren Patter- 
son, 66, formerly financial editor of the 
Washington Post, died in Washington, 
May 16, in Mount Alto Hospital follow- 
ing an illness of a year. Major Patter- 
son served with distinction with the 
315th Infantry, Seventy-ninth Division, 
in France during the World War and 
was wounded in the Meuse-Argonne 
drive at Mont Faucon. He was awarded 
the Distinguished Service Cross for 
heroism. He became financial editor of 
the Post in 1924, retaining the position 
until 1929, when he bought the Manassas 
(Va.) Journal. Illness compelled his 
retirement in 1932. 
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MARKS GOLDEN JUBILEE 

The Louisville Times celebrated its 
50th anniversary May 1 with the publi- 
cation of a Golden Jubilee Edition 
which ran 140 pages in 13 sections, 
with the lead-off section in three colors 
and black. The edition contained ‘a 
historical review of the city’s growth 
in 50 years. The number was planned 
and executed under the direction of 
Russell Briney, associate editor, in 
cooperation with Henry McClaskey, 
local advertising display manager. The 
first issue of the Times appeared as a 
four-page paper May 1, 1884, with 
Emmet Logan as editor, and Henry 
Watterson and Walter N. Haldeman, 
publisher of the Courier-Journal, as 
publishers. General William B. Halde- 
man succeeded Logan as editor of the 
Times in 1902 and retired in 1918 when 
he sold his interest in the property to 
Judge Robert Bingham, present pub- 
lisher and United States Ambassador 
to Great Britain. 


KNOX MAGEE 


Knox Magee, former editor of the old 
lVinnipeg Telegram, the owner of the 
Saturday Post printing plant in Win- 
nipeg, and an editorial writer on the 
Winnipeg Tribune, died in Winnipeg, 
May 8. Mr. Magee had a lengthy career 
in Canadian journalism, covering 40 
years. He entered newspaper work in 
1896, in Philadelphia. He later went 
to New York where he served in various 
capacities on the dailies of that city. 
Mr. Magee then became an editorial 
writer on the Toronto Globe and later 
became managing editor of the Toronto 
Saturday Night. Going to Winnipeg, 
Mr. Magee established the Winnipeg 
Saturday Post and became editor of the 
old Winnipeg Telegram. 


H. M. BRANSON 


H. M. Branson, 77, died at his home 
in Morristown, Tenn., May 13. As a 
young man Mr. Branson devoted much 
time to newspaper work, having been 
connected with the old Knoxville Tri- 
bune and other Knoxville newspapers. 
He was considered an authority on 
governmental affairs. Before going to 
Morristown, Mr. Branson served as 
secretary of the Knoxville Chamber of 
Commerce for several years and also 
was postmaster for four years. 











NEW DRUG BULLETIN PLAN 


Chicago Firm to Link Window Signs 
with Newspaper Copy 
(Special to Eptror & PusiisHer) 

Cuicaco, May 14—Drug Bulletia 
Service, Inc., Chicago, is asking news- 
papers to sponsor a new point-of-sale 
advertising plan for drugs and toilet 
goods, and the plan has been accepted, 
it is announced, by the Chicago Daily 
News, Detroit News, Indianapolis 
News, Columbus Dispatch, Akron Bea- 
con-Journal, and Toledo Blade. 

Under the plan, D.B.S. leases four- 
teen square feet of front window space 
from chain and retail drug stores in 
55 metropolitan cities, paying each 25 
cents a week. Each week, beginning 
Sept. 1, Western Union is to affix 10 
bull’s-eye signs on each window, each 
sign advertising a different nationally 
advertised drug product, with a price 
acceptable to the druggist. In cities 
where one newspaper is sponsoring the 
plan, the signs say: “This product ad- 
vertised in (name of paper).” 

The bull’s-eye must remain on the 
window at least three days, being 
checked by Western Union at the end 
of that period. 

The newspaper sponsorship is said 
to cost the paper $25 a month. National 
drug and toilet goods manufacturers 
will pay 15 cents a store for the ad- 
vertising, and will be required to ad- 
vertise in the sponsoring papers. 

Drug Bulletin Service, Inc., is 
backed by a group of capitalists headed 
by Harry L. Drake, of Chicago, with 
headquarters at 3300 Pure Oil Build- 
ing, 35 East Wacker Drive, Chicago. 
Associated with Mr. Drake is J. D. 
Spurrier, formerly of Cleveland. 





MRS. GEORGE GRANT 

Mrs. George Grant, 79, one of Can- 
ada’s first womaa editors, died May 11 
in Montreal. Mrs. Grant, before her mar- 
riage Miss Sarah Larkin Wilson, was 
editor of the Harp, later woman’s editor 
of the True Witness and then was asso- 
ciated with the Montreal Star. On her 
—- to George Grant of Belleville, 
Ont e became woman's editor of the 
Ontario Intelligencer. On the death of 
her husband she returned to Montreal. 
Mrs. Grant was the first editor of the 
Montreal Beacon. 





FACTS— 


at 29. 
branch of journalism. 
$20,000. 


Their minimum salary 
$520 to $15,000 yearly. 


The Personnel Bureau has the personal, education, 
and experience records of 925 members of 
Delta Chi in 46 states, the District of Columbia, two 
island possessions and three foreign countries. 


Their age range is from 21 to 52, with the average 


836 Exchange Ave. 






Sigma 


They are trained for, and experienced in, every 


Ninety-six have money to invest in good publica- 
tions properties, in amounts ranging trom 


100 to 


requirements range from 


All have college educations; most are graduates 
of major schools and departments of journalism. 

A great and growing list of employers of editorial 
talent who have used the Personnel Bureau to meet 
all problems of personnel will testify to the average 
superiority of Bureau registrants. 

When you need a GOOD man write or wire— 


PERSONNEL BUREAU 
of 
SIGMA DELTA CHI 


ALBERT W. BATES, Director 
Chicago 
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WITH THE 1934 
CENTURY OF PROGRE 


F you’re three thousand miles distant from 
Chicago or thirty-five, you’re going to benefit 
substantially from the 1934 Century of Progress 
Exposition which opens its gates on Saturday, May 26. 


Last year, this great World’s Fair on Chicago’s lake 
front attracted an attendance of 22,565,859 and 
provided a tremendous and wholly unexpected bus- 
iness stimulation for all America. 


This year, with general conditions considerably bet- 
ter, the repetition of A Century of Progress on a 
bigger, finer scale is certain to have a still more 
beneficial effect on the national welfare. 


Put this Century of Progress actively effectively to 
work in your community—starting now and 
continuing all summer long. Point out to 
your dealers in clothing and traveling equip- 
ment, in automobiles, automobile accessor- 
ies and numerous other commodities that 
every person intending to visit the World’s 





1934 


















Fair is a prosoect for purchases that otery 
not be made. 


As a matter of fact, for every dollar th 
of your area may spend at the Wort, 
dollars easily should be spent in yo 
first, if you will take steps to arouse | 
tailers and other business people to 
ities A Century of Progress presents to} 


As an organization of business menin 
officially connected with A Century 
Exposition we will be pleased to cop 


tising or propaganda fund, 
gladly serving as a clearing 
and assistance to publishers 
men the country over who we 
the most out of the 1934 ( 
Progress. 


CHICAGOANS, INC. 


A Citizens’ Civic Committee... 


. Mayor Edward J. Kelly, Chairman 


CONWAY |BUILDING, 111 WEST WASHINGTON STREET 


CHICAGO, ILLINOIS 
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“SILLY AND UNJUSTIFIED” 


HE President in his letter to Missouri Jour- 

nalism School calls the free press discussion 

over the code matter “silly and wholly un- 
justified conversation on the part of a small minority 
who suggest that the freedom of the press has 
been either destroyed or assailed.”” He adds: “Free- 
dom of press means freedom of expression, both in 
news columns and editorial columns. Judging by 
both these columns in papers in every part of the 
country, this freedom is freer than it ever has been 
in our history. There has been no attempt in Wash- 
ington to ‘gag’ newspapermen or stifle editorial 
comment. There will be no such attempt.” 

Let us see how silly and unjustified the discus- 
sion has been. We are dealing with a fixed princi- 
ple, not mortal man or transitory policy. Mr. Roose- 
velt and his advisors seem never willing to make 
this distinction. The vast majority of daily news- 
papers in this country, not a small minority, declinea 
to accept a code containing the license feature. This 
was based on sound principle. We know that freedom 
of expression depends, not only upon free writers 
ot news and editorial comment, but upon the ma- 
chinery which gives their words to the reading pub- 
lic. A licensed composing room, pressroom or de- 
livery department would mean a licensed press. 

No one has ever charged, so far as we are aware, 
that there was an attempt at Washington to gag 
newspapermen or stifle editorial comment. No one, 
so far as we are aware, has ever believed for an 
instant that Franklin D. Roosevelt would countenance 
a gag or even an application of the license feature 
of the code if it were accepted. But what every 
thoughtful person in the controversy has asked, time 
and again, is what might happen to the press if the 
license feature of the code were accepted in princi- 
ple or fact, thus establishing a precedent, if a less 
conscientious or intelligent President should succeed 
Mr. Roosevelt? The free press, like free religion 
and free speech, has not been bought through the 
ages with small coin. It is not something to juggle 
as expediency may dictate. Mr. Roosevelt loves it 
as a basic principle in democracy, and he should 
love it enough to feel, as we do, that no hand should 
ever touch it. We have wondered sometimes if this 
discussion concerned the other grants of freedom in 
the first article of the Bill of Rights, free religion 
or free speech, if Mr. Roosevelt would not the more 
easily see our point and be less inclined to charac- 
terize the free press issue as silly conversation. 
There is no code for the churches, but for the sake 
of argument imagine that one did exist, to control 
the economy that lies behind the religious movement. 
Would the President then say that the license fea- 
ture of the code would be applicable to the business 
of the churches? Banish the thought! 

The simple truth of the whole matter is that the 
license feature was never intended for newspapers, 
or any other institution that cannot be licensed under 
the constitution, and that all the attempts by the 
NRA to make it stick were silly and unjustified. 
The fact that the code was finally accepted without 
this objectionable and alien clause is the best proof 
that it did not belong in that document. 





The fact that five Alabama editors running 
for public office were defeated at the polls 
brings from Montgomery Advertiser the com- 
ment that it is a mistake and poor bargain for 
any newspaperman to seek public office and for- 
feit his greater power. 

RADIO CENSORSHIP 
ADIO interests are alarmed, justifiably, it 
R seems to us, at the prospect of a new censor- 
ship. Pending in Washington is an amend- 
ment to the Dill communications measure, the pur- 
port of which is that religious, labor, and educational 
activities shall be allotted 25 per cent of the available 
radio facilities. The amendment is said to have the 
support of the American Federation of Labour and 
of Catholic clergymen. The latter are interested 
because Station WLWL, operated in New York by 
the Paulist Fathers, has been unsuccessful in its 
efforts before the radio commission to obtain a 

larger share of time on its wave-length. 
With the idea that educational, labor and religious 
affairs should have an important place on the air, 
few will quarrel. To the idea that such an alloca- 
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Let us follow after the things which make 
for peace, and things wherewith one may 
edify another—Romans, XIV; 19. 











tion can be imposed by law, there are many legal, 
philosophical and practical objections. If govern- 
ment can prescribe time limits for religion, labor and 
eaucation, it can also prescribe the same dose for 
entertainment, and for politics. If it can declare 
that certain stations affected with a particular inter- 
est must be allotted so many hours, more than they 
now have, it must take the additional hours from 
stations now using them. It is in this exercise of 
governmental powers that the broadcasters sense 
danger. In any reallocation of time or wave-lengths, 
seme stations will profit, while some will suffer. 
Who will make the selections, and by what stan- 
dards? Will stations that have lent their facilities 
to criticism of administration or legislation be 
treated with the same fair hand extended to friends 
of the government? 

These are questions that cannot be dismissed 
lightly. In view of the air mail contract perform- 
ance, they are by no means academic. Nor, despite 
administration protests that no threats have ever 
been considered against the freedom of the press, 
can the latter be regarded as secure if Congress as- 
sumes the right to prescribe to radio stations what 
shall be broadcast, and how much. Power in gov- 
ernment to control the physical instruments of com- 
munications carries a potential menace of censor- 
ship; power to dictate what words shall pass over 
those instruments is in itself direct censorship. 

The entirely worthy aims of the amendment’s 
sponsors must be attained by some other method 
which does not involve these perils. 





Wise editorship demands as close reading of 
syndicate and press material as in the case of 
local. 


THEY KNOW WHAT THEY WANT 
Ti ultimate discovery in human experience 





is that those who know what they want, and 

ask for it in the market place in definite 
terms, are usually successful in their quests. This is 
the pith and point of all advertising. There is so 
much namby-pamby, rambling and pointless copy in 
print, some written by experts, that we are moved 
to pick up a classified advertisement appearing in 
last Sunday’s issue of New York Times as an 
example of amateur arrivism which makes much 
professional pleading seem fatuous. Here is the 
perfect gem: 


‘ Summer Homes and Camps Wanted 


GENTLEMAN and wife desire to rent for 

July and August, artistic, completely fur- 
nished small bungalow or cottage. Modern, 
first class in every particular, with every 
comfort and convenience. High altitude, 
woods, water, perfect setting. Isolation, 
yet within easy reach of all supplies. Posi- 
tively no “community,” and only private 
place that has not been rented before, and 
which owner cannot aomay this season. 
Fair price paid for the right thing, but no 
letters answered that do not conform to 
above requirements, or lacking in complete 
description. Address: P. O. Box 36, Phila- 
delphia, Pa. 





We have not heard yet what the results were, 
but if there is in the land a summer house which 
meets the specifications set forth in the advertisement 
the owners are certainly on notice and the Phila- 
delphia advertiser and his wife take a minimum risk 
of wasting their time. Of course, the lady wrote the 
advertisement. At least we are willing to wager a 
red apple. 





Des Moines Register and Tribune receives 
the University of Missouri annual award for 
distinguished service in journalism—a great 
newspaper organization published in a city of 
142,559, and with 238,000 circulation. 
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PURSUIT OF CULTURE 


GROUP of college presidents and others in- 
A terested in the pursuit of culture in America 

had a session in Washington last week to 
consider virtues and faults of radio. They debated 
whether the program material of the day exerts a 
good or bad influence on listeners and finally reached 
the following conclusions as to the policy the broad- 
casters should follow to achieve the greatest public 
good: 

“The wholesome needs and desires of listeners 
should govern the character, the content and the 
relative extent and frequency of program broad- 
casting. Variety sufficient to satisfy the tastes of 
all groups of effective size should be provided. 
Matter detrimental to the welfare of listener groups 
should be eliminated regardless of commercial profit. 

The present operation of commercial stations secures 
neither a genuine expression of listeners’ choice nor 
place on the air, available to all the people. 

“Responsible groups, even the minorities, should 
not be debarred from broadcasting privileges because 
of their relative size, for radio is but the amplifica- 
tion and extension of the individual’s free speech 
and discussion, 

“*Positive, wholesome broadcasts for youth at home 
and in schools should be provided. The impression- 
able, defenseless minds of children and youth must 
be protected ag t insidious and harmful, de- 
generative influenc 

“The control and pert of broadcasting should 
be such that the best obtainable of culture, of enter- 
tainment, of information, of statescraft, shall have 
place on the air available to all the people. 

“Discussion of live, contreversial issues of general 
public concern should be encouraged for the safe 
and efficient functioning of a democracy and should 
not be denied a hearing because offensive to power- 
ful advertisers.” 

The conferees declared also for strict government 
supervision to insure “the best possible program 
material”. This did not necessarily imply govern- 
ment ownership and operation of radio, it was 
stated, but the federal government must be the 
“umpire” in all radio matters. A survey of the 
whole question, under federal government auspices, 
was proposed and the matter was finally laid on the 
doorstep of the ‘White House. 

Thus is raised again the eternal question of what 
constitutes “good program material.” The lowbrow 
and the highbrow will never meet. Conduct of 
radio broadcasting involves many problems that are 
inherent in the making of popular newspapers, ma- 
gazines and movies. The lures of profit at the 
expense of what the Washington conference called 
“culture” are many and every day’s practical ex- 
perience is composed mainly of compromises. This 
is not a spiritual age, the mass is not notably dis- 
criminating or receptive of inspirational material. 
The way of the idealist is tough. The only sure 
plan we know of to maintain standards of whole- 
someness, independence, education and “culture” is 
to keep high-minded, courageous people in charge 
of these mediums and expect them to uphold a fair 
average. 


It ts true, as the President said this week, that 
our press is freer than ever, strongest bulwark 
of the democratic system. 


TELEGRAPH PRESS RATES 


E hope that NRA officials are not harbor- 
V \ ing any press grudges, or allowing Gen. 
Hugh Johnson’s well-known antagonism to 
influence them to commit acts calculated to perse- 
cute newspapers. Maybe it was an inadvertance, 
though it happened in two separate clauses, that 
NRA officials last week deleted from a code of 
fair practice, submitted by the Postal Telegraph 
Company, declarations that press rates on messages 
and leased wires should not be considered as unfair 
discrimination against other users. We are now 
informed that the NRA will not attempt to outlaw 
press rates in a telegraph code, but this represents 
a change of heart, due to protests from press asso- 
ciations and many newspapers. Press messages and 
wire leases at preferential rates are as legitimate as 
second-class postage and serve the same public pur- 
poses. To rule them out would be a disaster of 
first importance. It would prohibit anything but the 
scantiest telegraph service to hundreds of newspapers 
and would ruthlessly sacrifice all the press com- 
munications gains of a quarter of a century. The 
NRA deletions were mysterious, to say the least. 
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PURELY PERSONAL 








ILLIS SHARPE KILMER, 

publisher of the Binghamton (N. 
Y.) Press, represented the Binghamtoa 
Presidents Birthday Ball committee at 
the Presidential reception in the White 
House May 10 and later attended the 
dinner of the national committee at the 
Shoreham Hotel. He was accompanied 
by Tom R. Hutton, managing editor 
of the Press. 

Charles A. Webb, president, Asheville 
(N. C.) Citizen-Times, has returned 
to Asheville after several months stay 
in Sarasota, Fla. 

William H. Hill, publisher of the 
Binghumton (N. Y.) Sun, is in a seri- 
ous condition at the Wilson Memorial 
Hospital in Johnson City, N. Y., as the 
result of an emergency operation for 
appendicitis. 

Frank G. Huntress, publisher, San 
Antonio Express and Evening News, 
has been named on the advisory com- 
mittee of the Texas centennial cele- 
bration to be held in 1936. 

Alfred W. Rose, editor, Camden 
(Ark.) News, has been appointed by 
James W. Gerard, New York, chair- 
man, to the finance committee of the 
Democratic National Committee. 

George Carter, editor, Wilmington 
(Del.) Evening Journal-Every Evening, 
has been elected president of Goodwill 
Industries, Inc., of Wilmington. He 
had been vice-president and a director 
for the last five years. 

William H. Reed, publisher, Taunton 
(Mass.) Daily Gazette, is recovering 
from an appendicitis operation per- 
formed May 11 in Taunton. 

Sir Percival Phillips, American born 
London journalist and world traveler, 
correspondent for Lord Rothermere’s 
London Daily Mail, arrived in San 
Francisco recently on the liner Presi- 
dent Hoover to spend a month study- 
ing and writing about American con- 
ditions and the NRA program. 

Roy Bennett, editor, Manila (P. I.) 
Bulletin, arrived in Los Angeles, May 
12. He will spend two months on the 


“mainland,” visiting his parents in 
Pennsylvania. 
George F. Morell, publisher, Palo 


Alto (Cal.) Times, and the Redwood 
City (Cal.) Journal, spent last week 
in Southern California, preparatory to 
sailing May 19 for Honolulu, where 
he will remain two weeks. 


H. M. Jackson, publisher, Marianna 
(Ark.) Courier-Index, will deliver the 
chief address June 3 at the annual 
southern memorial day observance at 
Fayetteville, Ark. 

Haddon Ivins, editor, 
J.) Hudson Dispatch, 
in as state librarian. 


Frank R. Moses and W. J. Foster, 
co-publisher and advertising manager, 
respectively, of the Marshall (Mich.) 
Evening Chronicle, were the opposing 
pitchers in a softball game between the 
Senior and Junior Chambers of Com- 
merce, May 7. 

Joseph J. Cannon, editor, Salt Lake 
City Deseret News, and G. B. Heal, 
editor, Salt Lake Tribune, have been 
appointed by Mayor Louis Marcus as 
members of an advisory commission 
Which will aid Salt Lake City offi- 
cials this summer in meeting the prob- 
lem of a water shortage. 

C. H. Hoiles, publisher, Bucyrus (O.) 
Telegraph-Forum, has been elected 
President of the Rotary Club of Bucy- 
rus. 

William B. Smith, editor, Roanoke 
(Va.) World-News, has been elected 
head of the Rotary Club in Roanoke. 

Jack Williams, editor of the Way- 
cross (Ga.) Journal-Herald and past 
President of the Georgia Press Associa- 
tion, has been re-elected first vice-presi- 
dent of the Georgia Forestry Associa- 
tion. Editor Williams has just returned 
from Washington, where he attended the 
ceremonies attending the presentation of 
the Warm Springs Foundation check to 
President Roosevelt. 


Union City (N. 
has been sworn 


Editor 


Desha Breckenridge, editor of the 
Lexington (Ky.) Herald, will be the 
principal speaker in the fourth annual 
Kentucky Mountain Laurel festival pro- 
gram in Pineville, June 1. 

William McIntosh, publisher, San 
Antonio Light, is serving as foreman 
of the federal grand jury in San An- 
tonio. 





IN THE BUSINESS OFFICE 

ILLIAM SHINE, promotion 

manager, Columbus (O.) Citizen, 
addressed the Press Club of the Col- 
umbus Evening School, May 19, on 
“Advertising Your Newspaper.” 

Arthur Holthouse, business manager, 
Decatur (Ind.) Daily Democrat, and 
Franklin Buckner, sports writer of the 
Bluffton (Ind.) News-Banner, received 
the Democratic nominations for mayor 
in their respective cities, at the prima- 
ries on May 8. 

George S. MacDonnell, advertising 
manager, Los Angeles California Oil 
World, arrived May 12 at Tulsa, Okla., 
to attend the International Petroleum 
Exposition. 

J. M. Blalock, circulation manager, 
Spartanburg (S. C.) Herald-Journal, 
was elected grand warden of the Inde- 
pendent Order of Odd Fellows at the 
annual meeting in Anderson, S. C.,, 
recently. 

Wilbur C. Hawk, general manager, 
Amarillo (Tex.) Globe-News, was a 
member of the resolutions committee of 
the West Texas Chamber of Commerce 
for the San Angelo convention May 14- 
16. He is a past president of the group. 

William Rogers, advertising manager, 
Boston Transcript, has been elected a 
director of the Boston Better Business 
Bureau. 

J. Maxim Ryder, advertising manager, 
New Bedford (Mass.) Standard-Times, 
has been elected vice-president and a 
director of the New Bedford Baseball 
club, which is a member of the North- 
eastern league. 

Amos Jenkins, advertising manager, 
Salt Lake City Deseret News, has been 
elected a director of the Salt Lake Ad- 
vertising Club. 

Don Leonard, advertising manager. 
Bridgeport (Conn.) Post and Telegram, 
addressed the Bridgeport Civitan Club 
at its luncheon meeting May 8 at the 
Stratfield Hotel. 

John C. A. Rigney, cashier, Philadel- 
phia Public Ledger Co., was host last 
week at a theatre party to the members 
of his department. John Murphy of 
the department has transferred to the 
Philadelphia Inquirer. 





IN THE EDITORIAL ROOMS 


M Wor E. W. OPIE, managing 
editor of the Leader Papers, 
Staunton, Va., has been elected vice- 
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E J. LISKE, since 1926 news editor 
e of the Little Reck Arkansas Demo- 
crat, might be described as a specialist 
in Arkansas 
news, as was 
demonstrated sev- 
eral years ago 
when the Asso- 
ciated Press se- 
lected him to edit 
its then new 
Arkansas wire 
service. 

30orn June 2, 
1895, in North 
Little Rock, Liske 
was in boyhood 
a substitute for 
one of the Demo- 
crat’s carriers in 
that city, and in that capacity first saw 
a newspaper staff in action. He at- 
tended the public schools and the Uni- 
versity of Arkansas, and in the latter 
institution was a pupil of Dr. Charles 
H. Brough, World War governor of 
Arkansas. He was a member of Sigma 
Phi Epsilon at the university and at- 
tended the law school for a short period 


E. J. Liske 


before returning to Little Rock to join | ':% 
Gazette as a reporter. | 


the Arkansas 
He soon shifted to the St. Louis Times 
and returned to Little Rock for service 
with the Democrat. In 1917, he joined 








the army and for a part of the 14) 


months in the military service was edi- 
tor of Carry On, army publication at 
Camp Pike. 

After demobilization, he spent 12 
months with the Democrat and moved 
to Memphis, Tenn., to join the News- 
Scimitar. Another shift placed him 
with the Associated Press in that city. 

During that time the Democrat main- 
tained contact, and W. Sitlington, man- 
aging editor, persuaded him to return 
in 1926 as news editor. Liske’s wife is 
the former Miss Clairene Murphy of 
Little Rock. 


president of the Layman’s League of 
the Episcopal diocese of Southwestern 
Virginia. 

James J. Roark, managing editor of 
the Richmond (Mo.) Missourian since 
1929, has resigned to accept an appoint- 
ment as assistant newspaper code ad- 
ministration manager for Missouri. Dr. 
Martin Mayes, young publisher of the 
Missourian, who recently returned 
from Germany where he has been at- 
tending school, has announced that 
Beauford Lewis will become editor of 
the paper and that John Nowell, fore- 
man of the Missourian’s pressroom 
since 1931, will become business man- 
ager. 

Vance Johnson has resigned from the 
Clovis (N. M.) Evening Journal repor- 


(Continued on next page) 











hit the market with a bang! 


master. 


families. 


Vv. V. McNITT 
Chairman 





STRIPS—-NEW AND OLD! 


McNaught Syndicate has strips that have been tried by 
years of use and found good, and it has newer strips that have 


Doc Wright, by Rube Goldberg, is a new strip by an old 
Goldberg in the 1934 manner. 


Olly of the Movies, by Julian Ollendorff, the newest strip 
with Hollywood atmosphere and pretty girls. 


The Finesses, by Kaydell, only strip about bridge-playing 
You’ll hear about the others! 


The McNaught Syndicate, Inc. 


: TIMES BUILDING 
NEW YORK, N. Y. 


CHARLES V. McADAM 
President 
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\ \ ITH fifteen new subscribers 


added within the last few months, 
the list of newspapers publishing 
the Tarzan daily strip and the 
Tarzan Sunday color page now 
numbers 253. 


Such an enlargement of popularity 
in the case of this famous feature 
by Edgar Rice Burroughs is but 
another indication of the fascina- 
tion that the character and the 
adventures of Tarzan hold for 
people the world over. 


Not only throughout America, but 
in sixteen other countries, Tarzan 
is a byword, a perennial favorite. 
And the feature moreover is every 
month becoming more firmly and 
widely established in the preference 
of readers. 


Tis is no mere claim. The 
figures of Tarzan’s ever-broadening 
publication fix it as a fact. 


Present Tarzan to your readers— 
and present yourself with a guar- 
antee of increased circulation. 
For terms and samples, please 


write to 


United Features 


MONTE BOURJAILY 
General Manager 


220 East 42nd Street, New York 
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torial staff to join the Amarillo (Tex.) 
Globe News staff. 

Ed Ballinger, telegraph editor, Char- 
lotte (N. C.) News for the past two 
years, has resigned to join the Ashe- 
ville (N. C.) Times in the same ca- 
pacity. 


Collier Parris, sports editor, Ludbock 
(Tex.) Avalanche-Journal, recently un- 
derwent three operations ior sinus 
trouble and mastoids at a hospital in 
Marlin, Tex. He is reported recover- 
ing. 

Mathias P. Harpin has joined the 
Providence (R. I.) Journal staff in the 
Pawtuxet Valley office, succeeding 
Frederick Calcutt, who was transferred 
to the Woonsocket, R. I., office. 


Duncan Aikman, feature writer, Los 
Angeles Illustrated Daily News, has re- 
turned to his desk after an illness of 
several days. 

Henry W. Dunning, who operates a 
news syndicate from Paris for a group 
of American papers, is the general chair- 
man of the Memorial Day Committee 
in France this year, while Bernhard 
Ragner, former managing editor of the 
Chicago Tribune (European Edition) is 
publicity chairman. Laurence Hills, di- 
rector of the Paris Herald and former 
president of the American Club of 
Paris, will be the Memorial Day orator 
on May 30 at the ceremonies to be held 
in Bony Cemetery, France. Robert 
Davis, editorial writer on the same 
newspaper, will be the speaker at St. 
Mihiel Cemetery. 
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Pete Bruneau, assistant sports editor, 
Los Angeles Illustrated Daily News, 
and Jim Parent, copy editor, are on 
vacation. 

George Troy, of the Providence (R. 
I.) Journal city staff, will cover Nar- 
ragansett and South Kingstown, as 
in place of Lawrence S. Feid, who was 
transferred to the Westerly, R. L., of- 
tice, succeeding George E. Clifford, re- 
signed. 

M. L. Cook, publisher, Hastings 
(Mich.) Banner, and Mrs. Cook cele- 
brated their golden wedding anniver- 


sary May 7. Mr. Cook has been oper- 
ating the Banner for 54 consecutive 
years. 


Mrs. Emma Speed Sampson, feature 
writer, Richmond (Va.) Times-Dispatch, 
will be guest speaker at the May meet- 
ing of the local D. R. 


Charles H. Spilman, Jr., has joined 
the staff of the Fall River, Mass., office 
of the Providence (R. 1.) Journal. 
Walter Everett has been transterred 
from that office to the paper’s Warren, 


R. L, office, succeeding Anthony Ver- 
vena, resigned. 
H. H. Brinsmade, Monroe (La.) 


New's-Star reporter, is recovering from 
severe injuries suffered recently when 
he was struck by an automobile after 
he had descended from a street car. His 
place is filled temporarily by Ralph 
White. 

Louis M. Schneider, 
writer and conductor of “It Is Said” 
column of the New York IJnvesiment 
News, is now writing the daily stock 
market news letter for the New York 
Financial News. In addition to writing 
the market news letter he will continue 
to do syndicate work. 

A. O. H. Grier, associate editor, of 
Wilmington (Del.) Evening Journal- 
Every Evening, has been elected a di- 
rector of the Torch Club of Delaware. 


Rupert L. Hunt, formerly with the 
Denver (Colo.) Rocky Mountain News, 
has joined the Clovis (N. M.) News- 
Journal reportorial staff. 

Paul Potter, agricultural editor, Chi- 
cago Tribune, was one of an inspection 
party which recently visited the newly 
designed steel barns and “crop-keepers” 
built at St. Mary’s farm, Notre Dame 
University, South Bend. 

Francis K. Czyzewski, of the news 
staff, South Bend (Ind.) Tribune, was 
chairman of the committee in charge of 
the reception in South Bend, May 
for Jozef Moscicki, son of the presi- 
dent of the Republic of Poland. Miss 
Helen Minczewski of the News Times 
staff was selected as secretary of the 
committee. 

Pat Jones, city editor, Huntsville 
(Ala.) Times, has been elected president 
of the Acme Club, a civic organization 
composed of business and professional 
men, 

Sid Kaye, of the Sheboygan ( Wis.) 
Daily Press staff, and president of the 
Press Club of Sheboygan, was re-elected 
president of the Sheboygan Business 
Men’s Association at the annual meeting 
May 8. C. E. Broughton, editor of the 
Press, and W. A. Ptister, city editor of 
the Press, were re-elected directors of 
the group. 

Paul W. Ward, Baltimore, Md., for- 
merly textile editor of the New Bed- 
ford (Mass.) Standard, and Mrs. Ward, 
are parents of a son, Kerry Dawson 
Ward. 

Capt. George Pond, who with Cesare 
Sabelli inaugurated tne 1934 transat- 
lantic flying season by leaving on a 4,- 
600 mile flight to Rome on May 10 is 
a former member of the Boston Trav- 
eler reportorial and photographers’ 
staff. He left in 1917. 

Miss Mary Raymond, of the Memphis 
(Tenn.) Press-Scimitar’s editorial staff, 
has succeeded Miss Pearl Ray Cox, re- 
signed, as society editor. Miss Ray- 
mond is the author of several works of 
fiction, one of them issued serially this 
year by NEA. 

Marion G. Leslie, court 
Sioux City (Ia.) Tribune, has been 
elected permanent chairman of the 
Iowa Young Democrats Club at the 


former feature 


reporter, 
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second annual meeting in Des Moines. 
Lee Ryan, commercial reporter, 
Sioux City (la.) Journal, withdrew as 
a candidate for president. 

Herman Elliott, city editor, and 
Charles Reinhardt, Sunday department, 
following the merger of the Philadel- 
phia Public Ledger with the Inquirer, 
joined the publicity committees of the 
Margiotti and Schnader gubernatorial 
primary campaigns. 

Mrs. Anna May McCabe has been 
appointed society editor of the Phila- 
delphia Evening Ledger. 

Barney Coffin has joined the Phila- 
delphia Inquirer copy desk. 

Audrey Thomas, night city 
Philadelphia Evening 
writing the weekly 
column. 

J. H. Heffron, sports editor, Anaheim 
(Cal.) Bulletin and a registered Demo- 
crat, had the unusual distinction of be- 
ing elected vice-president of the Orange 
County Young Men’s Republican Club. 
He declined the honor. 

T. D. Kemp, III, infant son of T. 
D. Kemp, Jr., Charlotte (N. C.) Ob- 
server feature writer, and Mrs. Kemp, 
underwent a serious operation at the 
Presbyterian Hospital in Charlotte a 
few days ago. Latest reports are that 
the baby is improving rapidly. 

Fred Williamson, managing editor, 
Monroe (La.) Morning World and 
News-Star, was elected a member of 
the board of directors of the Louisiana 
Press Association at its annual conven- 
tion at Baton Rouge recently. 

Benjamin Kornfield, city editor, 
Bridgeport (Conn.) Posi, has been 
named manager of the Post Publishing 
Co. baseball team, which is starting an 
active summer schedule. 

Tom Bellew, former city editor and 
now feature writer of the San Fran- 
cisco Chronicle, started a new feature 
in the Sunday Chronicle, May 6, called 
“Famous Manhunts of the West.” Re- 
productions of old-time Chronicle front 
pages telling of the crime stories were 
given in the magazine section. 

Raymond A. Goldsmith, for 16 years 
with the financial news department of 
the old Philadelphia Public Ledger, has 
joined the IVashington Post staff. 

John W. Harden, of the Charlotte 
(N. C.) News staff, is author of “The 
Corpse and the Lady,” a play which 
has been selected for production by the 
Charlotte Little Theatre. It will be 
presented in competition with two other 
original plays for a cash prize to be 
awarded to the production adjudged the 
best. 

Major H. W. Miner, Sunday editor, 
old Philadelphia Public Ledger, has 
joined the Ledger syndicate. 

John Wiggins, reporter for the Bing- 
hamton (N. Y.) Press, is editing the 
new drama page. 


Clarence White, of the business news 
department of the old Philadelphia Pub- 
lic Ledger, has joined the Philadelphia 
News staff. 

Louis Cohen, formerly of the Phila- 
delphia Public Ledger, is now on the 
Evening Ledger copy desk. 

Robert R. Lane, for several years 
Washington correspondent of the New- 
ark (N. J.) Evening News and now 
a member of its editorial staff, ad- 
dressed the general session of the North 
Jersey Scholastic Press Association 
May 11 at Weequahic High School, on 
newspaper work in Washington. 

Harvey T. Woodruff, Chicago Tri- 
bune sports writer who was sports edi- 
tor of the Tribune when the late Wal- 
ter H. Eckersall was a football star, 
told the life story of Eckersall, Tribune 
sports writer, in a radio broadcast over 
WGN May 13. 


Emilien Beauchamp, legal reporter 
for the Quebec Soleil, and a full-fledged 
lawyer, has resigned from the news- 
paper to open an office in Quebec. 

Miss Ruth McKenney, feature writer 
of the Akron Beacon Journal, who has 
been on a four-month leave of absence 
in Arizona and California, resumed her 
duties May 14. 


editor, 
Ledger, is now 
American Legion 





WEDDING BELLS 
RTHUR L. DAVIES, managing 
editor, Kingston (Ont.) Whig 

Standard, to Miss Dorothy Eleanor 

Porter of Kingston, on May 5 

Beatrice Hammond, of the Battle 

Creek (Mich.) Moon-Journal business 

department, to Gavain Crawford, of 

Battle Creek, in that city May 5. 


Frank G. Huntress, Jr., son of Frank , 
G. Huntress of the San Antonio (Tex.) 
Express and News, to Miss Corene 
Peterson, New Orleans, La., recently, 


Miss Esther Platt, of the St. Joseph 


(Mo.) News-Press editorial staff, to 
Fayette Ingalls Bristol, of Grant's 
Pass, Ore., May 9. 


Donald Donaghy, who conducts a 
sports column for the Philadelphia Bul- 
letin, writing as “Lynn C. Doyle,” to 
Miss Bertha Hobbs at Philadelphia re- 
cently. 

Jean Marc Denault, assistant city edi- 
tor, Quebec Soleil, to Miss Therese 
d'Auteuil, daughter of the late Judge 
d'Auteuil, May 16. 

Ralph L. Snyder, publisher, 
County News, Port Clinton, 
Miss Carlista Dunning, recently 
town, Me. 


Ottawa 
O., to 
at Old- 





PRESS ASSOCIATION NOTES 
J C. STARK, chief of the Little 

e Rock bureau of the Associated 
Press, for the past seven and half years, 
has been transferred to the New York 
office, effective May 16. Joseph B. 
Crossley, succeeds him as chief. 

Howard W. Blakeslee, Associated 
Press science editor and newspaperman 
for more than 20 years, will be com- 
mencement speaker at the 67th gradua- 
tion exercises of the Massachusetts In- 
stitute of Technology June 5. 

Brian Bell, Los Angeles bureau man- 
ager of the Associated Press, spoke be- 
fore the Hollywood Lions’ Club, May 9, 
telling how he covered the Lindbergh 
flight, and describing the operation of 
the A.P. 





SPECIAL EDITIONS 


R! CHMOND (Va.) Times-Dispatch, 


8-page electric refrigeration sec- 
tion, front and back pages in black and 
green, May 13. 

Oklahoma City Times, May 9, 8-page 
tabloid section for Sears, Roebuck & 
Company. 

Spartanburg (S. C.) 
10, special Ford edition, 4 pages. 

San Pedro (Cal.) News-Pilot, “Old 
Reliables” section, 8 pages, devoted to 
business firms which have been active 
in the port for 20 years or more, April 
30. 

Cedar Rapids (Ia.) Gazette, May 
6th, 16-page Better Homes Contest Tab- 
loid. 

Oklahoma City Daily Oklahoman, 
May 13, 8-page section for the Okla- 
homa Tire and Supply Company. 


Grand Rapids (Mich.) Press, May 
8, Electrical Refrigeration Section, 28 
pages, with seven pages of refrigeration 
news and advertising. 

Lansing (Mich.) State Journal, May 
10, 32-page tabloid section on pink news- 
print, Modern Home Appliance, Fur- 
nishing and Fashion edition. 

Monticello (Wis.) Messenger, weekly, 
April 26, 8-page automobile section. 

Louis Globe-Democrat, May 11, 
announcing Famous-Barr Company’s 
“St. Louis Day,” 10 pages 

Winston-Salem (N. C.) Journal & 
Sentinel, 42 pages, three sections, mark- 
ing 2lst anniversary of Winston-Salem, 
May 13. 

Augusta (Ga.) Chronicle, May 11, 
special section for merchants in “1,000 
block of Broad Street,” 6 pages. 

Richmond (Va.) News-Leader, 6- 
page Kaufman’s Department Store sec- 
tion, black on green newsprint, May 
11. 

Tulsa (Okla.) Sunday World, In- 
ternational Petroleum Exposition Edi- 
tion, containing news and features of 
the oil industry, 20 pages, Mav 13. 


Herald, May 
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ADVERTISING A HORRID FORCE THAT 
HOLDS WORLD BACK, RORTY FINDS 





Voice of the Capitalistic System, It Stultifies All Media, and 
Keeps Ideas From Public, Writer Charges 
in New Book 





By ROBERT S. MANN 


T is a good show—albeit a somewhat 

confusmg one—that James Rorty 
puts on in his new book, “Our Master’s 
Voice—Advertising”, published by the 
John Day Company, New York. He 
writes entertainingly and bitterly, jug- 
gling the adjectives of sarcasm, con- 
tempt, excoriation. The result is a vol- 
ume that is interesting at least, and 
which will furnish ready quotations for 
those readers who agree in advance 
with Mr. Rorty’s theory that “the whole 
institutional context of our civilization” 
needs transforming. A more disputatious 
reader might read with amusement, but 
with growing skepticism about the as- 
sertions put forth as fact, and indeed 
with some wonder as to whether cer- 
tain passages mean anything at all or 
not. 

Let it be understood at the start that 
the “voice” is only one manifestation 
that Mr. Rorty dislikes. He makes 
faces in passing at the Master himself; 
that is, “our ruling class, representing 
the vested interests of business and 
finance.” And in dealing with the voice 
through which this tyrant speaks, the 
author does not confine himself to ad- 
vertising in any narrow sense. His tar- 
get covers not only the advertising copy 
and the people who had a share in 
placing it before the public, but all the 
media used, in all their manifestations. 
Not merely the advertising staffs of 
newspapers and magazines, he suggests, 
but the editorial staffs as well, are part 
of the apparatus of advertising. Broad- 
casting is of course included, and, with 
qualifications, the movies; also adver- 
tising agencies, car-card, poster, and 
direct-mail companies ; also the printing, 
lithography and engraving services which 
depend largely on advertising. Mr. 
Rorty raises the question whether the 
advertising industry should not even 
include the railroad men who haul 
print paper, and the writers for the 
“pulps.” The nation’s billion and a 
half of advertising expenditure, he 
says, “is in considerable part the tax 
which business levies on the consumer 
to support the machinery of its super- 
government.”” And in exchange for this 
subsidy and that contributed through the 
Postoffice Department, “we get a daily 
and periodical press which has prac- 
tically ceased to function as a creative 
mstrument of democratic government: 
which does, however, function effective- 
ly as an instrument of obscuration, sup- 
pression and cultural stultification, used 
by business in behalf of business; which 
levels all cultural values to the com- 
mon denominator of emulative acquisi- 
tion and social snobbism, which draws 
its daily and weekly millions to feast 
on the still-born work of hamstrung 
reporters, escape-formula fictioneers, and 
slick-empty artists ; which, having stupe- 
fied its readers with this sour-sweet 
stew of nothingness, can be counted on 
to be faithful to them in all issues which 
don’t particularly matter and to betray 
them systematically and thoroughly 
whenever their interests run counter to 
the vested interests of business.” 

There in brief is Mr. Rorty’s com- 
plaint against the capitalistic system—if 
one can summarize in brief anything 
that leaps so nimbly from one thought 
to another—casting a scallion here at 
American universities, Alexander Ham- 
ilton, Thomas Jefferson and John Cal- 
vin; citing there the disillusionment of 
some anonymous publicity writer in an 
advertising agency; writing a scathing 
Who's Who of patent medicine men who 
opposed the Tugwell Bill; quoting a 
two-page analysis of leading magazines’ 
editorial content; harking back to the 
criers who advertised wine for the tav- 
erns of Paris 600 years ago; giving a 
chapter to the rise of Bruce Barton, 
whose writings Mr. Rorty once tried 
unsuccessfully to imitate; and estimat- 





ing how $100,000,000 a year could profit- 
ably be spent on a “publicly adminis- 
tered contraceptive service” which 
would presumably wipe out certain 
types of drug advertising now amount- 
ing to a iew million annually. 

Mr. Rorty lambastes a comparatively 
few specific instances of advertising. He 
derides advertised claims of Gillette 
Safety Razor Company to tell the truth, 
and of Gimbels department stores to 
tell the whole truth. He refers more 
than once to gargling with “Blisterine.” 
He mocks at “scientific” testimony in 
regard to the therapeutic value of yeast 
and the coolness of Old Golds. 

But he is not primarily concerned 
with abuses in particular types of ad- 
vertising, nor does he bother to credit 
any kinds of advertising with social 
benefit. “I have tried to show,” he 
writes in a cover blurb for the book, 
“that the advertising business has 
wrought a far more profound havoc 
upon our people than most of us real- 
ize. I have tried to show that this busi- 
ness perverts and stultifies our essen- 
tial instruments of social communica- 
tion; that its fantastic economic waste- 
fulness is the least important aspect of 
its viciousness; that this leering, cajol- 
ing, bullying caricature of truth, de- 
cency, service, education, science is 
something that a sane and vigorous peo- 
ple must reject in its totality, on pain 
not merely of economic chaos but of 
cultural death.” 

_The “free press” he sees as having 
“freed itself from involvement with the 
nominal rulers, the political parties, in 
order that it might be free to court the 
patronage of the real rulers, the vested 
interests of business, industry, finance; 
in return for this patronage, the press 
became increasingly an instrument of 
rule operated in behalf of business. The 
press, being itself a profit-motivated 
business, was in fact obliged to achieve 
this transition; to orient itself to the 
emerging focus of power, and to become 
in fact, though not in name, an advertis- 
ing business.” 

As instances of capitalistic control 
over the newspapers, Mr. Rorty cites 
the often-published story of propaganda 
by the National Electric Light Associ- 
ation, the hostility of the Kentucky press 
to striking coal miners in 1931, and of 
the Southern press to the Scottsboro de- 
fendants, and, in more detail, the re- 
porting of the “Communist-led hunger 
march” to Washington in the fall of 
1932. 

“The 


evidence is overwhelming,” 
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writes Mr. Rorty, “that the press, actu- 
ated by the alarm of the administration 
and of business, undertook more or less 
concertedly to play down and ridicule 
the demonstration. The dispatches, both 
while the columns were en route to 
Washington, and after their arrival, 
were so colored and so flagrantly edi- 
torialized as to surprise even experi- 
enced radical organizers. The demon- 
strators were ‘neither hungry nor 
marching.’ The march was treated as 
a Communist publicity stunt, and both 
the leaders and the rank and file were 
consistently ridiculed. Radio and the 
news reels joined this hostile chorus. 
But in the end, after the Washington 
police had executed their melodramatic 
coup and the 3,000 marchers were prac- 
tically imprisoned on a stretch of wind- 
swept highway on the outskirts of the 
capital, the unity of the conservative 
press front began to crack. 

“There were several factors in this 
partial failure of the anti-Communist 
propaganda. Protests, sponsored 
by more or less well-known liberals, 
and invoking the rights of free speech, 
appeal to the government, etc., were 
duly printed in the conservative papers. 
From the publicity point of view, the 
most effective effort on the radical side 
was the delegation of socially promi- 
nent New York women which came to 
Washington and protested to Vice- 
President Curtis and various congress- 
men and senators. Known radicals, 
however prominent, are comparatively 
useless for such purposes; their pro- 
tests are not news, and the conservative 
press virtuously plays them down as 
‘publicity seekers.’ 

“In the case of the Washington hun- 
ger march the protests of the prominent 
liberals and radicals helped, but what 
helped most was the fact that Hoover, 
his official family and the brass hats 
of the army were personally unpopular 
with the Washington correspondents 
and with the staff members of the local 
papers. The disparity of forces, 
as between the microscopic army of de- 
termined but unarmed and _ unviolent 
marchers, and the armed might of the 
government police and military made 
the administration‘s effort to convert 
the demonstration into a Red scare seem 
a little ridiculous. ; 

“What, by the way, was this per- 
formance? In its essence it was propa- 
ganda, or if you like, education, in one 
of its highest manifestations: that of 
strategic, dramatic action. It had its 
effect, despite the effort of the con- 
servative press to suppress and distort 
its significance and muffle its reverber- 
ations.” 

Mr. Rorty makes the point that in 
the Kentucky and Scottsboro cases the 
local newspapers took the conservative 
viewpoint and it remained for New 
York newspapermen to report the other 
side, while in the Washington march 
the local newspapers “treated the march- 





Huddled against the rail. 


And she said, 
“Oh, gee!” 





SOB SISTER SHORTS 


By EDITH BRISTOL 
Women’s Editor, San Francisco Call-Bulletin 


rPHE District Attorney—wise old fox— 
Was determined to get a conviction. 
Election time was coming on. 


Counsel for the defense had his way to make, too. 
He played upon the sympathies of the four 
Women on the jury, trying to free his client, 

Now retracting her signed confession 

Of the killing of her husband 

With the shotgun of their little son. 


It was a desperate, five-day battle of wits. 
Late at night, after long hours of deliberation, 
The jury filed back into the court room. 


The woman looked at the small boy, 
At her old father, crying openly. 

At her reddened, calloused hands, 
Worn with 12 years of laundry work 
To support the brutal husband. 


The foreman read “Not guilty!” 
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ers more fairly on the whole than the 
New York papers.” ‘This, he says, was 
because in Washington “thousands of 
people had witnessed the inept and 
brutal performance of the police.” He 
makes the charge that one New York 
newspaper published a fake speech in 
which the leader of the marchers was 
supposed to have incited a blood-thirsty 
attack on Washington. This fake he 
finds not surprising, since the paper in 
question uses sensational methods “to 
exploit, for purely commercial purposes, 
the economic illiteracy and the economic 
and psychological helplessness of its 
readers.” 

So much for the newspapers as Mr. 
Rorty sees them. If they are not direct- 
ly controlled by the placing or with- 
holding of advertising, he believes they 
are themselves “major capitalist prop- 
erties” and consequently unable to urge 
changes in the capitalistic system. 
There is no way of reaching Mr. Throt- 
tlebottom with propaganda for a differ- 
ent system, he says, “for the reason that 
our instruments of social communica- 
tion, the daily and periodical press, the 
radio are in effect the advertising busi- 
ness.” 

And the same reason, he is sure, ex- 
plains why he received the following re- 
jection note, among others, from an “ad- 


vertising-sustained American  publica- 
tion” : ; . 
“This is an admirable article. Why 


don’t you hire a hall somewhere in the 
Bronx and read it to a lot of people?” 

Mr. Rorty, poet and writer, spent 
twelve years as a copy writer in adver- 
tising agencies. In a preface to the 
book, under the heading “I Was an 
Ad-man Once,” he describes his back- 
ground. It included work before col- 
lege and during vacations, on a small- 
city paper, also on the Boston Journal 
where Rorty, “a cub reporter, had 
covered as many as three supposedly 
important assignments in one day, be- 
ing obliged, of course, to steal or 
fake most of his facts,” After be- 
ing fired out of college, as he puts it, 
he found a job “as copy writer in an 
advertising agency, housed near the 
Battery in an ancient loft building which 
has since been torn down.” In his first 
three days, “I learned all that any 
bright young man needed to know 
about the mysteries of advertising copy 
writing in order to earn, in 1929, not 
$60 a month, but $160 a week.” In- 
formation was scanty; you simply wrote 
the copy out of a booklet, or like last 
year’s campaign, or out of your head, 
he reports. He finally revolted at the 
exaggerated copy demanded by an ad- 
vertising manager for a really excellent 
proprietary remedy, but escaped being 
fired. War service put a period there. 

“T am, in a small way, an ad-man 
still,” the preface concludes. “I still 
practice after my fashion...My motto, 
‘The Less Advertising the Better,’ ap- 
peals poignantly to certain eminent in- 
dustrialists with whom I have talked... 

“Much of the data presented in this 
book I have gathered in my personal 
experience as an employe of various ad- 
vertising agencies. If some of this ma- 
terial seems absurd, even incredible to 
the lay reader, I can only reply helpless- 
ly, that I did not make the advertising 
business; nobody made it; that is why 
it is so absurd.” 


BANGS NOMINATED MAYOR 
(Special to Epttor & PuBLIsHER) 

Huntrneton, Ind., May 14—C. W. 
H. Bangs, crusading editor of the Hun- 
tington News, was nominated for mayor 
of this city on the Republican ticket in 
last week’s primar, election. He re- 
ceived his nomination on a margin of 15 
votes over Foster Cutshall, who said 
that he would not contest the election. 
Bangs received national attention nearly 
a year ago when, after a fight against 
utilities, his power and light were turned 
off and he operated his plant with kero- 
sene lamps and a gasoline engine for 
power. He campaigned largely on a 
platform advocating municipal owner- 
ship of utilities. Rumors were rampant 
that a fusion ticket would be placed in 
the field this fall in an effort to defeat 
the editor. 













WHAT OUR READERS SAY 











THE I. T. U. SIDE 

To Epitror & PusLisHeR: It has 
been drawn to our attention officially 
by the American Newspaper Guild and 
also by a number of other correspon- 
dents that there appeared in your issue 
of May 5, quotations from what pur- 
ported to be the “most comprehensive 
study of editorial employment yet un- 
dertaken in the newspaper industry.” 
This survey is credited to Harvey J. 
Kelly of the American Newspaper Pub- 
lishers Association. 

We have no desire to inject ourselves 
into controversies between other groups 
of printing trades employers and the 
official representatives of the newspa- 
per publishers, but Mr. Kelly has 
quoted from statistics issued by the In- 
ternational Typographical Union and 
manipulated those statistics in a man- 
ner which repeated custom has taught 
us to expect, and after carefully con- 
sidering those references to the I, T. 
U. with the deductions which those 
who prepared the survey knew would 
be inevitable, we are left wondering 
whether the remainder of this “compre- 
hensive survey” could be accepted as 
being more reliable than the studied 
misrepresentation of International Typo- 
graphical Union statistics upon wages. 

We quote the statement referred to as 
it appeared in the May 5 issue of Ep1- 
ToR & PUBLISHER. 

“These weekly wages may reasonably be 
designated ‘average earnings’ for the various 
classifications for the reason that most edi- 


torial departments continue wage payments 
during illness, and designated vacation 
periods. 


“In this connection it is worthy of note, 
by way of comparison, that average weekly 
earnings of factory workers in 89 indus- 
tries were $19.46 for October according to 
the December 1933 Survey of Current Busi- 
. Ness. Also by way of comparison, it 
is worthy of note that the report of offi- 
cers of the International Typographical Union 
for the fiscal year 1933, shows (P. 108, 
supplement to August Typographical Jour- 
nal) that the average annual income of mem- 
bers of the International Typographical Union 
was, for the year, $1,661.49—a weekly aver- 
age of $31.95.” 

The table from which the above fig- 
ures were taken was not a table of 
“wages” but a table showing the total 
earnings ($123,053,546) of a member- 
ship of 74,062 printers during the fiscal 
year ending June 20, 1933. 

It includes the earnings of members 
who through sickness or unemployment 
may have worked only one or two days 
in a month. It includes pensioners who 
are not allowed to work more than two 
days per week, and the total member- 
ship by which the total earnings were 
divided included thousands who did not 
work at all. The figures are just what 
they are stated by the Typographical 
Union to be, namely, the total earnings 
of all those who were fortunate enough 
to earn anything divided by the total 
membership whether they earned any- 
thing or not. 

The agent for the publishers will 
probably reply that in his statement he 
said the figure represented average an- 
nual and weekly income; but he is well 
able to assume that what would happen 
would be that the figure he quoted 
would be accepted by the unwary and 
uninformed among his clients as the 
average wages of the membership of the 
International Typographical Union. 

That this assertion is true is borne 
out by the editorial article in Eprror & 
PUBLISHER of the same date (May 5) 
in which the following reference ap- 
pears: 





Attention! 
MR. PUBLISHER 


Young man, successful record both 
sides fence, agency-advertising repre- 
sentative. Wants to be your national 
advertising manager or _ assistant, 
newspaper or magazine. Understands 
advertising, merchandising, thorough- 
ly. Experience: space buyer, publish- 
ers representative old established firm. 
Good references. Single, 28. Under 
contract, available June 1. Box A-568, 
Editor & Publisher. 











Editor 


“The averages contrasted with the pay of 
printers, as shown by a report of the Inter- 
national Typographical Union for 1933, with 
an average of $31.95 per week. It is an in- 
teresting aside that President Howard, of the 
I. T. U., recently told New York Guilds- 
men that they had their “choice of $15 per 
week and individualism, or $50 a week as 
union men, affiliated with the I. T. U." 

“Inasmuch as editorial workers do creative, 
not mechanical work, it is our feeling that 
they rate higher pay than printers.” 

It requires little intuition to catch 
the “interesting aside” wherein the $50 
reference of President Howard, was to 
be compared with the Kelly deduction 
of $31.95. 

Ii, in quoting from page 108, of the 
report, the publishers’ representative 
had been interested in obtaining the 
real facts regarding wages, he could 
have turned over one more page in the 
same report to page 110, and found the 
detailed statement of “Full-time Weekly 
Wage Rates.” From this it would be 
discovered that the full-time wage rates 
of newspaper members of the I. T. U. 
on the last report were as follows: 


News Average 

Number Total Full- 

of Full time 
Members Time Weekly 

at Wkly Wage 

Trade. Earnings. Rates. 
ag ceewes 20,658 $981,831 $47.53 
Night ° 12,890 684,423 53.09 
Third Shift 388 27,548 71.00 


May we be pardoned for again re- 
ferring to your editorial reference to 
President Howard's statement of “$15 
per week and individualism or $50 per 
week as union men affiliated with the 
I_ T. U.” In the light of the facts 
which the “comprehensive study” elected 
to ignore, it will be found that the 
president of the International Union 
was not interested in misleading his 
audience. 

Any figures used comparatively by 
those interested in the welfare of news- 
paper workers would be expected to be 
confined to the newspaper section of the 
industry and the table given above sup- 
plies these facts. An honest compari- 
son would have provided the average 
wages cf newspaper workers, not the 
average carnings of the total member- 
ship during a work-sharing period of 
depression when newspaper printers 
distributed one-sixth of their possible 
earnings among the unfortunate. 

Our memories of code hearings are 
still fresh with the references of Har- 
vey Kelly to the number unemployed in 
the book and job branch when compared 
with the newspaper section. His neces- 
sities then required their elimination. 
In preparing a survey intended to blight 
the prospects of newspaper writers, he 
opens his arms and takes back into 
active statistical participation all of the 
unemployed book and job workers, all 
of the pensioners, all of the sick, all of 
the Printers Home residents and all 
members of the I. T. U. not employed 
in the industry. Truly a “comprehen- 
sive” study; but when subjected to hon- 
est analysis the transparent misrepre- 
sentation must detract from the value 
of the whole presentation of which this 
feature was undoubtedly designed to 
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look like a solar plexus, but actually 
struck much lower. 
W. R. Trotter, 


Director Bureau of Statistics, Inter- 
national Typographical Union. 


A CORRECTION 


To Eprror & PusLisHER—In Eprror 
& PusiisHer’s report of the Guild 
hearing on page 11 of the May 5 issue 
I am quoted in part as follows: “Ex- 
penses were increased 75 per cent by 
the signing of the President’s Unem- 
ployment Agreement, most of the in- 
crease going to the news department.” 

This is incorrect. What I did say 
was that of the increased expenses in- 
curred by the signing of the President’s 
Unemployment Agreement 75 per cent 
went to the news department. 


A. W. SHIPTON, 
General Manager, 


Springfield Illinois State Journal. 





THE WORD RATE 


To Editor & Publisher: I have just 
read on page 56 of your Convention 
Number an article advocating the word- 
rate system for pricing classified ad- 
vertising. 

This campaign to undermine the clas- 
sified rate structure seems to be getting 
lots of support from your publication. 
At least the word-raters are grabbing 
all the space. 

Just think carefully of the reference 
made to the offer of 16 insertions for 
the price of 10 insertions. This is equi- 
valent to a rate reduction of 37.5%. 
The publishers want revenue—the coin 
of the realm—with which to pay their 
expenses, specifically the salaries of the 
classified managers and their staffs. 
Revenue sacrified for the sake of in- 
creased linage is not the remedy. There 
is no substitute for new ideas for in- 
‘reasing linage. This used to be the 
job of classified managers at one time, 
if I remember correctly. 

In my daily newspaper I noticed the 
following advertisement, which I should 
like to have priced by one of the advo- 
cates of the word-rate system. The 
advertisement follows: 

Driving, etc—14 point Devinne. 3 lines 
Through traffic, etc—Agate |. c. 1 line 
Auto, Aviation, etc—1l4 point 


Re eek sie a a aa 3 lines 
Modern, etc—Agate 1. c., 

WOPKS GOMEETEN 20. cc cccecces 1 line 
Catalog, etc—Agate l. c., 

WOPES CEMBETON .....5.0050c000 1 line 
American, etc—Agate caps, 3 

i Ns sn nm ianege 1 line 


White space, top and bottom... 6 lines 
|| ES eee 16 lines 


How is white space sold under the 
word-rate system? The publishers like 





to sell this because there is an unlimited 
supply of it in the composing room. — 

If the publishers of the country don’t 
scotch this movement they will live to 
regret it. 

Yours very respectfully, 
H. A. THoMAs, _ 
New York. 





AGENCE HAVAS 


To Eprtor & PuBLISHER: In its issue 
of May Sth, Eprror & PUBLISHER pub- 
lishes, page 22, the following item: 

“Havas, French official news agency, 
in part supported by Government funds, 
has contracted to send foreign news to 
American independent broadcasters, a 
fact which the Radio Commission at 
Washington should sharply note.” 

In reference to this item, I want to 
state formally, in the name of the Board 
of directors and the general _manage- 
ment of the Agence Havas in Paris, 


at: 

(1) The Agence Havas is not an of- 
ficial news agency. ; 

(2) The Agence Havas receives no 
subsidy from the French government 
nor any other government. The fact is 
that the French government is a cCus- 
tomer of the Agence Havas. The gov- 
ernment receives, exactly like a news- 
paper, the world-wide Havas service 
for the information of its various de- 
partments. It receives it also to have it 
sent to French colonies in various parts 
of the world where the newspapers 
are not economically able to pay for a 
news report. The government buys the 
service for them, in order that the read- 
ers may keep acquainted with what is 
going on in France and in the rest of 
the world. Havas receives no subsidies 
whatsoever and remains financially as 
well as editorially absolutely indepen- 


ent. 

(3) The Agence Havas, which is an 
incorporated company, and whose shares 
are divided among thousands of share- 
holders, is entirely independent and is 
not subject to any influence of any 
group or interest, either economic or 
political. 

(4) The news service of the Agence 
Havas, which is well known through- 
out the world, is absolutely objective 
and impartial. It supplies its subscrib- 
ers all over the world only with straight 
news. ; 

A perusal of any day of our service, 
which I would be pleased to submit to 
you, will convince you of the objectiv- 
ity of the Havas report. 

As I feel certain that your good faith 
has been surprised and as I am aware 
of the fair policy of Epiror & Pus- 
LISHER, I am confident that you will in- 
sert this correction in your next issue. 

CAMILLE LEMERCIER, 
General Manager, New York. 





In Every State Wood Dry Mats Win 
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In Tennessee— 


There is one product, 
Tennessee newspaper plants 


quickly and well printed. 





With man’s ability to use what Mother Earth has pro- 
vided, production of Tennessee coal, iron, marble and water 
power have helped to build fame for this State. 


however, 


does not originate within the State. 
That is the Wood Dry Mat—a big 


factor in giving Tennessee the news 


which the important 
depend upon daily and which 


WOOD 


FLONG CORPORATION 
HOOSICK FALLS, N.Y. 
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aa eight years president of the Adven- 

ra turers’ Club, was born in Virginia... 

hay Student, teacher, master of laws, ex- 

t is plorer, world traveler and observer... 

— Practised medicine for thirty years 
as among the primitive peoples of Asia, 

pen- Africa, the Levant, East Indies, Lab- 

- an rador and the West Indies... His ex- 

re- periences in civilizations so different 

i is from ours form the almost inexhausti- 

ged ble source of material for his stories 

.- Held chairs at Columbia and New 

gh York Universities . . . Editorial writer 

tive 7 and editor for fifteen years... Surgeon 

na . on first relief ship to land after Mt. 

Pelee in Martinique had erupted and 

‘ice, killed entire population of San Pierre, 

Ig numbering 75,000 people. 
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sue. PER WEEK which proke TIME Magazine, April goth, com- 
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_ IN MAT FORM ” fi yw track ® d a rhe two-months-old feature’s extra- 

put he ame ordinary stories, calling it a new _ 
- ight 1034 OY — ee “anecdotal high.” . 


News 


A MAN of a thousand and one anecdotes, world traveler and 7 
observer, writes this fascinating new, feature called ‘“The Doctor Tells c "rey Nexe) 
the Story,” a series of vivid tales of the strange, the weird, the para- 
doxical and the bizarre. Dr. W. E. Aughinbaugh gathered his material TRIBUNE 

@ during the thirty years he practised his profession among the primitive Var 


peoples of Asia, Africa, the Levant, Labrador and the East and West NEW YORK N EWS, 
Indies. It is the kind of a feature that will arouse interest on first SYNDICATE 
appearance and build in drawing power day by day. After all, there’s 


INC. 


nothing like a good story and the standard of this medico-raconteur’s 








tales is high. Not a medical feature. Takes little space, averaging NEWS BUILDING, NEW YORK 


seven inches, double column. Write or wire for proofs and prices! MUrray Hill 2-1234 











34 


Advertising Agencies 


HENRY I. HARRIMAN 
TO ADDRESS 4-A 


President of U. S. Chamber of Com- 
merce Will Speak at Annual 
Dinner in Washington 
May 22 


Henry I. Harriman of Boston, re- 
cently re-elected president of the 
United States Chamber of Commerce, 
will be the principal speaker at the 
annual dinner of the American Asso- 
ciation of Advertising Agencies at the 
Mayflower Hotel, Washington, D. C., 
Tuesday night, May 22. 

Frank Crowninshield, editor of | an- 
ity Fair, will be the only other speaker 
at the dinner. 

The annual dinner is held in connec- 
tion with the seventeenth annual meet- 
ing of the American Association of Ad- 
vertising Agencies. Other sessions will 
be held on Tuesday and Wednesday, 
May 22 and 23, with the first day’s 
sessions open to members and invited 
guests, and the second day’s sessions 
devoted to internal agency problems. 





ADVERTISERS MEETING 


Affiliation Members Holding Conven- 
tion This Week in Toronto 
(By telegraph to Epitor & PusLisueEr) 

Toronto, Ont., May 16—Modern 
trends in advertising and merchandising 
will be analyzed and discussed at a 
meeting to be held in Toronto this 
week. A number of local executives 
and national authorities in the field of 
merchandising have been asked to par- 
ticipate in the discussion. 

The sessions wiil be held in Toronto 
Friday and Saturday under the auspices 
of the Advertising Affiliation. This 
will be the 3lst annual convention. 
Delegates from nine cities, five in the 
United States, and four in Canada, will 
take part. Eight business leaders and 
one university professor are on the pro- 
gram of speakers. 

Among those who will lecture are 
Lt. Col. George A. Drew of Toronto, 
E. S. La Rose, assistant controller of 
Bausch and Lomb, optical company, 
Rochester, A. M. Miller, director of 
advertising for the Chrysler Corp of 
Canada, Ltd., and president of Asso- 
ciation of Canadian Advertisers, Wind- 
sor, Stephen Leacock, professor of po- 
litical economy at McGill University, 
Montreal, and P. D. Saylor, president, 
Canada Dry Ginger Ale, Inc., New 
York. 


DETROIT AGENCIES MERGE 


Theodore F. MacManus, Detroit, has 
assumed the presidency and active di- 
rection of a new advertising agency 
formed by a union of the long-estab- 
lished MacManus, Inc., with John- 
Adams, Inc., recently formed by W. A. 
P. John and James R. Adams, formerly 
of Campbell-Ewald Company. The new 
organization is known as MacManus, 
John & Adams, Inc., and is occupying 
the twelfth and fourteenth floors of the 
Fisher Building, Detroit. Continuing 
in executive capacities with the new 
agency are E. A. MacManus, John R. 
MacManus, Louis Ling, W. J. Matti- 
more, Harvey G. Luce, M. St. John 
Brenon, R. . Brewer, Elmer W. 
Froehlich, Leo A. Hillebrand and Wil- 
liam Ingham, all of whom have been 
associated with Mr. MacManus for a 
number of years. 


JOINS BENTON & BOWLES 
Dr. Lyman D. Chalkley has joined 
Benton & Bowles, Inc., New York, as 
director of research. . For several years 
he has carried on advertising and prod- 
uct research work for Bristol-Myers 
Company.” 


SEAGRAM TO BLACKMAN 


H. I. Peffer, president of the Sea- 
gram Distillers Corporation, has an- 
nounced the appointment of the Black- 
man Company, New York agency, to 
handle Seagram’s advertising. 


REFUSING LIQUOR COPY 


Beer and Light Wines Banned by 
Chicago Daily News 
(Special to Eptror & PusiisHER) 

Cuicaco, May 14—The Chicago 
Daily News has broadened its policy 
of non-acceptance of liquor advertising 
to include beer and light wines, with 
the result that no liquor copy of any 
description is appearing in its columns, 
Epitor & PuBLISHER learned this week. 

No comment was made by the Daily 
News, other than the statement that in 
line with its original policy of not ac- 
cepting hard liquor advertising, the 
paper has taken further steps for com- 
plete elimination of liquor copy of all 
kinds. This rule applies to local de- 
partment stores, hotels and restaurants, 
prohibiting mention of wines, liquors or 
beer, it was stated. 

A check-up on comparative linage 
figures, both general and retail for the 
first four months this year as com- 
pared with the same period last year, 
shows that this policy has apparently 
not affected the paper’s linage. 


AU WERTER ART DIRECTOR 


Russell AuWerter and _ Robert 
Staples, Detroit artists, are recent addi- 
tions to the staff of the C. E. Rickerd 
Advertising Agency, new Detroit 
agency. The announcement was made 
by Robert J. Walker, vice-president and 
general manager of the agency. Mr. 
AuWerter has been appointed art di- 
rector. After much experience, he 
joined Brooke, Smith & French, Inc., in 
1932. More recently he has been a 
member of the art department of Chrys- 
ler Motors. Mr. Staples has had ex- 
perience in Detroit in connection with 
newspaper advertising and creative de- 
signing. 


NEW SHOE CAMPAIGN 

Buckingham & Hecht, San Francisco 
manufacturers of shoes and boots, has 
appointed the San Francisco office of 
Emil Brisacher & Staff to direct its 
advertising. An advertising campaign, 
using newspapers as the exclusive ma- 
jor media, will be released during the 
latter part of May in newspapers of the 
Rocky Mountain states and sections of 
the Pacific Coast. 


JOINS AGENCY STAFF 

F. M. Van Gieson, formerly with the 
Chicago Tribune and Hearst news- 
papers, has joined the staff of Theo. 
W. Foster Bros. & Co., manufacturing 
silversmiths of Providence, R. I., and 
will take up his headquarters in Chicago 
in charge of all Mid-western sales ac- 
tivities. 


GOODWIN REPORTS JUNE 1 

First results under the Goodwin Plan 
of merchandising will be available by 
June 1, it was announced this week. 
“Broadcasters” have been notified to 
send in reports to the Goodwin Corpo- 
ration, Chicago, of sales results up to 
May 20, inclusive. 


MUNSON TO FLORSHEIM 
Miller Munson, former account exec- 
utive with Henri, Hurst & McDonald, 
Chicago agency, and at one time ad- 
vertising manager of the Hoover Com- 
pany, has been appointed advertising 


manager of Florsheim Shoe Com- 
pany, succeeding George W. Besse, 
resigned. 


SCHLITZ RADIO TO BBDO 

Schlitz Brewing Company, Milwau- 
kee, has appointed the Chicago office 
of Batten, Barton, Durstine & Osborn 
agency to direct its radio advertising. 
The rest of the account continues with 
Stack-Goble Advertising Agency, Chi- 
cago. 


OPENS PORTLAND AGENCY 


Roy M. Bird, for two years with the 
Portland, Ore., office of Botsford, Con- 
stantine & Gardner, has again entered 
the advertising agency business in Port- 
land and opened offices in the Guardian 
Building. 
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COAST MOBILOIL CAMPAIGN 


The Socony Vacuum Company re- 
leased last week an advertising cam- 
paign for Mobiloil on the Pacific 
Coast, using a large list of Coast news- 
papers. The initial copy featured Mo- 
biloil 100 per cent Pure Pennsylvania 
Sealed in Cans. The campaign, which 
will continue throughout the summer 
months, has been prepared by Smith & 
Drum, Inc., Los Angeles advertising 
agency, and is being placed jointly by 
that agency and McCann-Erickson, Inc. 


FINANCIAL CAMPAIGN 


Dean Witter & Company, San Fran- 
cisco financial house, released a cam- 
paign last week in large list of Pacific 
Coast newspapers offering a booklet 
summarizing the new Federal Revenue 


Act signed recently by President 
Roosevelt. Copy was _ prepared _by 
D’Evelyn & Wadsworth, Inc., San 


Francisco advertising agency. 


BREWERY NAMES AGENCY 

Wank & Wank, San Francisco ad- 
vertising agency, has been named ad- 
vertising counsel for the St. Claire 
Brewing Company, San Jose, Cal. A 
branch agency office has been opened 
at 63 South First street, San Jose, with 
F. J. Wank in charge. 


TEXANS TO SPEND $100,000 

The Rio Grande Valley (Tex.) Fruit 
Growers’ Association has decided to 
spend $100,000 during the coming year 
in advertising. An advertising levy of 
2 cents per crate marketed will be made, 
the association agreed in a meeting at 
Fl Paso. 


CHICAGO AGENCY NAMED 


The Ideal Commutator Dresser Com- 
pany, Sycamore, IIl., and the Railway 
Service and Supply Company, Indian- 
apolis, have resumed advertising and 
have reappointed Van Auken-Ragland, 
Inc., Chicago, as sales promotion and 
advertising counsel. 


OPENS OWN AGENCY 
Randolph Van Nostrand, former part- 
ner in the California Advertising 
Agency, has opened his own offices in 
the Hollywood Chamber of Commerce 
Bldg. He has taken over the accounts 
of the Henry W. Welsh agency, for- 
merly in the same quarters. 
BATES JOINS B-S-H 
Bennett Bates, formerly with Ruth- 
rauff & Ryan, Inc., New York, has 
joined the copy department of Blackett- 
Sample-Hummert, Inc., Chicago, it was 
announced this week. 


ELECTED TO 4-A 
Needham & Grohmann, Inc., New 
York, has been elected to membership 
in the American Association of Adver- 
tising Agencies. 


ROOT AGENCY MOVES 
Root Advertising Agency, Chicago, 
has moved to new quarters at 20 North 
Wacker drive. 


TYPE 
AS BIG 
AS THIS 


from the same Intertype that sets type as 
small as this. No extra machine is needed 
for big type. Write now for more facts to 


INTERTYPE CORPORATION 











360 Furman Street, Brooklyn, N. Y. 








NEW FINANCIAL OFFICERS 


J. K. Walbel, advertising counsel of 
the Continental Illinois National Bank 
& Trust Company, was elected presi- 
dent of the Chicago Financial Adver- 
tisers last week. Paul P. Pullen, adver- 
tising manager, Chicage Title & Trust 
Company, was elected vice-president; 
Ruth H. Gates, State Bank & Trust 
Company of Evanston, secretary; and 
Ray Bauder, Bauder-Baker Company, 
treasurer. J. Mills Barton, Charles S. 
Frye and Chester L. Price were elected 
to the board of directors. 


FLOREY OPENS OFFICE 


George F. Florey, former Chicago 
American reporter and Chicago adver- 
tising agent, has opened new quarters 
at 300 North Michigan avenue, in that 
city. The firm is known as George F. 
Flerey & Association, Inc. Mr. Florey 
is at present interested in establishing a 
weekly newspaper, the Chicago En- 
quirer, which will be devoted largely to 
tax and legislative matters of particular 
interest to small home owners. 


SHOE COMPANY APPOINTS 

The advertising of the M. W. Locke 
Shoe for Women, manufactured by the 
Lockwedge Shoe Corporation of Amer- 
ica at Columbus, O., is being placed by 
the United Advertising Agency of New 
York. Plans for fall include the use 
of magazines, newspapers, window dis- 
plays and direct-by-mail. 


JOINS LORD & THOMAS 
Thomas Grant, a member of the copy 
department of Ruthrauff & Ryan, Inc., 
for the last seven years, has joined the 
copy staff of Lord & Thomas, Chicago. 








“Cutting mat costs is 
just splitting hairs” 


“Economy,” says the publisher, 
“comes in smooth operation—in 
avoiding ,wasteful delays and diffi- 
culties. 


“Now take our Certified Mats,” 
he adds. “They cost so little per 
unit of circulationjthat you could 
hardly figure it, yet they mean a 
big lot in getting the paper out quick 
and making it look right. 

“TI wouldn’t be interested in cut- 
ting mat costs. The only expensive 
mat is the one that makes you 
trouble.” 


For dependable stereotyping use 
Certified Dry Mats, made in the 
U.S.A. 


CERTIFIED DRY MAT 
CORPORATION 
340 Madison Ave., New York, N. Y. 
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ALL SAY "MAMMA" 





TO THE C-tinotyPpe-) MIXER 


the sweetheart of the composing-room 


are 
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® Meet the Mixer Linotype! It's the machine that 
mixes faces from different magazines... light face, 
bold face, light italic, bold italic, display and adver- 
tising figures ... all in the same line. No wonder it's 
the pride of the composing-room! 

THE SUPERINTENDENT sings its praises . . . because 
the Mixer Linotype turns out mixed composition at 
straight-matter speed! 

THE COPY-CUTTER gives three cheers . . . because 


he no longer has to scatter copy all over the compos- 
ing-room; the faces are all on one machine. 


MODEL 25—Continuous compo- 
sition from two main magazines. 


ace | Gain at Lead 10 Recieds th 
vt | and Brush Up Coiffure, | * 
on: Many Speakers Advise 


RETURN TO MATURAL LINES mR. 


HEADS AND TEXT 


MODEL 26—Continuous composition from 
two main and two auxiliary magazines. 





THE OPERATOR is happy .. . because he need not 
wait for a line to distribute. He can start composition 
in another face and size instantly, while the previous 
line is being cast! 

THE STONE-MAN is sitting pretty, too... he doesn't 
have to cut and fit slugs. They come to him all ready 
to drop in the page. 


Here are the three models of the Mixer Linotype that 
are saving composition time and reducing operating 
costs in leading newspaper plants. Why not find out 
what they can do for you? 


MODEL 9$— Continuous composi- 
tion from four main magazines. 


MERGENTHALER LINOTYPE COMPANY 


BROOKLYN. NEW YORE 


Linotype Memphis Family (Girder) 
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AD-VENTURES 


By ROBERT S. MANN 








LOOMINGDALE’S department 

store, New York, still believes in 
the NRA. So, deciding that “anyone 
who knocks the NRA gets publicity, 
and that “not enough was_ being said 
about the bright side of things,” Karl 
F. Egge, the store’s publicity director, 
this week released another full-page ad- 
vertisement in the series which made 
Bloomingdale’s famous as an NRA sup- 
porter last October and November. 

Principal feature of the new copy 
was a map of the United States, show- 
ing the Federal Reserve Board’s figures 
for increased department store sales in 
the first four months of the year. The 
percentages ranged from 12 per cent in 
the New York reserve district to 42 per 
cent in the Atlanta district, all com- 
parisons being made with the first four 
months of 1933, when business was at 
its lowest ebb. Elsewhere the copy re- 
produced clippings about improved 
power output, rail earnings, steel pro- 
duction, bank clearings and other busi- 
ness indices. To all of which the text 
added : ‘ 

“Here at Bloomingdale’s, the first 
four months of the year show an in- 
crease of 21.13 per cent in our business. 
We have a great many more co-work- 
ers, and they are working shorter hours. 
As a result of these facts, we at Bloom- 
ingdale’s believe that— 

“Truly the Blue Eagle is a Blue Bird 
ot Happiness. 

“Published in the interests of pa- 
tience and perseverance, by Blooming- 
dale’s, New York.” 

* * * 

R. EGGE commented cheerfully to 

Eprtor & PUBLISHER that the ear- 
lier advertisements in the series had 
had longer life than any other store 
copy that he had ever seen. Published in 
October and November, they were re- 
printed far and wide. They brought in 
more than 25,000 coupons and letters, 
and even now occasional comments are 
received. With a response like that 
it is not hard to see why Bloomingdale’s 
keeps the series alive. 

Two weeks ago Bloomingdale’s pub- 
lished a 25-inch ad showing the new 
NRA code label being introduced then. 
Text of that advertisement took stock of 
the store’s progress during nine months 
of NRA, thus: 

“We have given employment to 23% 
per cent more people. Our co-workers 
are working shorter hours. We have 
distributed hundreds of thousands of 
dollars more in our pay envelopes. Our 
business has steadily forged ahead. For 
the past nine-month period, our vol- 
ume was 15.87 per cent ahead of the cor- 
responding nine months of the previous 
year.” 

* * * 


VA, with its advertising agency, 
isn’t the only governmental power 
project to show an interest in advertis- 
ing electric appliances. The munici- 
pally owned electric light plant in Kan- 
sas City, Kan., in cooperation with the 
Electrical Dealers Association of that 
city, is running a 115,000-line campaign 
for the sale of appliances of all kinds, 
we are told by Knowlton Parker, ad- 
vertising manager of the Kansas City 
Kansan. The copy, handled by the 
Charles Carter Advertising Agency of 
Kansas City, Kan., groups advertise- 
ments of individual appliance dealers on 
the same page with more general argu- 
ments about the advantages of using 
electricity. _Low cost of current “made 
in Our municipal plant,” is emphasized. 
x* * * 

PROMOTION of the Tennessee Val- 
- ley plans for selling appliances, in- 
cidentally, brought announcement this 
week of the appointment of Miss Eloise 
Davison, of the U. S. Bureau of Home 
Economics, to direct the domestic elec- 
tric service program of Electric Home 
and Farm Authority, a TVA subsidi- 
ary. She and her staff, it is stated, will 
develop a program including aid to 
Tennessee Valley residents in selection, 
operation and care of electric appliances. 


HARLES Austin Bates, New York 

advertising agent, whose tentative 
plans for organizing a National Society 
for Temperance by Education were de- 
scribed in this column last week, told us 
this week that criticism in the Union 
Signal, organ of the National W. C. T. 
U., “insinuated non-existent motives” on 
his part. When queried last week, he 
had not had opportunity to examine the 
Signal article. 

Answering the Signal’s charge that 
the plan attempted to win newspaper 
editorial support by promises of paid 
advertising Mr. Bates said: 

“While there was suggested in the 
proposal the possibility that the suc- 
cess of the experiment would mean the 
continuation of the campaign of educa- 
tion, in paid-for space in newspapers, 
correspondence with the publishers leads 
me to believe that this was a secondary 
consideration with practically all of them, 
and that their cooperation was due to 
their agreement with my _ conviction 
that a campaign of education would be 
a beneficent thing and that the experi- 
ment was therefore worthy of their 
support... 

“As to the Union Signal’s intimation 
that there may be some connection be- 
tween the proposed organization of the 
National Society for Temperance by 
Education and a million-dollar advertis- 
ing campaign by the United States 
Brewers Association, I can say only 
that I have no knowledge of any such 
expenditure and that, to the best of my 
knowledge and belief, nothing of the 
sort has been determined upon, although 
I believe that such a co-operative cam- 
paign of education by newspaper ad- 
vertising by the United States Brewers 
Association would lead a great many 
people to drink beer instead of 
hard liquor and that this would be a 
great gain for the cause of real tem- 
perance. 

“The dictionaries do not support the 
contention of the militant drys that the 
word ‘Temperance’ means teetotalism. I 
can see no reason why brewers or any- 
body else should be debarred from using 
the word in its true meaning.” 

‘es & 

ATIONAL BROADCASTING 

Company comes out in print this 
week with an argument for newspaper 
advertising of radio programs. Quoting 
W. G. Hildebrant, president of the Go- 
tham Advertising Company, New York, 
in regard to the continued advertising 
on radio pages for the Jack Frost Mel- 
ody Moments broadcast, the May issue 
of NBC’s Broadcasting Merchandising 
says: 
“NBC has always advocated the use 
of these audience-building reminders. At 
least three-fourths of the vast army of 
radio listeners refer to the radio page 
when selecting the entertainment they 
wish to hear. Some advertisers use 
space in this way only during the first 
few weeks of their programs to boost 
them. We believe that the plan Mr. 
Hildebrant follows has insurance value 
and is one to be considered seriously by 
every investor of radio dollars. 

“It is not necessary that large space 
be employed. A compelling design may 
be set in two or three-inch, single col- 
umn space. 

“However, it should always con-, 
tain the following basic facts the pros- 
pective listener should know about the 
sponsor's program: Program title, 
sponsor’s name, local station call let- 
ters, exact local time, and national net- 
work with which station is identified. 

“Human interest and news slants are 
the most preferred treatment of the 
majority of spotlight users. One places 
his advertisement in the theatrical sec- 
tion of a weekly magazine; another, a 
plant food manufacturer, quite logically 
specified the garden page of a large 
metropolitan daily. 

“On the whole, however, the radio 
page remains the most logical spot for 
placing this most important unit of 
broadcast merchandising.” 
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WATERS TRIPLES STAFF 


Norman D. Waters & Associates, ad- 
vertising and merchandising counsel, 
New York, has been appointed to handle 
the advertising of the following firms: 
Shirtcraft Company, Inc., of Hazelton, 
Pa., manufacturers of Shirtcraft Shirts ; 
Cohn & Rosenberger, Inc., ‘manufac- 
turer of “Coro” jewelry; Lob-Hubbart 
of Philadelphia, manufacturer of Penn- 
Hall and Pennwood Clothes for men. 
(rade publications and direct mail will 
be used. Added accounts and heavy 
demands for additional services have 
necessitated the tripling of the Waters 
firm’s staff, it was also announced. 


BLACK FLAG CAMPAIGN 


Striking a new note in its merchan- 
dising, Black Flag insecticides have 
launched an advertising campaign in 
which radio, comic section half-pages, 
comic strips, store displays and farm 
and small-town publications will be 
backed by an unusual newspaper series. 
Comic section half-page will appear in 
17 newspapers. The main supporting 
schedule of newspaper advertisements 
will run in 112 cities. The campaign is 
being handled by Fletcher & Ellis, New 
York City advertising agency. 








BOWMAN & CRANE AGENCY 

Charles Luckey Bowman and P. H. 
Crane, formerly with Cowan & Dengler, 
Inc., have formed their own advertis- 
ing agency, Bowman & Crane, with offi- 
ces in Empire State Building, N. Y. 
Mr. Bowman previously was vice-presi- 
dent and general manager of Stanco, 
Inc,. and Mr. Crane in charge of the 
Berlin office of J. Walter Thompson 
Company. 


G. E. OFFERS COMBINATION 

Advertising of a combination of elec- 
tric refrigerator and electric range 
manufactured by General Electric Com- 
pany, will begin the week of July 21 
in newspapers and magazines, with 
Maxon, Inc., New York agency, in 
charge. A _ series of sales meetings 
will be held in advance of the cam- 
paign. 


NEW FITZGERALD ACCOUNTS 

The Latin American Liquor Com- 
pany, New Orleans, sole distributor of 
Madero wines in the United States, 
has appointed the Fitzgerald Advertis- 
ing Agency of New Orleans to direct 
its advertising. Other new Fitzgerald 
accounts are those of Louisiana Power 
& Light Company, Algiers, La., and 
Myles Salt Company, New Orleans. 


FOUST TO NEW YORK OFFICE 

Chester Foust, vice-president of 
Erwin, Wasey & Co. and vice-chair- 
man of the Western Council of the 
Four A’s, has been transferred from 
the Chicago to the New York office of 
that agency. 


KEYSTONE ASSOCIATES NAMED 

The Keystone Associates, Boston ad- 
vertising agency has been appointed to 
handle the advertising accounts of the 
Liner Academy of Music of Boston and 
the Hotel Rock-Mere of Marblehead, 
Mass. 


STREET & FINNEY MOVES 

Street & Finney, New York adver- 
tising agency, has moved to the Mc- 
Graw-Hill Building, 330 West 42d 
street, New York. The new phone 
number is Bryant 9-2400. 


TEXAS 


Properly to cover this great State you must 
use the leaders: 


THE DALLAS MORNING NEWS 

THE DALLAS JOURNAL (Evening) 

THE DALLAS SEMI-WEEKLY 
FARM NEWS 


blished by the oldest business institution 
in Texas. 
JOHN B. WOODWARD, Inc. 
National Representatives 
New York Chicago Detroit San Francisco 


















LOW SUCCEEDS PETERSON 


Ray N. Peterson, director of re- 
search for the Chicago office of Erwin, 
Wasey & Company, Ltd., has resigned 
to join the advertising and sales depart- 
ment of the Minnesota Valley Canning 
Company, for three years a client of 
Erwin, Wasey & Company. Mr. Peter- 
son has been eight years in his present 
agency conection. He assumed his new 
duties May 1. Charles Low, for the 
past two years counsel on sales planning 
and goods display for Erwin, Wasey, 
has joined the Chicago office as .nar- 
keting director. 


LUX THEME PROTESTED 

“Cosmetic skin,” the theme of the 
current campaign for Lux toilet soap, 
has drawn protests from the fifty mem- 
bers of the Associated Manufacturers 
of Toilet Articles, on the ground that 
the campaign of the Lever Brothers 
Company will injure the sale of cos- 
metics. Newspapers have been asked 
to bar the copy, but so far as known 
have continued to carry it. Later ad- 
vertisements of the series, although pre- 
pared before the protest, carry a line: 
“Use all the cosmetics you wish, but 
remove them thoroughly.” 


NEW POST FOR RICKETTS 
Ross Federal Service has added Mr. 
William Ricketts to its staff as mer- 
chandising counsellor in the research 
division. Mr. Ricketts has been with 
Benton & Bowles and prior to that was 
with J. Walter Thompson. 


GARFINKEL AGENCY NAMED 


The Martha Washington Candy Com- 
pany, San Francisco, has appointed Sid- 
ney Garfinkel Advertising Agency, San 
Francisco, as advertising counsel. Wal- 
ter Bebo has joined that agency’s staff 
as account executive. 


STARCH OFFICE MOVED 


Daniel Starch and Staff of Harvard 
Square, Cambridge, Mass., have moved 
to new quarters at 42 Quincy street, 
Cambridge, where they have taken over 
the entire building. 








JOINS AMERICAN PETROLEUM 

Harry E. Bangert, sales manager of 
the H. F. Wilcox Oil & Gas Company, 
Tulsa, Okla., has resigned to accept a 
similar appointment with the Ameri- 
can Petroleum Company, Chicago. 





AD TIPS 











E. H. Brown Adv. Agency, 140 So. Dear- 
born street, Chicago. Now placing the 
account of Dr. Peter Fahrney Company, 
Chicago, Proprietary Remedies. | 

Gale & Pietsch, 333 No. Michigan ave- 
nue, Chicago. Using newspapers on C. 
A. Mosso Laboratories, Chicago. , 

Jaques Manufacturing Company, Chi- 
eago. Sending orders direct toe news- 
papers on K. C. Baking Powder. 

Van Auken & Ragland, Inc., 400 W. 
Madison street, Chicago. Issuing orders 
to newspapers on Foxhead Waukesha 
Brewing Company, Waukesha, Wis. 

United Advertising Companies, 400 W. 
Erie street, Chicago. Using newspapers 
in seattered points on American Home 
Health Service, Chicago. 





HOW ARE 275 
OTHER PAPERS 
SELLING SPACE @ 


United’s Weekly Service For 
NEWSPAPER ADVERTISING DIRECTORS 


Tells you every Monday morning—What 
classifications are being worked with best 
results—new plans every week for selling 
space—merchants’ cooperative events—spe- 
cial pages and sections that “clicked.” 

We clip 275 papers every day—and send 
you every good idea from every paper. 
You see at the other paper's expense— 
just which plans you can work fastest, easiest 
and at greatest profit. 

Ideas—copy and layouts—for all plans 
$3.00 per week. Sent on approval—no 
contract necessary—return the plans sent 
and there's no obligation. 


Exclusive to one newspaper in each city. 


UNITED SERVICE CORPORATION 
230 N. Michigan Ave. Chicago 
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Mr. fields are among the most prominent ar et 
ner- of the more than 60 world-celebrated 























h sac : 
vith activities which make “Pennsylvania 
was Production” one of the world’s econ- 
omic wonders. . 
> The ebb and flow of these three ~~ ae 
rf industries properly supply the neg ge egg 
Sid- great in paapesy MpPy {{Beaver Fall News Tribune.....(E) 3,280 .04 .04 
San key note of whether times are bad or **Chester Times............... (E) 20,987 09 08 
val- : 1 i **Connellsville Courier..........(E) 6,075 .05 .05 
taf good in this great trade territory. {tGreensburg Review-Tribune (ME) 11411 106 06 
If “business is good” in these lines, tHazleton Plain Speaker... 
it means increased potential Buyin {Hazleton Standard Sentinel. J) sea 
P — **Lebanon News-Times........(E) 10,938 05.05 
ord Power for a gain of uncounted millions **Seranton Times..... ._. AE) 50,457 9.15.14 
ved of dollars throughout the year—should + onaron Herald... ...... © GS M M 
eet, os ; Aa é {tWashington Observer and 
i business keep up.”’ And how business wy Reverter. eine (ME) 14,938 % 0% 
: ‘il : ner **Westchest _.... (BE) 10,402.05 
has kept up—and is keeping up—in **Wilkes-Barre Times Leader. (E) 27797 07.07 
my these and most of the 60 other prom- **York Dispatch......... (E) 20,951 .07 07 
of inent units of “Pennsylvania Produc- 
iny, tion.”’ There will be no slacking up a: B.C. Publishers’ Statement, April 1, 1934. 
ay this SUMMER, either! t1Publishers’ Affidavit, April 1, 1934. 
Steel—that giant of all our national Publishers’ Adidevit, Oct. 1, 1933. 
| industries—has advanced to 59 per 
cent of plant capacity, best since 
-- August, 1933. 
ny, Any advance can be measured in effect in this region, by the fact that Pennsyl- 
re: vania makes more than one-half the steel produced in the U.S. The number of the 
ws country’s steel workers was estimated by the American Iron and Steel Institute 
v8- for March, to be 90 per cent of the peak employment total of 1929, with total 
v. monthly wages of more than 33 million dollars. 
sha Coal. Anthracite production, which is entirely a “Pennsylvania Product”— 
W. was 1,273,000 tons for week of April 21st, over twice the output for same period, 
me 1933. 
-” Cement production increased nationally from 4,168,000 bbls. in February, to 
5,257,000 bbls. in March, according to a late report from the U. S. Dept. of Com- 
merce. The Keystone State’s participation in this increased business was large, 


because the Commonwealth produces more than one-fourth of all the cement 
made in the country. 
The above outstanding industries operate actively in the area represented by 
RS the 12 important trade centers named on this page. 

So do most of the more than 60 other great units of “Pennsylvania Production.” 
Their increasing activity is due to keep on expanding this coming SUMMER, 
according to all indications—which makes this Pennsylvania Group-market of 
2,886,241 persons one of the finest prospects in the entire national sales field. 

National Advertisers should lay their SUMMER PLANS at once to properly 
exploit a sales field containing more than one-fourth of the Commonwealth’s people. 

Place your “Summer Linage”” NOW in the papers listed here. They best and 
most profitably reach and influence this market. ‘‘Ask any National Representa- 
tive,” or write the advertising departments of these papers for local or other 
information on trade conditions. 
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Circulation 


EGG DAY PROVES BOON 
TO INDIANA DAILY 


5,741 Dozen Eggs Accepted at 5c. 
Above Market Price on Re- 
newed and New Subscrip- 
tions—500 Accept Offer 


The Plymouth (Ind.) Daily Pilot 
believes it set something of a record in 
the way of a subscription collection day 
record for a small city daily on Satur- 
day, April 21, when it held its fourth 
annual Egg Day. For the fourth con- 
secutive year the Pilot traded subscrip- 
tions for eggs, allowing the farmers 
5 cents above the market price per 
dozen. 

A total of 5,741 dozen and 5 eggs 
were received. They represented a total 
of $1,033.48 in subscriptions. Approxi- 
mately 500 subscribers took advantage 
of the offer, bringing from a dozen to 
as high as 30 dozens oi eggs to apply 
on their subscriptions. This represented 
344% subscriptions of 1 year. The 
Pilot’s net proceeds were $803.81. 

Included in the subscriptions received 
were 27 new ones paid as much as 
1 year in advance. 

The Pilot sold the eggs to a local 
produce dealer for 1 cent above the 
current market price, taking a loss of 
4 cents per dozen. The net commission 
cost to the Pilot was $229.64. The net 
cost cannot be accurately reckoned, 
however, since the subscription depart- 
ment will be spared the work and ex- 
pense of mailing out notices of expira- 
tion to many of the subscribers. 

The Pilot’s annual egg days are 
praised by the farmers, and many people 
have become so interested that they tele- 
phone in to learn how many eggs are 
received before the next issue of the 
paper giving results of the event 
reaches them. 

A full-page advertisement announcing 
Egg Day is carried several times dur- 
ing the ten days prior to the event. 
Extra papers are sent out on rural 
routes, in which considerable extra 
advertising is carried. Front-page stories 
constantly remind the subscribers of the 
event. 

A record of the four events reveals 
the following growing popularity : 

First Egg Day (June 6, 1931)—875 
dozen eggs received, 19-cent premium 
price paid. 

sane Egg Day (April 16, 1932)— 

3,234%4 dozen eggs received, 14-cent pre- 
mium price paid. 

Third Egg Day (April 19, 1933)— 
3,880 dozen eggs received, 15-cent pre- 
mium price paid. 

Fourth Egg Day (April 21, 1934)— 
5,741 dozen eggs received, 18-cent pre- 
mium price paid. 

Samuel E. Boys is president and 
publisher of the Daily Pilot. Howard 
F. Grossman, city editor and advertis- 
ing manager, handles the arrangements 
and all publicity for the events. 

Alfred R. Boys, circulation manager, 

with the assistance of three members 
of the office force who do nothing but 
make out receipts and change records, 
and five members of the force, includ- 
ing printers from the “back room, 
takes care of the counting and handling 
of the huge quantity of eggs received. 


15,000 VISITED FOOD SHOW 

More than 15,000 persons attended 
the Wisconsin State Journal’s first an- 
nual home and food show held at Madi- 
son, May 1-6. The State Journal 
awarded a free round trip to Yellow- 
stone National Park as a grand prize, 
in addition to hundreds of other awards 
donated by leading merchants of Madi- 
son who cooperated in the event. 


HAS HOUSEHOLD SECTION 

Los Angeles Illustrated Daily News 
has started a two to three page House- 
hold Economics section, running Fridays 
and edited by Marion Stewart. The 
new department is in addition to a daily 
column by Miss Stewart, “Art of Home- 
making,” and is supplemented by a 
weekly broadcast over KRKD. 
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Members of Milwaukee Sentinel circulation department gather for a picnic to 


celebrate a circulation gain. 
Circulation wnscincetall 


George B. 
Associ iation, 





30 PAPERS OFFER FAIR TRIP 


All-Expense Tours to Chicago Are 
Circulation Prizes 
(Special to Ep1ror & PuBLISHER) 

Cuicaco, May 14—More than 30 
newspapers in United States and Canada 
has signed contracts with the Century of 
Progress Tour Bureau for all-expense 
tours to the 1934 World's Fair as prizes 
in circulation and advertising promotion 
contests, Ivan Spear, director announced 
this week. The following papers have 
signed up: 

Allentown (Pa.) Chronicle-News; 
Battle Creek (Mich.) Enquirer-News; 
Beloit (Wis.) Daily News; Birmingham 
(Mich.) Eccentric; Bloomington (Ill.) 
Pantagraph; Claremont (N. H.) Eagle; 
Cleveland Plain Dealer; Clinton (ia.) 
Herald; Columbus (Ga.) Ledger-En- 
quirer; Davenport (la.) Democrat & 
Times; Decatur (Ala.) Daily; Detroit 
Times; Glenwood Springs (Colo.) 
Post; Woodstock (Ont.) Post; Hali- 
fax (N. S.) Herald; Indianapolis 
News; Indianapolis Star; Jacksonville 
(Ill.) Journal-Courier; Kewanee (Ill.) 
Star-Courier; Madison (Ind.) Courier; 
Madison (S. D.) Leader; Madison 
(Wis.) State-Journal; Muscatine (la.) 
Journal; New Brunswick (N.J.) News; 


Peoria (Ill.) Journal - Transcript; 
Ridgewood (N. Y.) Advocate; Rock- 
ford (Ill.) Star & Register-Republic; 
St. Petersburg (Fla.) Times; Brook- 
lyn Times-Union; Bayonne (N. J.) 
Times; Galt (Ont.) Daily Reporter; 
Sheridan (Ind.) News; and Daytona 


Beach (Fla.) News-Journal. 


2,500 STUDENTS IN CONTEST 

More than 2,500 students participated 
in an essay contest recently sponsored 
by the Reading (Pa.) Eagle with “One 
Hundred Years of Free Education in 
Pennsylvania” as the subject. Cash 
awards were presented to 21 students of 
the senior high school, Reading, winners 
in the contest. The awards were pre- 
sented by Daniel Koch, of the Eagle 
circulation department. 


CARRIERS VISITED CHICAGO 

Seven newscarriers of the Madison 
(Wis.) Capital Times were awarded 
a day’s tour of Chicago and admission 
to the Cubs-Phillies game at Wrigley 
field May 8. Autographs of Cub play- 
ers were the main “trophy” of the day’s 
activities. 

OUT O’DOORS FEATURE 

The Fort Wayne (Ind.) News Sen- 
tinel began May 2 the publication of a 
daily column “Out o’ Doors”, written 
by George Stephenson, who has con- 
ducted a similar column for the South 
Bend (Iind.) Tribune for the past year. 





Moffett, vice-president of Central States 


is circulation director of the Sentinel. 


1,000 ENTER MUSIC FESTIVAL 


Plans for the seventh annual high 
school music festival to be sponsored by 
the Toledo Blade in Scott high school 
stadium, Toledo, May 27, were com- 
pleted last week. More than 1,000 
students will participate in the com- 
bined bands, glee clubs and orchestras 
of five Toledo high schools. A huge 
platiorm will be erected by the Blade 
in the stadium for the performance. 


NEW MARINE FEATURE 

The San Francisco Examiner started 
a new feature last week on the marine 
news page called “On The Gangplank,” 
two columns of human interest comment 
written by Lewis Lapham, marine edi- 
tor, illustrated with photos of prominent 
travelers. This feature is in addition to 
the regular space allotted to waterfront 
news. 


PLANNING GOOD-WILL TOUR 

The South Bend (Ind.) News Times 
is offering a six-day Good-Will tour to 
Washington and New York, over the 
Pennsylvania railroad, for $49.50. The 
tour was originally arranged for News 
Times carriers, but has been opened to 
the public. The party will leave South 
Bend June 11. 


NEW PICTURE FEATURE 

Through special arrangement with the 
Frederick A. Stokes Company, the Des 
Moines Register and Tribune syndicate 
is offering newspaper publication rights 
to the two books, “Sins of America” 
and “Sins of New York.” The feature 
consists of pictures obtained from maga- 
zines of the “Gay Nineties.” 
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CALLING ON FARM HOMES 


Texas Paper Has Reporter Covering 
100 Square Miles 

The Sweetevater (Tex.) Reporter be- 
lieves it is the only daily newspaper in 
a town of 10,000 population employing 
a “roving correspondent” whose assign- 
ments are 100 per cent in the rural trade 
territory of the community. 

Traveling over a 100-square mile ter- 
ritory, and occasionally to outside points 
for various events, Harry Holt is mak- 
ing it a point to call on every rural farm 
home obtaining news. 

“We have hundreds of subscribers in 
the rural sections who never have seen 
their names in the paper,” according to 
Millard Cope, publisher. “Our roving 
correspondent is instructed to see that 
every person in our trade territory is a 
‘story’ and that his or her accomplis h- 
ments be recorded in the day’s news.” 

While the plan has been in operation 
only a short time, increased circulation 
in the rural area is evident. 


SPONSORING BRIDGE SCHOOL 

The Asheville (N. C.) Citizen and 
Times are sponsoring a bridge school 
which opened May 9 under the super- 
vision of Harold Sharpsteen. The 
dailies are also conducting a health and 
charm school on May 14-17 conducted 
by Madame Serrec. 


ADDS MORNING EDITION 

Addition of a morning edition by the 
Turlock (Cal.) Daily Journal to serve 
rural circulation and city street sales 
was announced April 24. The San Joa- 
quin Valley daily heretofore had pub- 
lished one edition per day. The new 
issue is labeled “8 A. M. Edition.” 


LAFON CIRCULATION MANAGER 


M. Earl Adams, publisher of the 
Healdsburg (Cal.) Tribune, announces 
that Felix Lafon, member of the staff 
for several years, has been named cir- 
culation manager. 


A PUBLISHER COMMENTS ON 


“HOME ECONOMICS” 


THE COMPLETE 
COOKING SCHOOL 
SERVICE 


——— Oa 
The total lineage, local and national, 
amounted to 53,140 lines in each paper 
or a total of 106, 980 lines. All of the 
local space wes used during the week 
of the School. This is the third School 
your company has conducted for us and 
each School has been handled most 
satisfactorily. 
(From a South Carolina Newspepe r) 
Booking Now for 
1934 Fall Season 


HOME ECONOMICS 


SERVICE CORPORATION 
247 Park Ave. New Y: 
ESTABLISHED 1924 
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APRIL LINAGE INCREASED 18.1 PER CENT 


AKRON, OHIO 
1934 1933 Gain or Loss 











Bescon-Journal ....... (e) 1,112,669 766,544  346,125G 
Times-Press  ..--..+e.0. (e) 665,350 443,991 221,359G 
Times-Press  ----+++++- (S) 240,320 117,627 122,693G 
Total Daily ........++6. 1,778,019 1,210,535 567,484G 
RE ORO 240,320 117,627 122,693C 
Grand Total .....ceccee 2,018,339 1,328,162 690,177G 
ALBANY, N. Y. 

i a rr ee (e) 684,496 519,491 165,005G 
pce RSde oO ER ERS (e) 713,421 630,094 83,327 G 
eeeberi vocker Press...(m) 389,404 348,300 41,104 G 
*Times-Union ......... (S) 219,834 174,464 45,370 C 
Knickerbocker Press ..(S) 145,771 116,388 29,383 G 
Total Daily 1,787,321 1,497,885 289,436G 
Total Sunday .. 365,605 290,852 74,753 G 
frend Tote) ..ccciccves 2,152,926 1,788,737 364,189 G 


¥Sunday Times-Union figures include American Weekly 
linage 1934—86,178 lines; 1933—84,678 lines. 


ALBUQUERQUE, N. M. 








Journal (cer eaneawawen (m) 319,447 287,362 32,085 G 
ED. 6580 05000000 (e) 326,449 278,269 48,180 G 
Journal ......++...... (S) 60,822 57,174 3,648 G 
ee Ne coe scawels 645,896 565,631 80,265 G 
Ee rrr 60,822 57,174 3,648 G 
Dn BONED 364 cdkdeewee 706,718 622,805 83,913 G 
ATLANTA, GA. 
Georgian --cccccccccce (e) 345,707 297,668 48,039 G 
ee (e) 609,001 508,172 100,829G 
Constitution .......... (m) 493,246 402,596.  90,650G 
. .5.6000¥840'0%'s (S) 203,690 159,890 43,800 G 
Journal ......esccsoee (S) 214,381 147,275 57,106 C 
Ne (S) 212,984 171,850 41,134G 
eee 1,447,954 1,208,436 239,518G 
re GOMEOT, 2 cacebcece 621,055 479,015 142,040G 
eee. TOU ccccccceces 2,069,009 1,687,451 381,558 G 


*Sunday American figures include American Weekly lin- 
age, 1934—86,178 lines; 1933—84,678 lines. 


ATLANTIC CITY, N. J. 


*Press-Union 





ececccces (e) 358,086 304;790 53,296 G 
Press‘Union ........+- (S) 64,467 56,531 7,936 G 
Grand Total ........... 422,553 361,321 61,232 G 





*Press- Union sold in morning-evening combination. Lin- 
age of evening edition shown. 


BALTIMORE, MD. 





Pe scence snesne (e) 756,061 436,447 319,614G 
ee ae we cad 4e) 1,123,477 1,001,813 121,664G 
EE vance wedexeaunee eis Pee | eer 
tl sctenetteevagds a's (m) 521,104 406,854 114,250G 
oe ae sanneegenss (S) 365,980 280,5 85,401 G 
SEPARA S cocccees(S) 433,081 402, 864 308217 G 
i PO? ccvécecnecees 2,400,642 2,224,999 175,643G 
ear 799,061 683,443 115,618G 
oS =e 3,199,703 2,908,442 291,261G 


*Evening Post discontinued March 24, 1934. 
**Sunday American figures include American Weekly 
linage, 86,178 lines, 1934; 1933—84,678 lines. 


BIRMINGHAM, ALA. 














oe! ere (m) 390,842 228,781 162,061G 
Tn  c¢eetheieeneuber (e) 452,566 373,825 78,741 G 
eee: (e) 337,837 228,945 108,892G 
News & Age-Herald....(S) 227,772 164,134 63,638 G 
8 Sarre 1,181,245 831,551 349,694G 
Total Sunday .......... 227,772 164,134 63,638 G 
SE caccecececs 1,409,017 995,685 413,332G 
BOSTON, MASS. 
EEE rere ee (m) 254,643 188,136 66,507 G 
American 5 ata ate cae (e) 387,195 307,446 79,749 G 
obe 529,955 82,304 G 
726,985 113,141G 
425,268 70,810 G 
ESE ETT (e) 326,108 307,336 18,772G 
ere (e) 1,012,767 845,766 167,001G 
tAdvertiser ........... (S) 231,788 173,899 57,889 G 
Globe Pasi iia eae aad (S) 375,002 348,695 26,307 G 
DY id a ds deed Gre ore (S) 340,140 286,665 53,475G 
Di seewkinh oc 660 tan Se (S) 128,650 119,589 9,061 G 
- | are” 3,929,176 3,330,892  598,284G 
Total Sunday «......0.. 1,075,580 928,848 146,732CG 
Pee? 5,004,756 4,259,740 745,016G 
*Globe sold in morning-evening combination. Linage of 


evening edition is shown. 
**Traveler sold in combination with morning or Sun- 
day Herald. 
‘Sunday Advertiser figures include 


¢ American Weekly 
linage, 1934—86,178 lines; 


1933—84,678 lines. 


BUFFALO, N. Y. 





Courier-Express ....... (m) 484,693 432,172 52,521 G 
SEN a hak iis'e-o 0 abneo% Oo (e) 1,088,993 887,535 201,458C 
| Apert: (e) 545,368 348,263 197,105G 
Courier-Express ....... (S) 219,228 215,231 3,997 G 
Eee (S) 128,314 62,975 65,339 G 

Total Daily 2,119,054 1, pak 970 451,084G 

Total Sunday 347,542 278,206 69,336 G 





Grand Total . 2,466,596 1,946,176 


CAMDEN, N. J. 
613,679 539,252 


520,420 G 


74,427 G 


"Courier (e) and Post (m) sold in combination only. 
inage of evening edition is shown. 


(Report Compiled by Media Records, Inc.) 





CHATTANOOGA, TENN. 











1934 1933 Gain or Loss 

WO one ccebencenen (m) 315,347 195,797 119,550G 
SE ia th éobine denen (e) 409,485 306,574 102,911C 
WE <" ceecbendewe sand (Ss 113,608 94,532 19,076 G 
Total Daily 724,832 502,371 222,461G 
Total Sunday 113,608 94,532 19,076 G 
Grand Total 838,440 596,903 241,537C 

CHICAGO, ILL. 

TT ee eee (e) 792,607 604,501 188,106G 
TN scsrceceawe (e) 1,115,493 1,158,182 42,689 L 
Rn Oe oes cal (e) 257,623 215,517 2,106 G 
Herald-Examiner ...... (m) 647,653 557,325 90,328 G 
cS, rere (m) 998,938 1,003,941 5,003 L 
*Herald-Examiner ..... (S) 428,232 35,269 92,963 G 
a (S) 660,539 546,648 113,891G 
WE a Siewesncias+aweu S) 42,957 38,893 4,064 G 
Total ee pad eueeuuan 3,812,314 3,539,466 272,848G 
Total Sunday .......... 1,131,728 920,810 210,918G 
eee rm 4,944,042 4,460,276 483,766G 
*Sunday MHerald-Examiner figures include American 


Weekly linage, 1934—86,178 lines; 1933—84,678 lines. 


CINCINNATI, OHIO 


























ci-veaseiiandal (m) 392,444 372,962 19,482 G 
a eer (e) 517,935 463,495 54,440 G 
Ec cadcscnoewsn (e) 951,589 768,587 183,002G 
er ree (S) 490,398 481,306 9,092 G 
| een 1,861,968 1,605,044 256,924C 
Total Sunday ......c-. 490,398 481,306 9,092 G 
“EOE sksean vase 2,352, "366 2,086,350 266,016G 
CLEVELAND, OHIO 
ee. Tie os cccancs (m) 583,404 528,573 54,831 G 
BE: ws cutwaoeriee nes (e) 687,148 438,348 248,800 CG 
MEY: cos Ware b ckaavawee (e) 1,041,436 823,394 218,042G 
Plain Dealer .....000.. (S) 418,551 267,073 151,478G 
ere ° 7 988 1,790,315 521,673G 
Total Sunde; agedsuceee 418,551 "267, 073 151,478G 
co SO ee 2. 330° 539 2,057,388 673,151G 
COLUMBUS, OHIO 
No. Wide antes (e) 936,065 718,988 217,077G 
SL °s. ve stewiieuas owen (e) 605,368 517,155 88,213 G 
Ohio State Journal ...(m) 200,391 195,448 4,943 G 
Journal-Dispatch ...... (S) 244,384 213,192 31,192 G 
MED wetdesseactatcece (S) 51,942 33,509 18,433 G 
BE: ER  cusecoese’ 1,741,824 1,431,591  310,233G 
See EE, occccccese 296,326 246,701 49,625G 
Ged TO cc cccsvcccs 2,038,150 1,678,292 359,858G 
DALLAS, TEXAS 
NOME. sateretersvssces (m) 565,403 455,642 109,761 C 
Times-Herald .......-. (e) 790,013 693,753 96,260 G 
ME setueee eoae was (e) 447,127 396,241 50,886 G 
eee (e) 211,829 196,655 15,174 G 
News ese eave ae 6h wine (S) 246,821 196,001 50,820 G 
Times-Herald ......... es} 241,491 214,630 26,861 C 
BS 6 dire a6 encase’ (Ss 73, "373 62,345 11,028 G 
Sa DO wks ccs oveas @ ity 372 1,742,291 272,081 G 
Total Sunday ..... eee 685 472,976 88,709 G 
Grand Total ....... eeee . 2, 38 057 2,215,267 360,790C 
DAYTON, OHIO 
Journal 197,457 144,139 53,318 G 
Herald 810,184 656,744 153,440G 
News 854,302 600,472 253,830G 
Journal 171,771 132,794 38,977 C 
News 160,470 92,697 67,773 G 
WE? MEE o owreveawene 1,861,943 1,401,355 460,588 G 
Tete. Sante: vccckdess 332,241 225,491 106,750G 
ee: RR xs veccnenne 2,194,184 1,626,846 567,338 CG 
DENVER, COLO. 
Rocky Mt. News 400,294 346,372 53,922 G 
ia kenweans oe 800,489 664,022 136,467G 
i Mt. News 170,081 68,382 101,699G 
Me ateaceaweennereen 217,921 174,991 42,930 G 
oe 1,200,783 1,010,394 190,389G 
Total SumGey ecccceccce 388,002 243,373 144,629G 
TE CE) ccnedcecas.os 1,588,785 1,253,767 335,018 G 
DES MOINES, IOWA 
DE “ns cenceawons ee SOD Kaas: “Oedeea 
TEED sxecesavenccas ee! (EE evcitae- . redone 
.. d cuipenwaceue er iS) * : eee 
Total Daily ........... RS -eticca? sue ihe 
Rotel Sumdsy .cccscccce a eee 
NEE SUEE® ones cacedss REE) acieas: “Seeman 
DETROIT, MICH. 
MG, Scud pavacene seus (e) 747,883 433,324 314,559G 
RRR Set me (e) 1,269,280 916,998 352,282G 
ie ror (m) 539,994 388,203 151.791G 
= aan (S) 388,757 247,746 141,011G 
Re eee (S) 407,702 284,586 123,116G 
PE nce aenvnne (S) 185,851 115,470 70,381 G 
Total Daily ........... 2,557,157 1,738,525 818,632 G 
Zotal . wednuseas 982,310 647,802 334,508G 
Ce “ROEE  casasesecee 3,539,467 2,386,327 1,153,140G 


*Sunday Times includes American Weekly linage, 1934— 
86,178 lines 1933—84,678 lines. 


EASTON, PA. 


OO (e) 539,251 482,743 56,508 G 


EL PASO, TEXAS 























1934 1933 Gain or Loss 
TOE. cccceeectenaes (m) 316,262 309,091 7,171 G 
Herald-Post .......+--. (e) 417,317 332,803 84,514G 
MG etccecenesacdeus (S) 141,833 106,682 35,151 G 
Oe TM co dccenwesces 733,579 641,894 91,685 G 
TOG SOM: Aiencewnes 141,833 106,682 35,151 G 
SOE Ge ccdecccices 875,412 748,576 126,836G 
ERIE, PA. 
a >t Ce eee (e) 431,609 478,967 47,358 L 
tetdenne eV ewmaaee (e) 425,014 380,598 44,416 G 
Dispatch- er (S) 100,370 79,901 20,469 G 
oo ere 856,623 859,565 2,942 L 
Tete: CEE, cc dcceene 100,370 79,901 20,469 G 
Grand Total ..ccccccese 956,993 939,466 17,527 G 
EVANSVILLE, IND. 
COIN ocoewedens wees (m) 498,606 398,231 100,375G 
FOUENAR oo cccccceeswcses (e) 201,541 202,711 1,170 L 
POE vo te eavecacwcnwan (e) 505.370 341,470 163,900 G 
COMPIEE cccccccescoccses Ss 139,732 97,650 42,082 G 
PUG wcccensenacdoenes (S) 70,148 49,767 20,381 G 
Total Deadly secdsescesss 1,205,517 942,412 263,105 G 
Total Sunday .......... 209,880. 147,417 62,463 G 
Grand Total «cccceseocs 1,415,397 1,089,829 325,568 G 
FALL RIVER, MASS. 
Herald-News ..--+...++- (e) 450,724 377,994 72,730 G 
FORT WAYNE, IND. 
Journal-Gazette ....... (m) 371,727 334,376 37,351 G 
News-Sentinel .......-- (e) 748,678 499,416 249,262 G 
Journal-Gazette ........ (S) 203,308 139,562 63,746 G 
Tete. Te * vecdsvevcces 1,120,405 833,792 286,613G 
Total Sunday .......... 203,308 139,562 63,746 G 
Grand TE <ccccsccess 1,323,713 973,354 350,359G 
FORT WORTH, TEXAS 
Star-Telegram ......-. (m 215,577 177,866 37,711 G 
SeorNainevam veenecees tc) 465,983 373,840 92,143 G 
TO cnncevexeceedde-s (e) 319,913 365,520 45,607 L 
Star-Telegram ..........(S) 170,898 134,110 36,788 G 
Veta) Dedhe dc csdcccccess 1,001,473 917,226 84,247 G 
Total Seadey Sdedesedce 170,898 134,110 36,788 G 
Grand TM ccccccccoss 1,172,371 1,051,336 121,035 G 
FREEPORT-HEMPSTEAD, N. Y. 
Maria. ccesccdecacues (e) 318,555 328,813 10,258 L 
Sar eeecedecuenéCeews (e) 199,237 159,225 40,012 G 
Geand TA cccsccvccecs 517,792 488,038 29,754G 
GLENS FALLS, N. Y. 
ere (m) 383,910 344,025 _ 39,885 G 
*Post-Star in combination with evening Times. Linage of 
one edition shown, 
HARRISBURG, PA. 
"Patriot ..ccoccsecvese (m) 488,540 481,684 6,856 G 
Telegraph pcwiarhion ee edccs (e) 350,730 268,291 82,439 G 
Grand Total ........... 839,270 749,975 89,295 G 


*Evening News czrries the same amount of advertising as 
the Patriot. 


HARTFORD, CONN. 





Ci ME cccccccccccece (m) 374,862 355,689 19,173 G 
Times occ cccecccccecces (e) 1,162,675 973,869  188,806G 
Courant ..... coccccces (S) 389,172 285,906 103,266G 
Total Daily ........---- 1,537,537 1,329,558 207,979G 
Total Sunday eeeeeseeee 389,172 285,906 103.266G 
Grand Total ........... 1,926,709 1,615,464 311,245G 


HOUSTON, TEXAS 





Chvemiste cccccccceceees (e) 585,828 519,942 65,886 G 
MONE: cv eccncauetucesiess (m) 522,457 387,646 134,811 G 
BYGES  ccccccesecesceoes (e) 437,657 385,472 52,185 G 
COED cccsvescenees (S) 219,272 211,509 7,763 G 
FOE cccccagecciseecece (S) 229,749 187 359 41,890 G 
Qc el eer 1,545,942 1,293,060 252,882 G 
Total en Ci neneeee 449, 021 399,368 49,653 G 
Gent TORRE. ccccevesccs 1,994,963 1,692,428 302,535 G 


INDIANAPOLIS, IND. 











WOM ninceadcesnwenneas (e) 799,108 722,303 76,805 G 

Star ccccccccccccseves (m) 477,025 427,982 49,043 G 

CEES AEP EE (e) 644,286 584,091 60,195 G 

SHO ca nccacuscsncnevas (S) 370,951 302,839 68,112 G 
| eer ere 1 -_ 419 1,734,376 186,043 g 
Total Suntay sick uafesemicera 0,951 302 839 68,112 ¢ 
Cree, TE | occ cessnces 2301, 370 2,037,215 254, 155G 

JACKSONVILLE, FLA. 

Fie oc nsccncas (m) 443,590 369,056 74,534 G 

SOOM 5. « neeavncgudnas (e) 404,562 384,380 20,182 G 

Times-Union .......... (S) 214,456 191,747 22,709 G 
ONE SE Aa cacavesians 848,152 753,436 94,716 G 
Total Sunday .......... 214,456 191,747 22,709 G 
Grand Total ....cescees 1,062,608 945,183 117,425G 

JAMESTOWN, N. Y. 

TOE, sc ieeueieneacas Cob FORGE nccccu scwnes 

FOR ccccevcoccececees Gm) SOFA ss ceccee | ixvcee 
pe ie eee 637,980 -veacurs (eamaee 


(Continued on next page) 
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APRIL LINAGE INCREASED 18.1 PER CENT 








KANSAS CITY, MO.* 
bt Gain eet Loss 


NEW YORK, N. Y. 


_ 


beet sew b one 394, ,699 2 193 736 
figures ae by 


Siren. Home News....(e) 


KNOXVILLE, TENN. 


*Bronx Home News 











. 9,166, 053 7/826, 280 1, 339, 
“Bronx Home News figures supplied by publisher. 

5 American Weekly 
1933—-84,678 lines. 


LOS ANGELES, CALIF. 
BROOKLYN, N. Y. 


ion bes Sema Kehee (S) 


une hGhbbieee Ske (S) 


Suabab sep heen 2,507,826 2 








3,388" "722 2,997" 407 
gures include American Weekly 1 lin 
1933—91,865 lines. 


oon Examiner fi 


NIAGARA FALLS, 
e, 1934—90,154 lines; = 


MANCHESTER, N. H. OAKLAND, CALIF. 


Nu 
nano 





MEMPHIS, TENN. 


ase 
Commercial Appeal .... 1,174,548 1,038,237 


OW 


1,336,541 1,154,982 


OKLAHOMA CITY, OKLA. 








1 279, 932 1 383, 107 
as Appeal discontinued effective July 1, 


MILWAUKEE, WIS. 1,186,433 1,128,160 


prbsbubukvionee (S) 





$birnnaue en 2,330,291 2 3or. "512 
“Sunday Sentinel Ggeme Trey 


1934—86,178 lines: ‘American Weekly Gan. 


Giae 
1,651,853 1,428, "713 

*Bee-News sold in morning-ev ening combination. 
of evening edition is shown. 


MONTREAL, CANADA 


Linage of evening edition is shown. 
tSunday Bee-News linage includes American Weekly fig- 


1934—86,178 lines; 1933—84,678 lines. 


Journal-Transcript 
cab bpeSSnenseseens (S) 


NASHVILLE, TENN. 











PHILADELPHIA, 


sold” ‘in quatination 
ition Pec only is given. 


NEWARK, N. J. im) 
Inquirer +25 o-.20.2+0-(8) 


SeCPeoreccecses (33 
pebewes senewee (S) 











3,705,335 3,532,672 
11036,149 1,041,484 
4°7411484 4°574,156 


morning and Sunday editions discon- 
4. 


io publication — 15, 
new publication started April 22, 1934. 


PHOENIX, ARIZ. 


NEW BEDFORD, MASS.* 





sib bes evenness (S) 





5 
ures aa. by publisher. 


NEW ORLEANS, . 
~~ PITTSBURGH, PA. 


(e) eet 1,064°219 





coe Poe@Oceccccece (S) 


bGBNOnbense ceux (S) 


> 








3,025,579 2,320,364 


02 
2,612, ti 2,396,303 


ff ) 1933 Sunday editions Times-Picayune 
and States merged. 


. 1934—86,178 lines; 











Oregonian ...... 

OO aes e 
News-Telegram e 
Oregonian ..--...-..-- 7 


Journal ..ccccccccccess s 


Tete Dally sccccccvsere ‘ 


Total Sunday 
Grand Total 


PROVIDENCE, R. I. 


Balletin § ..ccccccccsess 
Journal ......+++--++: 
News-Tribune ace 


Journal ....cccccccccess s 


Total Daily 
Total Sunday 
Grand Total 


‘Total Sunday 


Total ally 
Total a ay 
Grand Total 





1,735,759 1,471,116 
1,975,815 1,676,144 


READING, PA. 


—_—_—_ - 4 





59,6 A 
1,320,202 1,016,493 


News-Leader ......--.- 


Times-Dispatch 
Times-Dispatch 


Total Daily 
Total Sunday 
Grand Total 





ROCHESTER, N. 


Journal ...eeeeseeeeees 
Times-Union .......... 
Democrat & Chronicle.(e) 
PAGIOTICOR 000 ccccccecs ‘3 S) 
Democrat & Chronicle. .(‘ 


Total Daily 
Total Sunday 
_ Grand Total 





~ 
Nene 


MIunpotoes 


OD ty Ue 
NSOYwW 
unror- 
AAA AAALA 





| 


noun! 


NSO 
ror! 
0 Go 
DNA 


a 


American 


unday 
1938 8e 178 lines; 


Globe-Democrat 
Post-Dispatch 


ST. LOUIS, MO. 


StarrR MOD 2. cccccsces 


Globe-Democrat 


Post-Dispatch ......--. Ss 


Total Daily 
Total Sunday 
Grand Total 





. SALT LAKE CITY, UTAH 


DE: 5 a nbaeewn care 


Deseret News 


SO a 
EE. couse ep ei wea 


Total Daily 
Total Sunday 
Grand Total 


Total Daily 
Total Sunday 
Grand Total 





1,596,491 1,406,834 


ANTONIO, TEXAS 





1,146,875 1,041,224 
1,635,086 1,467,819 


*Sunday Light includes American Weekly linage, 


86,178 lines; 1933—84,678 lines. 


Total Daily 
Total Sunday 
Grand Total 


SAN DIEGO, CALIF. 





eoytr 1,400,215 
3, 242, 
1,630,002 1,642,855 


SAN FRANCISCO, CALIF. 


ES os 60 00090488 (in) 
Chromicte ..cccccescece 
ee Pe 
PE ~ ciwss doesn bee ee 
VEE -.ccsce0eas (S) 

DEE ccsmsountnonne (S) 


Total Daily 
Total Sunday 
Grand Total 








seetawieeen 2,294,881 
677,80 987 
cecceseeees 2,272,088 2,569,365 


*Sunday Examiner im. “je Apedenn Weekly lin- 
age, 1934—90,154 lines; 


SEATTLE, WASH. 





DT ctrececettacusebes 
NR aces sade onsnee 

*Post-Intelligencer ..... (S) 

MED codasvicnssencese (S) 
ie Br ss ceneescase 


Total Sunday 
Grand Total 


1,4 Ae. 391 1 1,288, 451 
1 oo3° 378 1 690, 541 


*Sunday Post- reer cry 





Weekly linage 1934 1933—91,865 lines. 


NMaWo- 
AQMmaAaas 


98 








won 


| 





Editor & Publisher for 


May 19, 1934 


+1 


APRiL LINAGE INCREASED 18.1 PER CENT 





SIOUX CITY, IOWA 


1934 1933 ¢ 

* mel cccctcecccesece (d) 343,981 277,283 
abune pM Sutandresens (e) 352,255 342,467 
Journal panneeenesonee (S) 109,751 84,641 
tal Daily 696,236 619,750 
Fetal Sunday 109,751 84,041 
Grand Total 805,987 704,391 





*Journal is an all-day paper. All advertising 


all editions. 


SOUTH BEND, IND. 











WEED. cccccnssets (e) 497,048 361,692 
EE scoccessscess (e) 620,178 433,297 
News-Times ..++.--.+.- (S) 90,819 98,796 
TribuN€ .seeeeeeeeeees (3S) 101,406 58,334 

ao ee eee 1,117,226 794,989 

Total Sealey... cee 192,225 157,130 

Grand _ > Ree 1,309,451 952,119 

SPOKANE, WASH. 

Spokesman- Review (m) 253,408 190,100 
Chronicle Cocerccvsccce (e) 441,983 422,844 
PresS --eeceeeeeseerees (e) 163,900 176,706 
Spokesman- Review (S) 179, 807 125,414 
Wetel Dele occccccccees 859,291 789,650 

Total Sunday .......... 179,807 125,414 

Grand Total ......-...0- 1,039,098 915,064 

SYRACUSE, N 

Journal ree eee (e) 668,330 516,339 
Herald cccccccccccccces (e) 653,991 536,289 
Post-Standard ........ (m) 446,616 372,155 
a ae ap aeanenn he (S) 176,020 147,245 
ey (S) 105,291 110,743 

Post- Standard ripcagues (S) 80,116 58,868 
re 1,768,937 1,424,783 

Total Sunday .......... 361,427 316,856 

Pe MEE ssecccancse 2,130,364 1,741,639 


*Sunday American figures include American 
age, 1934—86,178 lines; 1933—84,678 lines. 


TACOMA, WASH. 








OP OPE CT re (m) 173,975 184,410 
News-Tribune 442,556 348,827 
Ti 295,425 266,614 
Ledger 134,426 116,148 
Total Daily 911,956 799,851 
Total Sunday ° 134,426 116,148 
Grand Total ........... 1,046,382 915,999 


TOLEDO, OHIO 




















WESTCHESTER COUNTY (N. Y.) ) GROUP 














iain or Loss 1934 1933 Gain or Loss _ 1934 1933 Gain or Loss 
66,698 G ecb iwinganecaea (m) = 124,011 92,083 31,928 G Mamaroneck Times . (e) 160,621 144,7 85 15,836 G 
9,788 G EL condos tte0's ecw e.d (e) 798,049 615,091 182,958G Mt. Vernon Argus -(e) 496,529 486,662 9,867 G 
25,110G PEED serecuasdives (e) 380,781 272,191 108,590G New Rochelle Standard — sa 06a 3 
—--- “Gadd ewis decees (Ss 227,581 196,803 30,778 G WR Coca abondnne nae 403,737 ¥. +465 
76, 486 G aa , — — -——— Ossining Citizen Diaieenctad 194,255 187,091 7,164G 
5,110G co ee rr 1,302, 841 979,365 323,476G Portchester Item ...... (e) 317,545 294,049 22,896 G 
101'598 G Total Sunday ..-<.cccee ,581 196,803 30,778G Tarrytown News ..... (e) 273,941 219,340 $4,601 G 
appears in Grand Total .....cccc0. 1, 330, 422 1,176,168  354,254G — Herald-States- 
suastavegumess aa (e) 420,681 388,636 32,045 G 
White Plains Reporter..(e) 542,130 489,141 32,989 G 
TORONTO, CANADA Peekskill Star ....... (e) _ 213 3 673 oeueee stave 
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BOOK my great interest and value 
to every newspaperman who ana- 


lyzes his job is “The Metropolitan 
Community (McGraw-Hill Book Com- 
pany). There is the extra reason for 
calling attention to it that the title does 
not signify its importance to the reader 
of Epiror & PusLisHER. Nor does the 
author, R. D. McKenzie, professor of 
sociology in the University of Michi- 
gan. Nor the fact that this is a vol- 
ume in the Recent Social Trends series 
prepared under the supervision of Pres- 
ident Hoover’s Research Committee. 
The whole subject of the book is the 
growth of American cities since the 
advent of motor transportation, or in 
other words the scene and the market 
and the home of American newspapers 
—so that little that is in the book is 
actually alien to the business of the 
newspaper. 

“Structural Changes” are the main 
topic. The first five chapters deal with 
Trends in Population Distribution. The 
special report of the Census on Metro- 
politan Districts, repeatedly referred to 
in this section of the work, deserves the 
careful study of every newspaper pro- 
motion man in one of these metropoli- 
tan centres, especially for the delimita- 
tion of actual as distinct from polit- 
ical boundaries of cities. 

Then come four chapters on the Rise 
of Metropolitan Communities, of which 
the most important for our purposes 
is “Newspaper Circulations and Metro- 
politan Regions.” It is contributed by 
two University of Chicago professors 
R. E. Park and Charles Newcomb, and 
it is an abbreviation of two sections of 
their unpublished and extensive study 
of newspaper circulation. They treat 
particularly the peculiarities of Chicago 
circulation, but there is a good general 
discussion of circulation as a deter- 
minant of metropolitan regions, with 
an interesting map of the United States 
giving the circulation limits of morning 

newspapers in Federal Reserve cities 


Des 
and 


and Milwaukee, Sioux City, 
Moines, Albuquerque, Charlotte, 
Louisville (pages 107 and 108). 

In the next section of the book on in- 
terrelation of cities there is a good 
chapter on Competition and Integration, 
of much general value and of special 
interest for a paragraph describing a 
one-week survey by the Associated 
Press made in November, 1929, to dis- 
cover from what cities the bulk of news 
comes. 

The process of Metropolitan expan- 
sion occupies seven chapters, and one 
of these is of special interest to the 
manager of a paper’s local advertising. 
It has the rather technical title, “Nucle- 
ation: the Pattern of Retail Market- 
ing”; and it is by Inez K. Rolph of 
the U. S. Department of Commerce, 
and is mainly concerned with a descrip- 
tion of three zones of retail trade as as- 
certained in the city of Baltimore in 
1929, 

And in the last section of the book, 
which deals with problems of the large 
city, the chapter on “Trends in Urban 
Traffic,” by Miller McClintock, direc- 
tor of the Harvard University Bureau 
for Traffic Research, has much of 
value to any newspaper’s delivery and 
distribution control. The data in this 
chapter and other findings of this bu- 
reau have been utilized by the outdoor 
advertising interests. 

The summary chapter which closes 
this book tells us that one-half of the 
population of the United States now 
lives within 50 miles of a city of 
100,000 population or more, and that 
more than 80 per cent live within an 
hour’s motor journey of some city of 
25,000 or more—R. W. 

oe 2 

ORMER President Hoover gave 

too little consideration to newspaper 
reporters, according to the’ “White 
House Notes” of the late Irvin H. 
(“Ike”) Hoover, chief usher at the 
White House, in an article appearing 


in the May 12 issue of the Saturday 
Evening Post. 

The usher’s comment was that “other 
Presidents have had the reporters eat- 
ing out of their hands.” He expressed 
the opinion that former President 
Hoover could have done the same. His 
observations regarding press relations 
at the White House over a period of 
years, as edited by Wesley Stout, were: 

“Coolidge was a past master at this, 
and I honestly believe a part of the 
Coolidge popularity was newspaper- 
made. Roosevelt, McKinley, Taft and 
Harding knew what the reporters could 
do for and against them in building up 
an atmosphere in the public’s mind, and 
played the game successfully. Even 
Wilson, who came into the White House 
resentful of the press and their ‘prying 
ways, as he phrased it, came to realize 
the importance of the reporters and to 
govern himself accordingly. There is 
no reason why any President can’t do 
it. It takes only a little effort, sincere 
or otherwise, and the newspapermen 
will flock to the shrine. But when they 
are antagonized, there are many ways 
in which they can make themselves felt. 
They are very clannish, dropping their 
own dislikes and rivalries to stick to- 
gether in the common cause. 

“The White House reporters know 
much more about the truth of the pri- 
vate affairs of the Presidents and their 
families than they write. They refrain 
from writing much either on their own 
judgment or because their publishers 
will not print it. A few human-inter- 
est stories, but there are dozens which 
they know and do not use.” 

* * * 
INCE the announcement that “Lamb 
In His Bossom,” a first novel by 

Caroline Miller, was awarded the Pulit- 
zer Prize, three large editions have been 
sold out, orders have been received for 
the fourth large printing just coming 
off the press and Harper & Brothers 
are rushing through a fifth large print- 
ing for immediate delivery. 


FLORIDA MEETING MAY 25-26 

Annual convention of the Florida 
State Press Association will be held 
May 25-26 at Marianna. C. P. Helfen- 
stein, publisher, Live Oak Suwanee De- 
mocrat, is president. 





ALABAMA BARS MAGAZINES 


State’s Liquor Laws Violated by Ad- 
vertising Announcements 

Alabama’s laws in reference to liquor 
advertising have recently made it neces- 
sary to bar Time, Harper's Bazaar, 
Home and Field, and other magazines 
from the state, according to A. J. Lock- 
lear, manager of the Alabama News 
Company, magazine distributing com- 
pany. 

“A storm of protest has broken over 
the barring of these magazines, especi- 
ally Time,” Mr. Locklear said. “This 
magazine up until last week deferred 
to the federal regulations by printing 
a ‘dry’ edition, from which the offend- 
ing advertisements were omitted. 

“But they found this expensive and 
announced last week that they would 
stay out of Alabama until the full 
edition could come in legally. We were 
putting out 1,000 copies in this district 
weekly. 

“Harper’s Bazaar and Home and 
Field quit the state a month ago. 
Esquire, Vanity Fair, The New Yorker, 
Vogue, American Golfer, and other mag- 
azines simply leave blank space in their 
dry editions where liquor ads were.” 


science 


NEWS, by wire and mail. 
NEWS PICTURES, matted. 


INTERPRETATIVE, Science 
Today, daily. 


PREPAREDNESS, Morgue. 


ASTRONOMY, monthly star 
map, illustrated. 


FEATURE SERIES, several 
articles backgrounding news. 


SHORTS, feature or filler use. 
ISN’T IT ODD, weekly. 
WHY THE WEATHER, daily. 
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FRED L. PURDY DIES IN 
SAN FRANCISCO 


First City Editor of Cleveland Press 
and One of Founders of Indian- 
apolis Star Succumbs 
at 75 


(By telegraph to Epitor & PuBLISHER) 

San Francisco, May 15—Fred L. 
Purdy, 75, member of the San Fran- 
cisco News editorial staff for the last 
nine years and one of the best-known 
newspaper men in the United States, 
died Sunday at his home in San Fran- 
cisco after an illness of many months. 

Mr. Purdy was born into the newspa- 
per business. When he was born, Jan. 
22, 1859, in Ohio, his father, Horace 
E. Purdy, owned and operated news- 
papers in several cities in New York, 
Michigan and Minnesota. 

When the son was 14 the father be- 

came ill and from that age on Fred 
Purdy was in the newspaper business. 
He cut his journalistic teeth on his 
father’s paper in Belfast, N. Y. He was 
still a young man when he became the 
first city editor of the first E. W. 
Scripps newspaper, the Penny Press, 
now the Cleveland ‘Press. Robert F. 
Paine, still a member of the San Fran- 
cisco News staff and editor emeritus of 
the Cleveland Press, was editor of the 
Press when Mr. Purdy became a re- 
porter. A year later, in 1881, Mr. 
Paine promoted him to city editor. In 
1888 Mr. Purdy, with four other men 
from the Press, established the Jndian- 
apolis Star and for 25 years he was its 
editor. 
Other newspaper work followed, lead- 
ing him eventually to Portland, Ore., 
to become editorial chief of the Port- 
land Telegram. 

In San Diego in 1923 he again as- 
sociated himself with Mr. Paine in the 
operation of an editorial and feature 
service. In 1924 he joined the San 
Francisco News staff as chief editorial 
writer and conducted the editorial page 
for several years. He was intensely in- 
terested in conservation of fish and 
game and his fish and game column has 
been a feature of the San Francisco 
News sports section for years. He 
wrote such a column daily during his 
long illness, the last column appearing 
yesterday. 

The funeral was held today. 
ment will be in Portland, Ore. 


Obituary 


RALPH RUTLEDGE, 27, a linotype 
-\ operator on the Carrollton (O.) 
Chronicle ended his life by shooting him- 
self in the office of the paper May 10. 
No motive could be assigned. , 

_ CHARLES D. BENJAMIN, 77, at one 
time circulation manager of the old 
Muskegon (Mich.) News, died in De- 
troit, May 12. 

Cor. James Harvey McCuintock, 70, 
former Arizona newspaper publisher, 
and for many years Phoenix and South- 
west Arizona correspondent for the 
Los Angeles Times, died May 10 at the 
National Soldiers’ Hospital at West 
Los Angeles. In the Spanish-American 
War he won the rank of captain as a 
member of Roosevelt’s “Rough Riders,” 
and was awarded decorations for brav- 
ery. Following the war he became a 
newspaper publisher, and then Arizona 
State Historian. 

Harry L. PAncporn, 64, son of the 
late Major Z. K. Pangborn, for many 
years part owner of the Jersey City 
(N. J.) Jersey Journal, died at_ his 
home in West Caldwell, N. J., on May 
9 of cancer of the throat. While his 
father was one of the owners of The 
Jersey Journal he was assistant city 
editor. He also served as editor of the 
Newark Advertiser before it came to 
be the Star-Eagle. 

Grorce E. Anprus, 32, who was en- 
gaged in newspaper work at Hopewell 
and New Market, Va., before he as- 
sumed the position of secretary of the 
Harrisonburg (Va.) Chamber of Com- 
merce, died May 13 at a Harrisonburg 
hospital. 


Battey Troy Groome, 50. 


Inter- 





one time 





Editor 


city editor and sports editor of the 
Charlotte (N. C.) Observer, died at 
his home in Charlotte, May 10, follow- 
ing a brief illness. At the time of his 
death he was secretary of the North 
Carolina Truck Owners’ Association 
and editor of Motor Transportation. 
He served on the reportorial staffs of 
various North Carolina newspapers and 
at one time was with the Richmond 
(Va.) Times-Dispatch. He is survived 
by his wife and a son. 

Mrs. GeorceE GRANT, 79, one of 
Canada’s first women editors, died in 
Montreal, P. Q., May 9. She started 
her career with the Montreal Irish 
Weeklies, later joining the Montreal 
Star. Following her marriage she be- 
came women’s editor of the Belleville 
(Ont.) Intelligencer. Returning to 
Montreal she represented the Chicago 
Tribune for many years. 


Wiuiam Wywwy, 80, died suddenly 
at his home in Marianna, Fla., May 12. 
He was a pioneer West Florida news- 
paperman and published the Marianna 
Times-Courier several years. He re- 
tired to become tax collector of Jack- 
son County, and later was a member 
of the state legislature. 

Mrs. ANNE Devey Nos e, mother of 
J. Wesley Noble, cartoonist for the 
New Bedford (Mass.) Standard-Times, 
died recently in Fall River, Mass., after 
a major operation. 

Netson J. Kina, 41, vice-president 
of the Pomona (Cal.) Progress-Bulle- 
tin, dropped dead May 13 during a golf 
game with his brother, Robert E. King, 
at the Mountain Meadow Country Club, 
Pomona. He is survived by his wife 
and adopted daughter, two brothers and 
three sisters. 

Bruno Leuer, 36, of the engraving 
department, Milwaukee (Wis.) Sentinel 
and Wisconsin News, died May 5 at 
the Milwaukee County Emergency Hos- 
pital where he was taken after shooting 
himself in the head in his home early 
Saturday morning. Relatives were un- 
able to explain the reason for his act. 

Wa ter E. Cartiste, 36, for the past 
ten years a member of the Aflanta 
(Ga.) Constitution mechanical depart- 
ment, was found dead with his throat 
slashed with a razor at the home of 
his father, M. L. Carlisle, in Anderson, 
S. C., May 13. Carlisle had been in 
ill health for some time and had gone 
to his father’s home for a rest. 

Mitton A. Bancs, 50, for several 
years managing editor of the Winfield 
(Kan.) Courier, died in that city May 
6. His wife, a son and daughter sur- 
vive. 

Miiiarp F. Sears, 77, who founded 
the Pittsburg (Kan.) Headlight 49 
years ago, died May 12 at Mulberry, 
Kan. 

James L. Gravety, 55, of the adver- 
tising department, Northern Virginia 
Daily, Strasburg, Va., was found dead 
in bed at his hotel in Woodstock, Va., 
May 10. Death was attributed to heart 
failure. He is survived by a brother 
and two sisters. 

WALTER FRANKLIN, 66, publisher of 
the Cleveland (Tenn.) Herald and 
state senator from the Fourth Judicial 
District, died May 1 after an illness of 
several months. 

Netson A. WILLIAMson, 54, formerly 
of the editorial staff, Memphis (Tenn.) 

vening Appeal and for the past eight 
years employed by the Memphis Daily 
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News as court reporter, died in that 
city May 14. He was a native of 
Helena, Ark. He is survived by his 
wife and a son. 

Mrs. Lurie M. Garp, 67, wife of 
Homer Gard, publisher of the Hamil- 
ton (O.) Journal, and vice-president 
of the Journal Publishing Company, 
died May 15. 

WaLTeR Kaltser, 23, formerly with 
the Ridgewood Advocate, Brooklyn, died 
in a Brooklyn hospital, May 15, follow- 
ing an operation. 

W. HawrtuHorne Hurst, 30, formerly 
of the New York Daily News copy 
desk and author of several books and 
short stories, died May 12 while visiting 
his wife’s parents in Utica. He is sur- 
vived by his wife, his parents, four 
brothers and two sisters. 


J. C. ROYLE 

Jonathan C. Royle, well-known news- 
paperman and writer on _ business 
topics, died in Washington, D. C., May 
8. He was with the Associated Press 
for many years. During the World 
War, before America’s entry, he was 
a correspondent in Mexico, but was 
expelled from the country because he 
cabled to New York a disclosure link- 
ing Mexico and Germany in a spy sys- 
tem. In 1920 he joined the nsoli- 
dated Press Association and became 
manager of the New York office. + In 
1929 Mr. Royle became news editor 
of the United States Daily at_Wash- 
ington. Later he founded the Business 
News Service. Mr. Royle was a mem- 
ber of the National Press Club of 
Washington and the Players Club of 
New York. 


NANCY LONG DROWNED 

Nancy Long, nine-year-old daughter 
of John B. Long, Jr., general manager 
of the California Newspaper Publish- 
ers’ Association, was drowned May 10 
in the bay near her home at Balboa, 
Cal. Shortly before 6 p. m. the child 
took a handful of crumbs and went to 
the beach with her pet dog to feed the 
seagulls. When she did not return a 
search was started, and her dog was 
found near a sea wall, looking into the 
water. A drag was used at this spot, 
and the body recovered. All efforts to 
revive the child failed. Mr. Long, who 
before going to California in 1928 was 
for many years city editor of the 
Omaha Bee, cancelled his trip to the 
N. E. A. convention and the meeting 
of the Code Authority of the Graphic 
Arts Industries. 


MRS. WILL X. COLEY 


Mrs. Will X. Coley, 63, wife of the 
circulation manager of the Raleigh (N. 
C.) News & Observer, was fatally in- 
jured in an automobile collision at 
Raleigh May 13. She died a few min- 
utes after being admitted to Rex hos- 
pital. Mrs. Coley, who was riding with 
her husband, sustained a fracture of the 
skull when their automobile collided 
with another. Mr. Coley was thrown 
clear of his machine and was not hurt 
except for a few minor cuts and bruises. 


























You 


NEWSPAPER MEN 


know what you want 
CONVENIENCE . . to publishing and adver- 
tising centers, to shows and amusements. ; 
ATMOSPHERE . . friendly, with attentive 
service—no potied palms or icy formality. 
COMFORTS . . of a new and modern hotel 
RATES . . low enough te gi the best 
rooms al a reasonable —" - 
IN NEW YORK, THAT'S THE PICCADILLY! 
i SILVER 


A superior restaurant — 

LINING Cocktail Room Perfect 

—inner and supper dancing. 
PUBLISHERS: Our advertising will 
accommodate a few good newspapers with 
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WALTER IRVING BATES 


Walter Irving Bates, 61, president and 
editor of the Meadville (Pa.) Republi- 
can and Tribune-Republican, died May 
5 of a heart attack. Mr. Bates had 
been president of the Tribune Publish- 
ing Company since 1899. Before as- 
suming charge of the Meadville papers, 
Mr. Bates was foreign correspondent of 
the old Philadelphia Press stationed at 
Paris. In the Spanish-American War 
he was captain and later was a major 
in the Pennsylvania National Guard. 


Chester C. Platt, 76, president and 
publisher, Batavia (N. Y.) Times, a 
weekly, and widely known columnist 
and lecturer, died May 3 in the Mound 
Park Hospital, of intestinal influenza, 
following several weeks’ illness. Dur- 
ing his career he served as editor of the 
Batavia Times for 33 years; editor of 
the Ithaca (N. Y.) Daily News for 
four years and co-editor of the Madison 
(Wis.) Capital City Times two years. 








Ir you need 
circulation 
men— 


Competent to take charge of 
your entire department, or to 
fill important posts in the 
department, the Welfare Com- 
mittee of the International 
Circulation Managers Asso- 
ciation can provide you with 
men of capacity and ability. 


Address: Clarence E. Eyster, 
Secretary-Treasurer, The 
Peoria Star, Peoria, Illinois. 
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NEWS FROM FLEET 


STREET 


Fleet Street still is the Street of Ad- 
venture for journalists the world 
over. 
These adventures are paged weekly 
in World's Press News, premier 
British organ of journalism and ad- 
vertising. 
For $8 a year World's Press News 
comes to you weekly, plus free 
monthly supplements on 
“ PHOTOGRAPHY" 
” PRINTING “ 
and 
“ MARKETING & DESIGN" 


Send $8 to the Publisher: 


WORLD'S PRESS NEWS 
Cosmopoliten House 
London, E. C. 4 
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WORLD’S FAIR GROUP 
WILL ADVERTISE 


$10,000 to Be Spent in Connection 
With Radio Broadcast May 25— 
Cities with Network Stations 
Will Receive Copy 


(Special to Ep1ror & PusBLisHER) 

Cuicaco, May 14—Announcement 
was made today that Chicagoans, Inc., 
the “Keep Chicago Ahead” Committee 
organized by Mayor Kelly to boost 
Chicago and the World’s Fair, will use 

id advertising space in newspapers 
of the middle west, south and certain 
other sections in connection with a 
nation-wide radio broadcast over CBS 
network May 25, the night before the 
opening of the 1934 Century of Pro- 
gress Exposition. 

The exact amount of newspaper space 
js yet to be determined, along with the 
selection of newspapers. It is under- 
stood, however, that the appropriation 
set aside for dailies is approximately 
$10,000. This amount is announced as 
an “initial effort” and it is hoped that 
additional newspaper advertising will be 
forthcoming during the period of the 
fair. 

In a letter to H. W. Blakeslee, west- 
ern manager of Bureau of Advertising, 
A.N.P.A., Brooks Beitler, executive sec- 
cretary of the Chicagoans, said funds 
had been hard to raise and that the 
newspaper advertising in connection 
with the broadcast will represent a 
reasonable amount of the total cost of 
this activity. 

“We still have hope that enough funds 
will be available later so that we can 
do a considerable amount of newspaper 
advertising,” he said. 

Present plans for the radio broadcast 
May 25 call for talent to be donated by 
various national radio advertisers, with 
the Chicago committee paying for time 
on the air over CBS and supplementary 
stations. A second broadcast has been 
scheduled for June 2 over the NBC 
network on a similar basis. Hays 
MacFarland & Co., local agency, is in 
charge of details connected with the 
radio programs. 

Roche, Williams and Cunnyngham, 
Chicago, agency, has been appointed to 
place the newspaper advertising in con- 
nection with the World’s Fair radio 
broadcast May 25, G. R. Schaeffer, 
Marshall Field & Co., chairman of the 
Chicagoans’ publicity committee, an- 
nounced today. 

It is understood that the newspaper 
radio program announcement copy will 
be concentrated largely in cities where 
there are broadcasting stations in those 
sections of the country from which the 
committee feels the bulk of out-of-town 
visitors will come. 

On May 12 and 13, the Chicagoans 
supplied 48 newspapers in 21 states with 
tabloid rotogravure supplements of 16 
pages for distribution to their readers. 
These sections featured World’s Fair 
and Chicago pictures. Each newspaper 
using the section had its own masthead 
or title-line on the front page of the 
supplement. 

The fair management is following the 
same policy as last year in not spending 
money for paid publicity in any adver- 
tising medium. The fair is again rely- 
ing upon various exhibitors to devote 
a part of their regular advertising to 
calling attention to their respective fair 
exhibits and in that way lending national 
advertising support to A Century of 
Progress. 


L. C. BOONES ON CRUISE 


Louis C. Boone, advertising director 
of the San Francisco Examiner, ac- 
companied by Mrs. Boone, sailed from 
San Francisco last week on the liner 
Talamanca for a three-week vacation 
to Panama and return. 


CARLOS LANE RECOVERING 


Carlos Lane, sports writer, [ndiana- 
polis Times, whose left arm was broken 
in two places when struck by an air- 
plane propeller last week, is recovering 
in the Methodist Hospital. 
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PATTERSON TO VISIT SPAIN 


Grove Patterson, editor of the To- 
ledo Blade, was selected by the city 
council last week to represent Toledo 
newspapers at the Fiesta of Corpus 
Christi at Toledo, Spain, which starts 
May 29. Mr. Patterson and others left 
for Spain this week. 


COLUMBIA APPOINTS 
JOURNALISM STAFF 


Dr. Douglas S. Freeman of Richmond 
News-Leader Will Serve as Full 
Professor—Coggeshall 
Joins Faculty 





Fifteen appointments to the Faculty 
of Journalism of Columbia University 
are announced May 14 by President 
Nicholas Murray Butler. 

Dr. Douglas S. Freeman, editor of 
the Richmond (Va.) News Leader, was 
made a full professor, and will serve 
during the academic year 1934-35. Reg- 
inald Coggeshall becomes an assistant 
professor. Thirteen associates were 
also chosen. 

Dr. Freeman, beginning with the’ fall 
term, will give a new course in “News 
of the Week”, an editorial feature which 
he has developed in the News Leader. 
The second year class in the school will 
be organized as a news staff to sum- 
marize and interpret international aif- 
fairs, the program being correlated with 
studies in the Graduate Faculties of 
Columbia University. 

Dr. Freeman, who will continue his 
editorial work in Richmond while teach- 
ing at Columbia, is known in the South 
as a lecturer and writer. He received 
the A. B. degree from Richmond Col- 
lege in 1904 and the degree of doctor 
of philosophy from Johns Hopkins Uni- 
versity in 1908. Honorary degrees have 
been conferred on him by Washington 
and Lee University, Richmond Univer- 
sity, and William and Mary College. 
He has been with the News Leader for 
21 years as associate editor and editor. 

Reginald Coggeshall will organize a 
new course in foreign correspondence at 
the School of Journalism. He was grad- 
uated from Harvard College in 1916, 
later receiving his A. M. degree in 
government and history. 

He has been with the Boston Herald, 
the Associated Press and the Paris edi- 
tion of the New York Herald. For 
three years he was assistant to President 
A. Lawrence Lowell of Harvard Uni- 
versity, and for one year was assistant 
in Prof. Bliss Perry’s Harvard course 
in the history of English literature. In 
recent years he has been teaching jour- 
nalism at the University of Oregon and 
the University of Minnesota. 

Prof. Coggeshall developed a course 
in foreign news sources at the Univer- 
sity of Minnesota which has attracted 
national attention among teachers of 
journalism. He will spend the summer 
in Europe, and take up his work at Col- 
umbia in the fall. 

The following associates in journal- 
ism have been appointed by the Colum- 
bia Trustees upon the recommendation 
of Dean Carl W. Ackerman: 

Dr. Alexander Woollcott; Harold L. 
Cross, chief counsel of the New York 
Herald Tribune; Robert E. Garst; John 
Chamberlain, Theodore M. Bernstein 
and Lester Markel of the New York 
Times; W. F. Brooks of the Associated 
Press; Merryle S. Rukeyser of Univer- 
sal Service; Joseph L. Jones, foreign 
editor, United Press Associations ; How- 
ard P. Jones, editor, National Municipal 
Review; M. Lincoln Schuster, publisher ; 
oy C. Dickey and Pauline Felix Gef- 
en. 





NEW JOB FOR RUPLEY 


J. W. Rupley, for many years busi- 
ness and financial writer for the Spo- 
kane Chronicle, took office recently as 
publicity assistant to the general agent 
of the federal farm credit administra- 
tion for the four Northwest states. 
Cheney Cowles, youngest son of W. 
H. Cowles, publisher of the: Spokes- 
man-Review and Spokane Chronicle, 
will succeed Mr. Rupley as financial 
reporter on the Chronicle. 


CLINE ELECTRIC 
MANUFACTURING 
COMPANY 


Greet 


The Southern Newspapers 
and Wish Them Prosperity 


Cline-Westinghouse Equipment 
Perfected Control for Rotary Presses 


Direct and Alternating Current 


CLINE-ELECTRIC MFG. COMPANY 
211 West Wacker Drive, Chicago, Illinois 


Western Office 
Crocker 1st Nat’l Bank Bldg. 
San Francisco 


Eastern Office 
DAILY NEWS BUILDING 
220 East 42nd Street 


California New York City, N. Y. 
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INLAND REQUESTS TUGWELL 
BILL BE DELAYED 


(Continued from page 7) 











“Any small newspaper that wants 
national advertising badly enough to 
put real effort into getting it will suc- 
ceed.” 

J. M. Baskin, Fairchild Publications, 
spoke on “The Newspaper and the 
Ketailer,” advocating that newspapers 
make retail advertising more produc- 
tive by devoting one or more pages 
daily to news about apparel, fabrics, 
accessories, home furnishings and 
countless other items and _ services 
offered by local retail stores. He sug- 
gested such merchandise news should 
be localized and cited various retailers’ 
opinions on the subject. 

Robert W. Bliss, Janesville (Wis.) 
Gasette, told how his paper is building 
and maintaining classified advertising 
by constantly inaugurated promotions. 

John W. Harm, Chicago Daily News 
mechanical superintendent, gave a prac- 
tical talk on improving the appearance 
ot the newspaper by better printing. 
He emphasized the importance of close 
cooperation between all departments 
and by means of a specially-prepared 
comparison sheet, he showed the need 
of good original copy, both type and 
cuts, in order to get desired results. 
He advocated the use of a depthometer 
to take the “Guess Work” out of de- 
termining electrotype depths. Mr. 
Harm paid tribute to the late Theo- 
dore T. Ellis for his contribution to 
better newspaper printing during the 
past 4 years. 

E. K. Todd, Rockford (Ill.) Con- 
solidated Newspapers, Inc., spoke on 
“Lessons from Consolidations.” He 
pointed out that, basically, newspaper 
mergers come from economic -pressure. 
When mergers do occur, however, the 
publisher is in a position to create bet- 
ter and more complete newspapers, he 
said, but he must remember that the 
public is sensitive to great: concentra- 
tions and for that reason he must exer- 
cise his power with humility and sin- 
cere desire to use his greater oppor- 
tunities to serve the public interests 
well. He showed how it is possible 
to maintain a broader policy of edi- 
torial and news coverage under a mer- 
ger and give fair news treatment to 
every faction. He said local advertisers 
will resent coercion in forced combina- 
tions, but if left to decide between one 
or both, morning and evening, the ma- 
jority become convinced that buying the 
combination brings best results. 

R. R. Reid, Richmond Palladium- 
Item, presented a paper on promoting 
public relations, in which he asserted 
that in the final analysis, the public 
relations department of a newspaper is 
for the purpose of reducing sales resist- 
ance in both circulation and advertising 
departments. He told of the need in 
most communities for newspapers to 
assume leadership in public service and 
said such activities, if properly handled, 
usually pay their own way. 

Secretary John L. Meyer reported 
more than 180 members were in attend- 
ance. Linwood Noyes, /ronwood Globe, 
Was appointed chairman of a special 
membership committee to work with 
Secretary Meyer and various state vice- 
presidents in building inland member- 


ship. Assisting Mr. Noyes will be 
George Purcell, Bloomington (Ind.) 
World and Harry Sward, Moline 


(Ill.) Dispatch. 

Alert to a possible increase in press 
rates for telegraphic messages, under 
section 4 of Article 7 of the proposed 
Telegraph Communications Industry 
code, which provides in substance that 
no class of rates shall be discriminatory 
to any other class, members of the In- 
land adopted the following resolution 
of protest at the opening session Tues- 
day morning : 

“RESOLVED, that the National Recov- 
ery Administration be earnestly re- 
quested to incorporate in Section 4 of 
Article 7 of the proposed Telegraph 
Communications Industry Code clarify- 


Editor 





ing words in substance as follows: ‘This 
section shall not apply to any rates or 
services furnished for the transmission 
of matter for publication in newspapers 
and periodicals.’ 

“In this connection attention is called 
to the fact that the large volume of tele- 
graphic news service at press rates has 
made possible the relatively low exist- 
ing rates for ordinary personal and 
commercial messages.” 

The resolution was drawn up by 
Stuart H. Perry, Adrian (Mich.) Tele- 
gram; Frank E. Noyes, Marinette 
(Wis.) Eagle-Star; and Col. Wm. 
Southern, Jr., Jndependence (Mo.) Ex- 
aminer. 

The matter was brought to the atten- 
tion of the group by Mr. Perry at the 
request of President Verne E. Joy, 
Centralia (Ill.) Sentinel. Mr. Perry 
read the following wire from Elisha 
Hanson, A. N. P. A. attorney in Wash- 
ington : 

“A. N. P. A. has filed protest on tele- 
graph code and I am to appear at hear- 
ing to oppose approval of code. Un- 
der Article 6 government would have 
full control over telegraph industry, 
this notwithstanding fact that at present 
time it is regulated in 45 states on 
purely state business and by interstate 
commerce commission on _ interstate 
business and also notwithstanding the 
administration is backing new commu- 
nications bill which would give addit- 
ional regulatory authority to a com- 
munications commission. 

“Surely one form of federal regula- 
tion is enough. We also object to fact 
that under fair practice rules as pro- 
posed by NRA, users would have to pay 
special charges for call boxes, delivery 
service instruments in newspaper offices 
and bureaus and other items which are 
now absorbed in general rate. Also 
under Section 4 of trade practices there 
is possibility that highest rate charged 
would be made rate for all classes of 
service notwithstanding fact that Sec- 
tion 6 presumably protects present sys- 
tem of leased wire service for newspa- 
pers and press associations. 

“Cost of administration of this code 
undoubtedly would result in large in- 
creases to all users and might place a 
burden as high as $10,000,000 a year on 
daily newspapers. Think it would be 
helpful if Inland protested whole code 
and send a wire to NRA that in light 
of present regulations and proposed 
regulation by communications commis- 
sion there is no necessity for this code.” 

Expressions from the floor indicated 
Inland members did not want to assume 
position of protesting entire telegraph 
industry code, but felt they needed to 
protect their own interestes in regard to 
maintenance of present press rates. 

Col. Robert R. McCormick, Chicago 
Tribune publisher, spoke briefly on the 
matter, stating in part: 

“The communication system of North 
America has been built up on the 
existing rate structure. It has been 
possible to extend wires in this network 
because a great wordage has been de- 
veloped by newspapers through rates 
which made it possible for them to re- 
ceive long dispatches.” 

He pointed out that individual com- 
mercial messages would have to be sent 
at rates virtually excessive unless 
wholesale rates carried 90 per cent 
of the burden. This principle, he said, 
had apparently been lost sight of by 
those drafting the proposed telegraph 
code. Without newspaper press rates, 
he concluded, the telegraphic service 
would n@t be available to the public on 
its present basis. 

A number of Inland publishers 
agreed with Col. McCormick’s conten- 
tions and a motion was made, calling 
for a resolution to be drafted, asking 
for further clarification on Section 4 
of Article 7 in the telegraph code. 

President Joy reviewed the associa- 
tion’s activities under the daily newspa- 
per code since the last meeting in 
February. He declared the combined 
efforts of every member were needed 

“to steady the craft,” particularly in 
view of apparent tendencies in Wash- 
ington “to experiment and change the 
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rules of the game as we have known 
them in the past.” 

Col. McCormick, as chairman of the 
recently organized Inland freedom of 
the press committee, introduced the fol- 
lowing resolution relative to constant 
vigilance in guarding the principle of 
freedom of the press: 

“Wueras, The freedom of the press 
is one of the most important principles 
of a free government, and 

“WHEREAS, The unrestricted right to 
collect and disseminate information is 
essential to national recovery, interna- 
tional trade and peace between nations ; 

“REsoLveD, That the Inland Daily 
Press Association thank its officers 
and the members of the code com- 
mittee for their foresight in recogniz- 
ing the importance of the freedom 
of the press in a national emergency; 
for their courage in maintaining this 
principle of journalism throughout the 
crisis; for their tact and judgment in 
co-ordinating the interests of all daily 
newspapers; for bringing together for 
the first time in the history of American 
journalism all associations of daily 
newspaper publishers ; for expressing the 
American ideal of liberty which is 
above politics and political beliefs and 
for negotiating a code, which as ap- 
proved by the President, maintains un- 
impaired this principle of free govern- 
ment; and be it 

“FURTHER RESOLVED, That the mem- 
bers of this Association be increasingly 
vigilant in their efforts to protect this 
principle from impairment from any 
source.” 

Speaking on behalf of the resolution, 
which was later unanimously adopted 
Col. McCormick outlined efforts of the 
A. N. P. A. committee, of which he is 
also chairman, in maintaining a free 
press under the newspaper code. The 
report followed, in general, his remarks 
on the subject at the A. N. P. A. con- 
vention. However, he elaborated on 
certain points regarding the final in- 
clusion of the freedom of the press 
clause in the code, and commented as 
follows relative to President Roosevelt's 
remarks in referring to the clause as 
“pure surplusage :” 

“Insofar as this comment may be in- 
tended as a description of current news- 
paper practice it does not come within 
the especial province of our committee, 
but if it is intended as a definition of 
the freedom of the press, I am charged 
with the duty of pointing out that it is 
an incomplete statement. 

“The right of freedom of the press 
is ‘a right which shall not be abridged 
by any law of Congress.’ The freedom 
of the press would be abridged by any 
law passed by Congress, which by the 
exercise of a code or otherwise, and for 
whatever avowed excuse, would do any 
of the following things: First, unrea- 
sonably raise the cost of production. 
Plainly that would abridge the freedom 
of the press. Second, unreasonably de- 
crease the return from publishing. That 
would be just as much an abridgement 
as excessive taxation. Third, interfere 
with the transmission of news by tele- 
graph or otherwise. Clearly that would 
abridge the freedom of the press. And, 
finally, anything that will unreasonably 
interfere with the freedom of the press 
in any way which may ever be invented. 

“At the risk of too much repetition, 
I will say once more that if the framers 
of the Constitution had merely wished 
to protect the press against those forms 
of abridgment which had taken place in 
the past and about which they knew, 
those masters of the English language 
would have used the appropriate phrases, 
but knowing that the mind of man is 
fertile in expedients and feeling confi- 
dent that new methods of abridging the 
freedom of the press would be devised, 
they created a prohibition absolutely un- 
limited, and under that prohibition we 
stand. 

“Yes, you might say—and so did the 
little tailor in Jersey City who was sent 
to jail for pressing clothes for 35c., 
and so in the tyrannical state of New 
York where a milkman can be put in 
the penitentiary for selling milk at nine 
cents a quart, believe that they were 











protected by the Constitution. The Con- re 
stitution has not been of much help © 
to them. eo 
“God helps those who help themselves, 7 
If newspapers had rested supinely last 
summer, their case would not be any 
better today than the milk dealers or 
the pants pressers. ¢ 
“For the moment the crisis is past, 
I have no doubt it will return again 
and again, if not soon, then later. 
“Your officers and their associates Ci 
served you well and served the country 
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well last summer. They realized the w 
circumstances imposed upon the pub- gi 
lishers of America the holy duty to di 
preserve the freedom of the press and th 
hand it down to posterity and they 6 
performed that duty.” h 
Publishers were presented with a is 
thought-provokirg address at the Tues- B 
day luncheon when Dr. Glenn Frank, L 


president of the University of Wisconsin, 
discussed “The Alternative to Revolu- 
tion.” Dr. Frank’s remarks were candid 
and realistic in his profound description 
of the current struggle between “forces 
of inflexible tradition and forces of 
flexible intelligence.” 

The speaker made no attempt to 
evaluate the New Deal as it is conceived 
today but went beyond current recovery 
measures to point out the urgent need 
of American poltical leaders keeping 
their concepts of political and economic 
life “progressively adjusted to the new 
science and industrial technology.” 

In bold strokes, Dr. Frank painted a 
picture of American people, who in 
times of prosperity have clung to old 
dogmas of tradition, but who today, 
after five years of disillusionment, “are 
fumbling blindly for some way out of 
the blind alley.” 

“America of tomorrow will be rad- 
ically different from yesterday’s text- 
book or today’s newspaper,” he de- 
clared. 

“The mass mind expect more than 
a Red Cross kind of statesmanship 
that salves over our social ills,” he 
warned. “The mass mind will turn to 
an alternative leadership and the danger 
is that it may be none too discrimi- 
nate in its choice. It might choose a 
demagog.” 

The speaker explained, however, 
that we still have time to choose be- 
tween “guided reconstruction” and “un- 
guided revolt.” He pointed out there 
is a basic difference between revolu- 
tion and revolt; that “revolution can 
mean evolution” under guidance that is 
not “enslaved by inflexible tradition.” 
There can be revolution, he said, with- 
out revolt. He expressed the view that 
Americans do not want revolt. ' 

“Emancipation from inflexible tradi- 
tion is the most crying need of this 
distraught time,” he said. 

He declared Americans are not an 
‘easily inflammable people” and for that 
reason there was little danger of “red 
revolt,” providing there is the proper 
kind of statesmanship. He referred 
to the Hoover Research Committee’s 
report on “Recent Social Trends” as a 
monumental work that should be studied 
carefully by our leaders. 

Boiling down the information con- 
tained in the report, he said: 

“Our American civilization has be- 
come both in nature and needs a radi- 
cally different civilization from the 
civilization of our forefathers.” 

He declared that as a nation we must 
reconstruct our policies regarding 
wages, hours, prices and control in 
order that private initiative may live. 
For the time being at least, initiative 
in this direction must come from poli- 
tical leadership, he said, for the fate 
of private initiative is at stake and for 
that reason it is at the mercy of the 
quality of political intelligence. 

“If freedom of private initiative dies 
in this country, its friends will be re- 
sponsible because they failed to bring 
a flexible intelligence to this age of 
sience and_ technology,” he - said. 
“Stimulation of this flexible intelligence 
is the supreme contribution that jour- 
nalism and education can make. When 
the cry of intelligence is silenced the 
rattle of machine guns begin.” 


(Continued on page 46) 
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18, MILLION ESTATE 
LEFT BY CURTIS 


Stock in Realty Holding Company 
For Newspapers Valued At $12,- 
462,778—Magazine Stock Ap- 
praised At $3,556,203 


(Special to Epttor & PuBLIsHER) rs 
PHILADELPHIA, May 16—Cyrus H. kK. 
Curtis, New York * and Philadelphia 
publisher, left an estate of $18,603,187 
when he died in June, 1933, at his Mont- 
gomery, Pa., country home. This was 
disclosed with the filing yesterday ot 
the estate inventory in the Montgomery 
county courts. His chief heir, under 
his will, filed a few days after he died, 
is his daughter, Mary Louise Curtis 
Bok, widow of the former editor of the 
Ladies’ Home Journal, Edward W. Bok. 
Mr. Curtis’ estate consisted mainly of 
stock in his various publications, includ- 
ing realty holdings. The inventory lists 
30,000 shares of stock in the Public 
Ledger Company, the realty holding 
company for the Curtis-Martin News- 
papers, which at Mr. Curtis’ death pub- 
lished the Philadelphia Public, Sunday 
and Evening Ledgers and the New ) ork 
Post. This stock is given a value of 
$12,402,778. The estate also included 
275,770 shares of common in the Curtis 
Publishing Company. Publishers of the 
Saturday Evening Post, the Ladies’ 
Home Journal, and Country Gentleman. 
This has a value of $2,206,208 and 78,- 
814 shares of preferred are valued at 
$1,349,995. There also was $111.185 in 
tank. Mr. Curtis’ yacht, Lyndonia, 
which he built in 1930 at a cost of $5,- 
00,000 is given a valuation of $150,000 
and his home $50,727. 

Since Mr. Curtis’ death the Public 
Ledger holding company has _ been 
changed to the Michagone Corporation, 
that being the Indian name of Portland, 
Me., the publisher’s birthplace. This 
s controlled by Mrs. Bok, her sons, and 
aholding trust formed by the will. The 
Public and Sunday Ledgers recently 
were merged with the Inquirer and the 
New York Post was sold to J. David 
Stern, publisher of the Philadelphia 
Record. The Public Ledger Company 
publishes the Evening Ledger and In- 
qirer and is controlled by John C. Mar- 
tin, step-son-in-law of Mr. Curtis. 





PRESS LIBRARIANS TO MEET 


dames W. Barrett and Wilbur Forrest 
to Speak at New York Gathering 

“Radio versus Newspaper” will be 
the topic of a talk by James W. Bar- 
rett, editor of the Radio Press Bureau 
of the Publishers National Radio Com- 
mittee, New York, before the news- 
paper group of the Special Libraries 
Association’s convention at the Hotel 
Roosevelt, New York, June 19 to 23. 
Mr. Barrett was formerly city editor of 
the WVorld and the American. 

Wilbur Stanley Forrest, foreign cor- 

respondent during the World War and 
tow executive assistant to the president 
oi the New York Herald Tribune, will 
discuss “An Editor’s View of News- 
paper Libraries.” 
_John Mills, director of publications 
jor the Bell Telephone Laboratories, 
will talk on “Television and Newspaper 
Libraries.” 


MARKS FIRST ANNIVERSARY 


A banquet held April 30 in a local 
hoiel_marked the first anniversary of 
the New Bern (N. C.) Tribune. Mar- 
miner D. Hardison, president and circu- 
lation manager of the daily, toastmaster, 
directel a program that featured many 
Tfeminiscences. Places at the banquet 
were marked by copies of a miniature 
Newspaper, “The Try Boom,” which 
contained the program and humorous 
references to various staff members. 
The Tribune was organized by three 
New Bern newspapermen, N. G. Good- 
ing, editor and manager; Marriner D. 

ardison, circulation manager, and 
Earl Deal, mechanical superinten- 
dent, who were thrown out of work 
ny the New Bernian suspended in 
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51 NEWSPAPERS CITED IN 
N. E. A. CONTEST 


(Continued from page 11) 








Honorable mention: Dalhart Texan, Dal- 
hart, Tex. John L. McCarty, editor 
and general manager. 

General Excellence Contest, Weekly Division, 
under 1,000 circulation: 

2. Herald, El Monte, Cal. Neil R. Mur- 
ray, editor. 

3. Herald, Liberty, Ind. Randolph Wed- 
ding, editor. 

Honorable mention: Heron Lake (Minn.) 
News. Verne E. Joslin, editor and 
publisher. 

General Excellence Contest, Weekly Division, 
over 1,000 circulation: 

2. Tie: 

Worthington Globe,‘Worthington, Minn, 
V. M. Vance, publisher, and Gor- 
don G. Macnab, editor. 

The Montclair Times, Montclair, N. J. 
Garvin P. Taylor, president, and W. 
J. Chamberlin, editor, 

Honorable mention: 

Scarsdale Inquirer, Scarsdale, N. Y. 
Ruth Nash Chalmers, editor. 


Northfield News, Northfield, Minn. Her- 
man Roe, publisher, and Carl L. 
Weicht, editor. 

Harvard Herald, Harvard, Ill. M. F. 
Walsh, editor. 

Spencer Reporter, Spencer, Iowa. Ran- 
dall McKee & Co., proprietors. 

Spencer News-Herald, Spencer, Iowa. 
E. L. C. White, publisher, and Dent 


E. Green, managing editor. 
Hunterdon County Democrat, Flemington, 
N. J. Moreau and Moreau, publishers. 
Belleville Telescope, Belleville, Kan. 
. Miller, Jr., editor. 

Community Service Contest, Daily Division: 
2. Dalhart Texan. John L. McCarty, ed- 
itor and general manager. 

3. Daily Republican, Burlington, Kan. 

John Redmond, editor and publisher. 
Community Service Contest, Weekly Division: 
2. Wadsworth Banner-Press, Wadsworth, 
Hostetler and Harter, publishers, 
and Nellie A. Harter, editor. 
3. Midland Republican, Midland, 
Philip T. Rich, editor, 
Honorable mention: 
Lake County News-Herald, Willoughby, 
O. E. T. Broderick, editor. 
Berea, O. Paul G. Mohler, 


editor. 

Washington Star, Washington, N. J. 
Frank <A. Robertson, president and 
editor. 

Delaware Valley News, Frenchtown, N. 
. D. H. Moreau, publisher, and Ger- 

! ald E. Zich, editor and manager. 

Editorial Page Contest: 

2. Worthington Globe, Worthington, Minn. 
V. M. Vance, publisher, and Gordon 
.G. Macnab, editor. 

3. Community News, Merchantville, N. J. 

William J. Paul, publisher and editor. 

Honorable mention: 

Lompoc Record, Lompoc, Calif. Ronald 
M. Adam, owner and publisher, and 
_Thomas G, Cameron, editor. 

New Canaan Advertiser, New 
Conn. John E. Hersam, 
publisher. 

McComb Enterprise, McComb, Miss. J. 
O. Emmerich, editor and publisher. 

Newspaper Production Contest, Daily Divi- 
sion: 

2. Norman Transcript, Norman, Okla. 

; » arman, editor, 

Newspaper Production Contest, Weekly Divi- 
sion: 
2. Scarsdale Inquirer, Scarsdale, N. Y. 
Ruth Nash Chalmers, editor. 

3. Worthington Globe, Worthington, Minn. 
V. M. Vance, publisherfi and Gordon 
G. Macnab, editor. 

Honorable mention: 

Hood River News, Hood River, Ore. C. 
P. Sonnischen, president and manager. 

Crystal Lake Herald, Crystal Lake, Ill. 
L. Willard Cobb, editor and publisher. 

Lake Mills Graphic, Lake Mills, Iowa. 
M. A. Aasgaard, publisher, and G. W. 
Aasgaard, editor. 

Hillsboro Argus, Hillsboro, Ore. W. 
_Verne McKinney, editor and manager. 

New Canaan Advertiser, New Canaan, 
Conn. John E. Hersam, editor and 
publisher, 

Hunterdon County Democrat, 
ton, N. J 
lishers. 

Monticello Messenger, 


Mich. 


B erea News, 


Canaan, 
editor and 


Fred 


Fleming- 
Moreau and Moreau, pub- 


Monticello, Wis. 


S. Earle Richards, publisher, and Ros- 
well S. Richards, editor. 
Des Plaines Suburban Times, Des 


Plaines, Ill. Franz A. Koehler, editor. 

Most Outstanding Edition Contest, Daily Di- 
vision: 

2. Dalhart Texan, Dalhart, Tex. John L. 

McCarty, editor and general manager. 

3. Crookston Daily Times, Crookston, Minn, 

. A. McKenzie, editor. 

Most Outstanding Edition Contest, Weekly 

Division: 

2. Spencer 


News-Herald, Spencer, Iowa. 
White. publisher, and Dent 
M. Green, managing editor. 


3. News-Herald, Morganton, N. Car. Bea- 
trice Cobb, editor and publisher. 
Honorable mention: 
Spencer Reporter, Speneer, Iowa. Ran- 
dall, McKee & Co., proprietors. 
Montclair Times, Montclair, N. J. 


Gar- 
vin Taylor, president, and W. J. 
Chamberlin, editor. 

New Canaan Advertiser, 
Conn. John E, 

, publisher, 

West Carroll Gazette, Oak’ Grove, La. 
M. N. Lipp, editor, 

Fairbury News, Fairbury, Neb.. B. P. 
Weekes, publisher, and D. L. Buckles, 
managing editor. 


New Canaan, 
Hersam, editor and 


BUYER’S GUIDE 


~ For EDITOR & PUBLISHER Readers ~ 





Circulation Builders 








READING PAPERS IS LARGELY A MATTER 
of habit. One's selection may be changed to 
include a try-out of a different paper. Our 
ction is to bring new “‘try-out’ readers to 
publications. 
We often double and triple circulations. Many 
transient subscriptions become permanent. 
Consult the “World’s Record Circulation 
Builders’ — 
HUDSON DePRIEST & ASSOCIATES 
246 FIFTH AVE., NEW YORK 





THIS SPACE 
$GO0 
PER INSERTION 


TWENTY-SIX TIMES 
A YEAR 





Clipping Bureaus 
BUSINESS MAGAZINE CLIPPINGS 


We read for clipping purposes almost every 
good business magazine published in America 
—some 2000 of them—as well as labor, church, 
medical, farm, and other class papers. 


AMERICAN TRADE PRESS Clipping Bureau 


New York City 


435 W. 23d Street 





Employment 


Travel Bureau 





' “The Direct To You” Service 


SEE SYD CLARKE 


(Travel Expert) 


FIRST 


international — ” 
‘etits- am 
76, Rue on Fos 


Cable Address: Ricantalir Parise 





Type Metals 





The WELFARE COMMITTEE 


of the 
INTERNATIONAL CIRCULATION 
MANAGERS ASSOCIATION 
with petent eirculation 
nen of capacity. and ability capable to take 
entire charge of your department or to fll 
departme: 


important posts in the nt. 
ddreas the _ Secre' Treasurer please, 
Mn yster, care Star Building, 





10 Type Metal Helps 
FREE TYPE METAL ANALYSIS 


Send us a couple of slugs and a piece ofa 
plate for analysis without charge. : 
UNITED AMERICAN METALS CORP’N 
00 Diamond Street, Brooklyn, N. Y. 
451 N. Oakley Boulevard, Chicago, Ii. 





Newspaper Brokers 





PACIFIC COAST 
NEWSPAPER PROPERTIES 


Buying—Selling—Managing— 
Consolidating—Appraising 
M. C. MOORE 
9480 Dayton Way, Beverly Hills, Calif. 








THIS SPACE 
$500 


PER INSERTION 


FIFTY-TWO TIMES 
A YEAR 











Dickinson Press, Dickinson, N. D.  Bea- 
trice Mann, publisher. , 

Harvard Herald, Harvard, Ill. M. F. 
Walsh, editor. ’ . 

Stephenville (Ttx.) Empire - Tribune. 


Clement and Higgs, owners and pub- 
lishers, and R. F. Higgs, editor. 


Falmouth Enterprise, Falmouth, Mass. 
George A. Hough, Jr., editor. 
Job Printing Exhibit Contest: ed : 
2. Nittany Printing and Publishing Co., 


State College, Pa. : 
3. Review Atlas Printing Co., Monmouth, 
Ill. 





STRIKERS ISSUE PAMPHLET 


Rome, N. Y., Printers Present Their 
Side of Case to Public 


With A. R. Kessinger, president, pub- 
lisher and editor of the Rome (N. Y.) 
Daily Sentinel, maintaining silence and 
continuing to publish without their help, 
members of Rome Typographical Union, 
Local 44, who walked out last week, 
have issued a pamphlet of “Strike 
Facts.” : 

The pamphlet states: “For approxi- 
mately 15 years prior to April 12, 1934, 
the publisher of the Rome Daily Senti- 
nel refused to deal collectively with his 
newspaper composing room employes.” 

The statement continues with the as- 
sertion that skilled mechanics who 
should have been paid on an equal wage 
basis were forced to work at varied 
rates of wages ranging from $18 to 
$31.30 per week, the average rate being 
approximately $25 a week. It states 
further that men on strike have been 
employed by the Sentinel for periods 
ranging from five to 42 years, that 
many have had no increase in hour rates 
in ten years, and that there has been no 
minimum wage rate paid for the past 
10 years. 

The pamphlet admits that during the 
depression the composing room force 
was not reduced, but charged that, in 
order to retain their jobs, men were re- 
quired to work at wage rates approxi- 
mately 35 per cent less than their nor- 
mal working wages, due to a system of 
dividing the days to be worked among 
all employes. 

The pamphlet states : 

“The committee rejected the 7 per 


cent increase on the individual hourly 
rates, not applied to foremen, on the 
basis that the proposition did not pro- 
vide a minimum hourly wage rate, and 
further, it did not provide for an agree- 
ment on rules governing working condi- 
tions. The 7 per cent hourly rate ad- 
vance would have only increased the 
total payroll of those represented by the 
committee to the amount of $27.30 a 
week.” : 

By the end of last week, the Sentinel 
was issuing a paper of nearly normal 
size and format, after being forced on 
the first day to reduce its size. _ 

Asked to comment on the printers 
statements, F. E. Kessinger, secretary 
of the Sentinel, said: ‘ 

“The issue in the strike of 19 of the 
Sentinel’s total of 66 employes is the 
closed shop for the composing room. 
Every proposition of the strikers pro- 
vides for the closed shop, with the 
proviso only that two present employes 
be excepted, but replacements, if any, 
and additions be members of the In- 
ternational Typographical Union. The 
publishers refuse to sign such a closed 
shop agreement. : 

“The strikers informed the publishers 
that if the recognition of the union 
laws, requiring the closed shop, as 
stated, were made the question of 
hours and wages could be submitted to 
arbitration, but not otherwise. 

“Every employe of the Sentinel plant 
has been kept in his or her job all 
throughout the whole depression. No 
hourly rate of any of the strikers has 
been reduced throughout the whole 
depression.” 





BIDWELL JOINS N. Y. NEWS 

Leonard Bidwell, formerly of the 
Philadelphia Public Ledger rewrite 
staff, has joined the New York Daily 
News staff as rewrite man. 


AIDS STRIKING PRINTERS 
Topeka (Kan.) Typographical Union 
No. 121 recently voted $500 from its 
treasury for the aid of newspaper print- 
ers in Wichita who are on strike. 
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INLAND REQUESTS TUGWELL 
BILL BE DELAYED 


(Continued from page 44) 











On Wednesday, Homer Guck, Chi- 
cago Herald and Examiner publisher, 
was the luncheon speaker. His subject 
was “Rugged Individualism in Journal- 
ism.” He said in part: 

“A complete conformity to the opin- 
ions of others may be an admirable at- 
tribute in many business or political 
careers. But it is a confession of weak- 
ness in the publisher of a newspaper. 

“For consistency on the part of a 
newspaper cannot of itself be a sign 
of strength. It is more apt to signify 
mere laziness or a meekness that be- 
trays its readership. 

“No program of national or local 
policy will ever be 100 per cent perfect. 
The alert publisher must watch for the 
flaws in every program, point to them 
with a bold finger, describe them with 
a vigorous tongue, and fight them with 
all his energy.” 

F. E. Milligan, Ft. Scott (Kan.) 
Tribune-Monitor, secretary of the In- 
land board of directors, reported the 
association’s membership now includes 
246 members. He announced the fol- 
lowing new members: 

South Bend (Ind.) News-Times; 
Neenah (Wis.) Times; Chicago Her- 
ald and Examiner; Evanston (lil.) 
News-Index ; Merrill (Wis.) Herald; 
Madison (Wis. ) Daily Cardinal, Uni- 
versity of Wisconsin student daily; 
Rockville Centre (N. Y.) Nassau Daily 


Review; Marquette .(Mich.) Mining 
Journal: and Peoria (Ill.) Journal- 
Transcript. 


A. L. Miller, Battle Creek (Mich.) 
Enquirer-News, chairman of the In- 
land A.B.C. committee, reported on the 
proposed revision of the Audit Bureau 
of Circulations’ rules. 

Linwood I. Noyes, Ironwood (Mich.) 
Globe, vice-president, presented a digest 
of the Radio-Press Relations report, 
prepared by E. H. Harris, Richmond 
(Ind) Palladium-Item. The report 
covered the same miaterial Mr. Harris 
gave at the A.N.P.A. convention. 

Tuesday afternoon the Inlanders went 
into executive session. 





RADIO NEWS AGENCIES 
MAKE BIG CLAIMS 


(Continued from page 5) 











the country. The Yankee Network, 
with headquarters in Boston is at pres- 
ent fighting tooth and nail to gain ad- 
mittance of radio reporters to the press 
gallery of the state legislature. The 
regularly constituted correspondents’ as- 
sociation is fighting back just as vig- 
orously. 

The State House Press Association 
recently voted against admission of radio 
reporters. An appeal was then made 
by Yankee Network to the rules com- 
mittee. The rules committee turned the 
matter back to the association with the 
expressed hope that an adjustment might 
be made. The association, however, 
stood pat. 

The matter was recently brought to a 
head through the filing of an order in 
the legislature by a Representative 
friendly to the radio directing the radio 
newsmen be given the press gallery pri- 
vileges. The order was referred to the 
rules committee and a hearing was or- 
dered. 

Soon after the hearing date was fixed 
Richard Grant, Yankee Network editor, 
made nightly appeals to the radio pub- 
lic to turn out and voice a demand for 
radio representation in the press gal- 
lery. 

The hearing brought together a 
erowd of 300 persons who applauded 
those speaking in behalf of radio. Of 
the 280 members of the legislature 32 
spoke for the order. A near fight cli- 
maxed the hearing when Senator Donald 
R. Nicholson who was speaking for 
radio objected to the applause and cheers 
of the crowd. He called them “riff 
raff”. The crowd took exception and 
Nicholson had to fight his way out of 
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the hearing room with the aid of state 
house guards. 

Nicholson told the committee the 
Yankee Network News Service should 
be given the press facilities despite the 
handclapping and cheers that greeted 
each speaker in favor. Cries of “sit 


down” greeted his remark. Nicholson 
halted and then remarked, “this will 
show what a mob will do. I’m in fa- 


vor of this order but not because of the 
riff raff.” Cries of “throw him out” 
came from all parts of the room and 
Nicholson made a hasty exit while 
editor Grant ran among the crowd ask- 
ing them to be orderly. 

The burden of the other speakers’ re- 
marks was that the radio news was a 
great benefit to the shut-ins and physi- 
cally handicapped. Taking cognizance 
oi the fact that the Press Association 
is not opposed to the radio having a 
room in the state house but only to 
placing it in the press gallery. Grant 
declared the service did not want a sepa- 
rate room but space in the gallery main- 
mained at the expense of the taxpayers. 

The position of the association was 
stated by President Leverett D. G. 
Bentley of the Boston Globe. He said: 

“The Massachusetts State House 
Press Association made up of newspaper 
reporters does not object to the grant- 
ing of any legitimate news gathering 
service of such privileges as access to 
the floor of either branch of the legis- 
lature, the lobbies or similar places 
where news is obtained. ; 

“The association suggests, however, 
that a bulletin service which does not 
supply newspapers cannot be regarded 
as a proper activity for the press gal- 
lery, as it is commonly called. News- 
paper reporters are provided with desk 
space and telephone service within a 
limited area. They accept specific 
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obligations and are responsible to the 
joint rules committee of the legislature. 

“The difference between newspaper 
writing and newspaper bulletin service, 
in the opinion of the association, de- 
mands separate methods of control by 
the legislative authorities. The mem- 
bers of the Massachusetts State House 
Press Association are engaged in the 
preparation of copy. The representa- 
tive or a news bulletin association tele- 
phones a brief summary of the facts. 
The two are in no way similar.” 


Since then the rules committee has 
been threshing out the matter with 
indications that it will provide separate 
cuarters for radio, which is agreeable 
to the news men, but not to Editor 
Grant, who in recent broadcasts has 
told his unseen audience he wants the 
radio representatives in the press gal- 
lery. The matter is still pending. 


(Special to Eptror & PusiisHer) 
Cuicaco, May 14—Radio News As- 
sociation, the independent group of 
radio station owners who sought to set 
up bureaus across the continent for 
news broadcasting, is now operating 
efficiently and “giving splendid service 


to all subscribing stations,” according 
to Stanley E. Hubbard, general man- 
ager of KSTP, St. Paul, in a com- 


munication received here this week. 


“When we first started our service 
we had a couple of correspondents in 
London, but this has been changed and 
we now have complete European and 
South American coverage from an out- 
standing European agency,” writes Mr. 
Hubbard. “At first when we started the 
service we carried only 3,500 words a 
day, however, we are now carrying a 
good deal more.” 











(Special to Ep1tor & Pusiisner) 
Los ANGELES, May 14—Four addi- 
tional western radio stations begar 
taking the report of the western Pres; 
Radio Bureau, Los Angeles, during the 
first ten days of May, it was announced 
by W. R. Knowland, publisher of the 
Oakland Tribune, and chairman of the 
Press Radio committee on the coast, 
The four stations bring the total num- 
ber to 49. 
Newcomers 


KOAC, 


are KROW, Oakland; 
the station of the Oregon Agri- 


cultural College, at Corvallis, Ore.; 
KIT, Yakima, Wash.; and KMO, Ta- 
coma, Wash. 





W. U. WITHHELD DISPATCH 


Report in Birmingham Is Forwarded 
After Protests by Daily Worker 
A dispatch from a Birmingham, Ala., 

correspondent of the Daily Worker 

communist organ, was intercepted by 

Western Union this week as too “in- 

flammatory” for transmission. The 

dispatch dealt with a mine strike 

The Western Union was immediately 
charged with censorship not only by 
the Daily Worker but by the American 

Civil Liberties Union. 

Epiror & PuBLISHER was told by the 

Western Union that the Birmingham 


manager had been “overzealous and 
mistaken.” — re 
The Daily Worker informed Eprtor 


& PusLisHER that, after its complaint, 
the dispatch had been forwarded to 
it as directed. 





JEWISH DAILY SUSPENDS 
The Jewish Daily Press, Los Angeles, 
suspended publication May 4. The only 
Jewish language paper left on the coast 
is the California Jewish Voice, Los 
Angeles. 








| Supplies and Equipment |Q 
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Stereotype Room 
Efficiency 


Means quick production of good 
plates and the elimination of re- 
casts as far as possible. 


Moulding Blankets 


Hard and Soft Cork Blankets 
Heavy Wool Moulders 
Light Wool Moulders 


Thin Wool Moulders 
(All Sizes) 


Space Packing Felt 
4 Thicknesses—No. 25, 
No. 35, No. 40, No. 50 
Easy to tear, quick to place 


New England Newspaper 
Supply Company 
Worcester, Mass., U. S. A. 


Cable Address NENSCO 
Worcester, Mass. 











SPECIAL SERVICES for adver- 
tising and circulation promotion 
can be mar most economi- 
cally through the Classified Service 
of EDITOR & PUBLISHER. The 
demand is active—now is the time 
to advertise. 








Rebuilt Presses 


SCOTT 24 and 32-page Presses, also 
Modern Unit Type Multi-Unit Presses 
Quad, Sextuple, Octuple. 

GOSS 24-page and 32-page with color 
deck, upper formers, good for black and 
color work. 


HOE 40-page Simplex, and 2 48-page 
Hoe Sextuples, 1 Z-type Unit Super- 
speed Octuple with Kohler Reels, 2 
Lightning Decked Octuples. 
DUPLEX-1 Duplex 16-page Tubular 
with stereotype equipment. 

Available for early delivery. 


WALTER SCOTT & COMPANY 











For Everything Electric 
See General Electric i 


The complete G-E line enables 
you to entrust ome manufac- | 
turer with the undivided 
responsibility for every elec- 
trical requirement of the 
modern pressroom. 


For particulars, address the 
nearest G-E office, or Gen- 
eral Electric, Dept. 6-201, 
Schenectady, New York. 


GENERAL @ ELECTRIC 





























NEw Hoge COLOR MAT © 


REGISTERING RACK 
UUUIUHIALLLUNAALLAALNALLU 


ITH this novel device, color moe ant ey 


and positively set to design, for close 
Geen untk io ines in ted. It will pay for itself man 
times over in reducing costly registering time. 
SEND FOR DETAILS 
IRVING TRUST COMPANY, RECEIVER IN EQUITY FOR 


R. HOE & CO., INC. 


138TH STREET AND EAST RIVER, 
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TEXANS ELECT WARREN 

David M. Warren, editor and pub- 
lisher, Panhandle (Tex.) Herald, was 
) elected president of the Panhandle 
| Press Association at its annual meet- 
| jng in Amarillo, Tex., recently. John 
| L, McCarty, publisher, Dalhart (Tex.) 
Texan, was named vice-president, and 
_C¢. Estlack, editor, Clarendon Don- 
ley County Leader, secretary-treasurer 
The publishers, in a telegram to Presi- 
dent Roosevelt, asked him to take the 
government printing out of competi- 
tion with them, and also pledged sup- 
port to the NRA and the recovery pro- 
gram. Following adjournment, the 
delegates were guests of the Amarillo 
News and Globe at a barbecue. Ama- 
rillo was chosen as the 1935 convention 
site. 


DAILY’S PETITION UPHELD 


A temporary injunction restraining 
the city of Daytona Beach from paying 
out money without first offering the 
newspapers an opportunity to bid was 
handed down in a local court, May 8, 
following a petition filed by the Day- 
tona Beach News-Journal, aiter the 
city, it was alleged, had ignored the 
daily’s bid to publish legal advertise- 
ments for 30 per cent of the legal rate, 
and had continued to award publica- 
tion to a local weekly at the maximum 
legal rate. The court ruled that the 
city charter provided that advertising 
be let “at the lowest and best rate 
offered” and that the injunction was 
justified. 


EDITOR & PUBLISHER 
Classified Advertising 
RATES 


SITUATIONS (Cash with Order) 
1 Time — .50 per line 
3 Times — .40 per line 
ALL OTHER CLASSIFICATIONS 
(Cash with Order) 








4 Times — .60 per line 
Count six words to the line 
| White space charged at same rate per line 
| insertion as earned by frequency of 
| ion. Minimum space, three lines. 
| The Editor & Publisher reserves the right to 
classify, edit or reject any copy. 


Brokers 








Buy Now, Don’t Wait—I have available 
some desirable daily, weekly and semi- 
weekly publications. All earning diyi- 
dends and not over-priced. J. Shale, 
Times Building, New York. 





Extra Fine Bargains right now in profitable 
weeklies, semi-weeklies, various sections. 
A few good dailies. Len Feighner, Pythian 
Bidg., Nashville, Mich., or J. W. Mapoles, 
Murphy’s Hotel, Richmond, Va. 


I list and sell only better class daily (no 
weekly) newspapers. I am perhaps in 
position to contact properties which you 
may desire to buy but you cannot contact 
direct. All correspondence confidential. 
Louis Eddy, Bloomington, III. 


Capital Wanted 


The unde ed, together with former 
St. Louis and Denver newspaperman now 
with one of New York's leading advertis- 
ing agencies, seeking $25,000 backing for 
National weekly. Ten pages, standard 
size. Not magazine. Have detailed sum- 
mation of project. Most attractive. Field 
limited to one publication. Long con- 
sistent money-maker. Prefer publishing 
in New York, but equally effective propo- 
sition Chicago, Philadelphia, Pittsburgh, 
Washington, Cleveland, Detroit or Cin- 
cinnati; 40 per cent interest investor. with 
investment returned out of first profits. 
Carefully prepared analysis shows approxi- 
mately $1,500 weekly expense; 60 per cent 
printing. Project particularly attractive 
to publisher or properly equipped printing 
i as would mean $40,000-$50,000 in- 
ome, 

In my 30 years in newspaper-publishing 
field I have never known more attractive 
proposition. 

. Lanigan, 


Hal W . 
34-30 82nd Street, Ta, Nalehee. 
Tel. NEwtown 9-8133. 
Newspaper record; categorically: 
Sports editor St. Louis Globe-Democrat, 
St. Louis Star, St. Louis Times. 
Baseball writer, Boston American. 


First night editor and make-up editor 
ew York Daily News. 
Aided R. C. Mc- 


Hearst organization. 
Cabe, now on New York Journal, start 
Started Newark Sec- 











Gaily in Syracuse. 
tion New York Sunday American. In edi- 
terial charge. M. Preston Goodfellow, 
publisher of Brooklyn Eagle, publisher. 
Assistant night managing editor and make- 
up editor New York American. 

Promoted and publisher-editor Great 
_ aN I.) a. Ny 

anaging tor ew Y 

Telestasin ork Morning 











PHILADELPHIA GUILD PLANS 
BENEFIT SHOW 


(Continued from page 0) 








C. ballroom Thursday evening, May 24, 
when the Philadelphia-Camden News- 
paper Guild stages its “Guild Gayeties 
of 1934.” 

The affair is a benefit supper, show 
and dance to raise additional cash for 
the Guild Relief Fund. Voluntary con- 
tributions from members have already 
created a sizable fund to aid those on 
the unemployed list. 

Almost everyone prominent in the 
political business, professional and sports 
worlds of the city are among the ticket- 
holders for the party, and the advance 
sale is already close to the capacity of 
1,500. Stars from the theatre, vaude- 
ville, radio and movies are contributing 
their talents. 

John Collins, veteran theatrical man 
and reporter for the Evening Bulletin, 
is head of the show committee. A gen- 
eral meeting of the Guild membership is 
scheduled for this Sunday, May 20, to 
discuss final plans for the event and 
also to formulate a program for the 
national Guild convention in June. 

Meanwhile the Southern New Jersey 
unit of the Guild held its benefit dance, 
“The Five Star Final” at the Wood- 
bury Country Club, Saturday, May 12. 
A big crowd attended, 





Editorial Service 


Capable New York editorial service. Ex- 
clusive news, features, interviews. A-569, 
Editor & Publisher, 








Newspapers for Sale 





For Sale—Half interest rapidly growing 
daily, very rich field. $5,000 cash, balance 
35,000 3 years. A-598, Editor & Publisher. 





Newspapers Wanted 





That’s what we are, With $20,000 or more 
cash down payment to make on a daily 
newspaper in a midwest town from 7,500 
to 20,000; with practical newspaper ex- 
perience; with ability to keep negotiations 
confidential. Still we are unable to find 
a suitable paper. If you are the owner 
of a paper who wants to sell at a fair 
and equitable price we would like to hear 
eo you. A-576, Editor & Publisher, 
N. . 





Circulation Promotion 
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Forming Los Angeles Guild 
(Special to Ep1ror & PuBLISHER) 

Los ANGELES, May 14—Preliminary 
discussions leading to the formation 
ot a newspaper guild in Los Angeles 
County have reached a point where an 
organization meeting has been called 
for Sunday evening, May 20, it was 
announced today. Newspapermen in 
the metropolitan area who have been 
in communication with Jonathan Eddy, 
executive secretary of the national 
guild, stated that Eddy plans to fly to 
the coast this week to attend the forth- 
coming meeting. 

Although the organization to be ef- 
fected Sunday includes only county 
dailies and weeklies, invitations have 
been extended to news writers in every 
Southern California community to at- 
tend the meeting. Following this ses- 
sion, Eddy will visit the San Francisco 
guild before returning east. 


Guild Citing Best Work 


The San Antonio Newspaper Guild 
is sponsoring weekly selection of the 
best stories of various kinds and head- 
lines in the San Antonio dailies, recog- 
nition being given in an effort to im- 
prove standards of work. 


TENNESSEE MEETING JUNE 7-8 

Annual convention of the Tennessee 
Press Association will be held June 7-8 
at the University of Tennessee, Knox- 
ville. 





Interest Wanted 





Newspaper Publisher, broad experience, 
medium and small size newspapers over 
country desires interest in striving daily 
newspaper. He started career in compos- 
ing room as printer; in addition to having 
own paper has successfully held positions 
of publisher, general manager and adver- 
tising manager. Will consider acquiring 
interest, by investment, or by returning 
part of salary and increased profits to 
business. Give full information regarding 
your proposition. Letter will be held in 
strict confidence. A-596, Editor & Pub- 
lisher. 








Situations Wanted 





Advertising Manager—Twenty- 
ive years’ experience, 24 of which as ad- 
vertising manager, desires connection, Am 
in prime of life and thoroughly capable of 
filling place on large or small publication. 
Record shows I can build linage and can 
handle department harmoniously and with 
maximum results. I know how to battle 
real competition; am not a chair warmer 
but a real go-getter. In last twenty-five 
years have been Classified Advertising 
Manager on Kansas City Star-Times, 
Portland Oregonian, Dallas News-Journal, 
five years in Hearst organization, and, for 


Classified 
fi 








last eight years, classified advertising 
manager Long Beach Press-Telegram and 
Sun. Any of the business managers of 


above-named papers will gladly tell of my 
ability. W. E. Douglas, 10 Atlantic Ave- 
nue, Long Beach, Cal. 





Composing Room Executive—Mechanical 


Superintendent, broad experience, avail- 
able. Economical, business-like adminis- 
trator, diplomatic organizer. Last five 


years successfully handled most difficult 
labor conditions. Outside change in man- 
agement with own organization makes him 
available. Will consider permanent posi- 
tion on trial period basis or will accept 
temporary work of making survey or of 
helping you straighten out any difficult 
problems you may have in composing 
room or mechanical departments, Pleased 
to furnish further details. Correspondence 
confidential. A-597, Editor & Publisher. 





Editorial—Copyreader, reporter, rewrite 
man, telegraph editor. Expert craftsman, 
hard-working, loyal, personable. Seven 


years’ varied experience. Gilt-edged refer- 
ences. Go 1,000 miles from New York. 
$35 weekly. A-584, Editor & Publisher. 





Editorial Writer—Experienced, virile, in- 
formed, uptodate; pert, quotable para- 
graphs; can fill in on copy desk. Quill, 


A-528, Editor & Publisher. 





Mechanical Supt.—New methods applied; 
Knows mech. capacities; gets production; 
handles men; on-time schedules. Practical 
all depts. Capable economist. A-581, Edi- 
tor & Publisher. 





Newspaper Advertising Managing Director 
wants a job with work. Highest endorse- 
ments. Married. Address P. O. Box 4193, 
Pittsburg, Pa., Bellevue Branch. 





News Editor, capable, aggressive, 35, now 
employed, wants job with future. Well 
educated and experienced. A-563, Editor 
& Publisher. 





Newspaper Man of long experiences wishes 
to buy eastern weekly or small daily. New 
England preferred. A-600, Editor & Pub- 
lisher. 





Situations Wanted 





Advertising Man, age 29, married, college 
education, 8 years’ experience. Now em- 
ployed 6 years on combination mid-eastern 
daily, city 33,000. Experience _ selling, 
writing copy, making layouts, servicing 
accounts equips me for better position. 
A-605, Editor & Publisher. 





Advertising—Thoroughly experienced both 
local and national fields, good layout and 
copy man desires new connection. Back- 
ground good. Married. Excellent refer- 











ence. A-577, Editor & Publisher. 
Insurance Campaigns conducted on profit Advertising M Solicit Present 
sharing basis. Policies by highest rated position, local and national manager, five 
Companies. Write Allen Registry Bureau, years on daily. 7 years constructive sell- 
Harrisburg, Pa. ing on dailies. Thorough merchandising 

knowledge. Proven ability as producer dur- 
Better News rs in every section ing depression. University journalism 
of the country are using and unreservedly graduate, married, family, age 30. Ex- 
endorsing Partlowe Plan circulation-build- cellent references, including present em- 
ing camp: 8, more than ever before. ployer. Commission or _ salary. Robert 


aign 
For quick definite A. B. C, cireulation in- 
crease, regardless of business conditions in 
your field, write or wire collect The Charles 
Partlowe Company, Occidental Building, 
Indianapolis. 





Promotion, to bring “better times.” Hud- 
son De Priest & Associates, world’s record 
circulation builders. 246 5th Ave., N. Y. C. 


Speer, Express, Kirksville, Mo. 





Advertising Manager. or Solicitor—Thor- 
oughly experienced, 14 years constructive 
selling on dailies. Thorough merchandising 
knowledge. Proven ability as producer. 
University grad, married, age 37. Desire 
new connection, excellent references. A-603, 
Editor & Publisher. 





Help Wanted 


Advertising Solicitor, young, competent and 
aggressive, who can sell and keep selling. 











Southern city. Salary, Commission. 
A-601, Editor & Publisher. 

Experi d Newspap Editor with eco- 
nomic training and _ social viewpoint; 


knowledge of Southern agriculture, 
chology and conditions; 
be ambitious but with mature mind; 
write, handle copy, layout and make-up 
for semi-monthly publication of 150,000 
circulation. Answer fully as to experience, 
background and salary requirements. Re- 
plies confidential. P. O. Box 433, New Or- 
leans, Louisiana. 


psy- 
young enough to 





General Manager for daily paper exclusive 
mid-western town of 15,000. Must have 
background of experience and proven abil- 
ity. Also must be in position to invest 
$25,000 to $35,000 in stock of company. 
Permanent and profitable connection for 
capable newspaper executive. Address 
A-599, care Editor & Publisher. 





Sunday Editor—Must be young with a rec- 
ord of accomplishment, able to carry out 
orders without being a yes-man. He must 
be intelligent and progressive, but should 
be willing to become a permanent member 
of the community. No one will be con- 
sidered unless he can show that he has 
BUILT reader interest and can PLAN a 
broad reader-interest policy. Paper is in 
a metropolitan district and. associated 
with successful daily. The work will en- 
tail a great deal of grind as well as 
planning. Write fully, stating salary de- 
sired and references. A-602, Editor & 
Publisher, 





Advertising Director—<Available June 1, 
executive, 38, fitted for position of highest 


responsibility. Sixteen years advertising 
experience daily newspapers in N. iat 
Conn. and Fla. LOCAL, NATIONAL, 


PROMOTION, MERCHANDISE. Morning, 
evening or combination. Sales director 
using proven “CREATIVE IDEAS” system 
to increase revenue. A-1 references, past 
and present, Let’s talk about your prob- 
lems. A-595, Editor & Publisher. 





Circulation—Man, young, ambitious, backed 
by enviable record of handling every 
phase of circulation work with outstand- 
ing results, desires connection with daily 
desiring to expand. Anywhere. A-571, 
Editor & Publisher. 





Circulation Manager—Over 20 years’ ex- 
perience; thorough in every phase of cir- 
culation promotion, on morning, evening, 
Sunday combination, and evening papers, 
Have changed two semi-weeklys into two 
dailies. Have operated in towns from 
10,000 to 400,000 population. Will go any- 
where. A-567, Editor & Publisher. 


Circulation Manager, now employed on 
paper of 40,000, desires change. Thorough- 
ly experienced in all angles of circulation 





promotion, Best references. Proven eco- 
Pe ggg operation. A-564, Editor & Pub- 
sher, 





Circulation Manager—Can you use a man 
who has doubled the circulation of a New 
York City suburban evening newspaper in 
the past four years in a highly competi- 
tive field—through boy promotion—without 
the use of questionable methods. Carrier 
delivery of 40,000. Low cost in office ad- 
ministration. Go anywhere. Salary mod- 
erate. A-557, Editor & Publisher. 


Newspaperman, able news, editorial writer, 
18 years’ experience, now on big io 
daily, wants job smaller city where future 
might be secure; no floater, here 6 years; 
capable city, telegraph editor, reporter; 
age 42; go anywhere in 1,000 miles for 
interview, own expense. Wire A-583, Edi- 
tor & Publisher. 





Superintendent or composing room fore- 
man, with efficient production record, met- 
ropolitan three-paper plant experience. 
A-582, Editor & Publisher. 





Trade Journal Editor, 33, 8 years’ expe- 
rience Al publications. Editorial and 
makeup. Highly recommended. A-604, 
Editor & Publisher. 





Equipment Wanted 





Wanted—Tv buy the following double-page 
equipment: chase, turtle casting box, trim- 
mer, shaver. Address A-587, Care Editor 
& Publisher. 


NEWSPAPER 
PROPERTIES 
Bought, Sold and Appraised 
All negotiations confidential 


Palmer, Suter & Palmer 
Business Established in 1899 
350 Madison Ave. New York 











Advertise Now 


When publishers are mak- 
ing staff changes and ad- 
ditions; and don’t forget 
to send, along with your 
ad, a record of your experi- 
ence and list of references. 


Classified Service 
EDITOR & PUBLISHER 
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Sidewalk—By Dorothy Ann Harrison, 
Philadelphia Record. 

The Funeral of a Magdalent—By 
R. Grobe, Houston Post. 


“STRAIGHT NEWS” STORIES 

The ‘New Deal’ Begins—By J. 
erick Essary, Baltimore Sun. 

Football and the Gold Standard—By 
Arthur Krock, New York Times. 

Portland Parades for the NRA—By 
Wallace S. Wharton, Oregon Journal. 

Repeal Lays an Egg in Providence— 
By Frederic W. Collins, Providence 
News-Tribune. 

The Ordeal of the House of Morgan 








Fred- 





THIRTY ? 


ScIENTIFIC STORIES 
A Beam from Arcturus Starts Chi- 
cago’s Fair—by Philip Kinsley, Chicage 
Tribune. 
Investigating the * 
—by Ellwood Douglass, - 








hong ey Sickness” 
. Louis Poste 








By MARLEN PEW 


4 DITORS who believe that people 

mean what they say about their 
reading preferences, in filling out cir- 
culation questionnaires, should remem- 
ber that more than 500 students at 
Temple University recently signed a 
tine-print petition, circulated by the wag 
editors of the University News, agreeing 
to have their heads cut off. 

* * * 

NCE each month Horace P. Bull, 

managing editor of Syracuse (N. 
Y.) Post-Standard publishes, in the form 
of a galley proof, instructions and advice 
to the members of the editorial staff. 
The editor accumulates, from the copy- 
desk and paper, instances of wrong 
usage, poor language, breaks and slips 
and hands them back to the authors with 
corrections and suggestions. 

a * ~ 


NCE we knew an editor who was 

too busy to read the syndicate ma- 
terial that came in the mails to his 
paper and he regularly practiced the 
method of handling the syndicate pack- 
ages to the foreman of the composing 
room who would set up the stuff, put it 
on the bank. The make-up editor lifted 
it into the chases as required. The ed- 
itor and his assistants would read the 
stuff for the first time in the paper. 
Naturally, as the matter was mainly 
written in the East, and as the news- 
paper in question was published in the 
tar West, some breaks and bulls ap- 
peared that must have been confusing 
or amusing to readers. 

That perhaps was an extreme instance, 
but we are pretty sure that a good 
many editorial departments still let syn- 
dicate matter slide into print without 
much observation. In view of certain 
gossip stuff that is now current, much 
of it running close to the edge of libel 
and some of it being libel per se, it is 
an astonishing lapse to accept the prod- 
uct of syndicate writers and give it to 
print without close copy-desk reading. 

Syndicate material and all other mat- 
ter needs to be read and appraised by 
consuming editors, not only to guard 
against libel but to protect the reader 
against perversions and, most of all, to 
conserve the individual policies of edi- 
torial departments. It is not possible 
to make up a responsible new spaper with 
a pitch fork. Editorial economies at the 
expense of thorough editing are some- 
times proven to be highly extravagant. 

* 


ONORABLE mention is due an 

unknown A.P. reporter who wrote 
into his story that when he met Insull’s 
son, on a boat in New York harbor 
enroute to meet the ship bearing the 
aged fugitive, the boy was reading a 
book on the life of Sir Henry Morgan, 
buccaneer. — 


AY E. HOUSE says that all news- 

paper interiors look and smell alike 
to him, but in both respects I have found 
them to differ widely. Which recalls 
some of Foster Coates sarcasm of an- 
other age. He was managing editor of 
New York Evening Journal, which oc- 
cupied by day one half of an immense 
room in the Tribune Building, on Park 
Row. The managing editor of the 
American, which was edited by night 
in the remaining half of the space, was 
the haughty Sam Chamberlain. The 
place began to smell badly and Cham- 
berlain asked Coates if he did not think 
some chloride of lime, if sprinkled 
around the baseboards, would clear the 
atmosphere. “I think it would,” Coates 
replied in his usual icy manner, “but I 
doubt if it would improve the Ameri- 
can.’ * * * 


AUL GALLICO attended the Ken- 
tucky Derby and in his stuff com- 

















































































Dispatch. 


—By Edwin C. Hill, International The Atom-Smashing Machine—py 
News Service, Washington bureau. William A. Clough, New Bedfg 
plained of the “noisy, scratchy, sleepy, The Wisconsin Milk War—By Rus- Standard- Times. 
ugly little town,” of Louisville, “where sell G. Lynch, Milwaukee Journal. Technocracy in St. Louis—by Hami 
the food is bad and service worse.” Lindbergh’s New Odyssey—By C. B. yoo Thornton, St. Louis Globe-Deme 


This raised the ire of the Louisville 


: isvulle) Allen, New York Herald-Tribune. , 
Herald-Post and we note its editorial ‘Calvin Has Just Died’-—By Edward oreBlack Widow” Bites Professor—by 


reply, that Paul is a poor sport and that Jj Kelley, Associated Press, Boston LeRoy A. Simms, Associated Pre 
nobody invited him to Louisville, any- pureay. ~ Birmingham Bureau. 
how. 





A Giant Dirigible Visits Milwaukee 
By Lionel C. Moise, Wisconsin News. 

A Nickel’s Worth of Tragedy—By 
David P. Sentner, International News 
Service, New York Bureau. 


* * * 
1LL HOOKER, in Wisconsin News, 
says he has it straight that Sin- 
clair Lewis vows he will never be satis- 
fied until he has written a good news- 


CRITICAL STORIES 

Lawrence Tibbett’s Triumph in “Eney 
peror Jones’—by Olin Downes, New 
York Times. 
Katharine Cornell as Juliet—by Jame 





AE te saad DISASTER STORIES Gray, St. Paul Dispatch. 

7 pls page Pon ——— * Southern California Earthquake—By George Grey mee o Opus—by 
Lewis never loved the newspaper busi- George H. Beale, United Press, Los nrg Barnett, New Yor erala IT 
ness much and entertains a fine scorn Angeles bureau. — . 

of most members of the craft. Some- The Akron Disaster—By Henry C. GENERAL FEATURES 

how I doubt his ability to etch charac- Coit, Newark Evening News. Building Men in the C. C. C.—by! 
ters in this field as he has so remarkably Oregon Forest Fire—By Loren H. Gilbert Smith, Kansas City Journal 


done as an observer in the world at Milliman, Portland Oregonian. Post. 


large. Flying Reporter Views Flood Area Young America Rides the Freights—7 
ava —By James Piersol, Detroit News. by Allan Hoschar, Des Moines Regis- ' 
VERY country editor knows the Crime Stories ter. : ; 
value of personal mention. The = 7 ye , ° 1 ty Georgia Chain Gangs—by Jack Hor- 
ni 0.) D ag ed The Passing of ‘King’ Solomon—By nee Ciiieenanan Mae 
ee yo mat 7 Ale Karl Schriftgiesser, Boston Transcript. he ee ek a pg Holiday 
regular edition recently. The city , We Will Shoot It Out'—By Webster Forrest Davis, New York World-Tele- 


A. Jones, Portland Oregonian. 

Vanishing Romance of the Gangster 
—By Hubert W. Kelley, Kansas City 
Star. 

Touhy Goes on Trial—By Alexander 
F. Jones, Minneapolis Journal. 

The Homecoming of Charles Boet- 


slicker might ask, “What of it?”, but 
those familiar with the county news- 
paper office know that such an im- 
mense volume of personal mention 
means good reporting, and in the end 


success for any newspaper. 
x * * 


gram, 

White House Press Conference—by 
William Harlan Hale, // ashington 
Post. 

“Dance Up to the Gal with a Hole in 
Her Stockin’,” by Garford Wilkinson, 
Amarillo Globe-News. 


N the field of belles lettres critics tcher II—By L. A. Chapin, Denver _ “No More Death, O Lord!”—by Mar- 
are wont to speak reproachfully of Post. : : “—_ “oo _ i 4 eo — 
“journalistic stuff”, distinguishing news They ‘Pusha da Button’ for Zangara ne Na Riles yoy d  Stendl 
writing from so-called permanent litera- —By Tarleton Collier, International Thomas J. Riley, New Bedford Stand- 


ard-Times. 
Atlanta Divorce Mill—by Bert Col- 
lier, Atlanta Georgian. 

The ‘ ‘Glory Hole” at Boulder Dam— } 
by Chester G. Hanson, Los Angeles 
Times. 

Isolated Mountain 


News Service, Atlanta bureau. 
The San Jose Lynchings—By Alvin 
D. Hyman, San Francisco Examiner. 
The Reporter and the Mob—By Ed- 
die Gilmore, Washington Daily News. 


ture, but this week saw the publica- 
tion of a book, written entirely by 
newspapermen, all acting on the spur 
of the news impulse, which is not only 
notable as a history of an eventful year 
but contains as good English style as ForEIGN CORRESPONDENCE 


Town Sees Its © 


may be found between the covers of Hitler Takes the Reins—By Edgar first Airplane—by Walter G. King, 

books written by authors at ease in Ansel Mowrer, Chicago Daily News. Salt Lake City Tribune. 

libraries. Blue Shirts in Ireland—By Frederick Newspaper Accuracy Is Difficult— 
I refer to “News Stories of 1933”, T. Birchall, New York Times. by John Lewellen, Muncie Evening 

collected at random from the press of The London Fiasco—By Arthur J. Press, 


the nation by Frank Luther Mott, of Sinnott, Newark Evening News. Reporter Goes Nudist—by H. Allen 


the University of Iowa, and published The Battle of the National Hotel— Smith, United Press, New York Bu- 
by the Clio Press, of Iowa City, Iowa. By Gustave Reno, Philadelphia Public reau. 

It is, as the editor says, an anthology Ledger. Cleveland Steel Furnaces Once More 
of the best news and feature writing FINANCIAL STORIES Aglow—by Roelif Loveland, Cleveland 
appearing in newspapers, a vivid, first- Ten Months of the ‘New Deal— Pain Dealer. 


Ground-Hog Day—by Walter J. Sim- 


hand history of outstanding events and - 
7 at mons, Sioux Falls Argus-Leader. 


phenomena of a spectacular year. 
Beaten out under stress, these stories 
of great events are without exception 
fine examples of craftsmanship. One 
was written in an airplane; another 
was rattled off by a reporter who held 
the typewriter on his bare knees; an- 
other was written by a reporter who 


By Frank I. Weller, Associated Press, 
New York Bureau. 

George Learns About Taxes from 
Shovels — By Joseph Ator, Chicago 
Tribune. 

Roosevelt Eats Cherries; Wall Street 
Gets Sick—By Raymond Clapper, 
United Press, Washington bureau. 

The lowa Farmer Whistles Again— 


PERSONALITY FEATURES 
King Levinsky Admits He’s Good— 
by Charles Dunkley, Associated Press, 
Chicago Bureau. 
The Reporter Falls for Mae West— 
by Merle Potter, Minneapolis Journal. 


had been without rest for 30 hours, By Thomas F. Hawkins, Associated PRM ed Annie’—by Paul O'Neil, 
in a building still rocking with recur- Press, Des Moines Bureau. 

rent earthquake shocks; still another Sport STORIES INTERVIEWS AND SPEECHES 

was written in ten minutes, while the Texas Cowpuncher New King of Stalin Discusses the U. S. S. R. and 
presses waited, and after the reporter Polo—By S. L. A. Marshall, Detroit World Affairs—by Walter Duranty, 
had escaped from a mob that had held News. 


New York Times. 

G. B. S. Wisecracks His Way Into 
San Francisco—by Willis O’Brien, San 
Francisco Chronicle. 

Broun Interviews Broun—by Hey- 
wood Broun, New York World-Tele- 
gram. 

Fishbein on Quackery—by 
Ewing, Daily Oklahoman, 


him prisoner. Some of the matter was 
penciled, some telephoned, some wired 
and some hastily typed, sheet by sheet 
passing to the copy desk. Each story 
is well worth reading and the anthology 
deserves its binding. The selections, 
made from thousands of clippings, are 
classified according to character, but 
the copy reading style of the original 
stories is preserved. 
* * * 


‘Gone Wrong’ Does So at the Pen- 
dleton Round-Up—By Palmer Hoyt, 
Portland Oregonian. 

Connie Mack Sold Out by Baseball— 
By Cy Peterman, Philadelphia Bulle- 
tin. 

The Triumph of “Pa” Schulte—By 
Frederick Ware, Omaha World-Herald. 

Symphonic Wrestling—By Cyril Ar- 
thur Player, Detroit News. 

The Kentucky Derby—By Richard 
S. Davis, Milwaukee Journal. 

Archy Wins!—By Robert Strunsky, 
New York Sun. 


Sos Stories 
‘My Mother Used to Call Me Sonny’ 
—By Dale Harrison, Associated Press, 
New York Bureau. 
Homeless Mother’s Baby Born on 


Frank 


ANIMAL FEATURES 

The Great Missouri Lion Hunt—by 
E. Roy Alexander, St. Louis Post-Dis- 
patch. 

Kentucky Horse Show—by Richard 
Renneisen, Louisville (Ky.) Courier- 
Journal. 

Donald and His God—by Julian Sar- 
gent, St. Paul Dispatch. 

The Barge Hound—by Richard Lock- 
bridge, New York Sun. 


O “make” the annual News Stories 
volume is no mean honor, for the 
selections are those of Editor Mott and 
a board of 27 co-editors, all professors 
of journalism or English in as many 
universities and colleges. 
The selected stories and their authors 
follow : 









































